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Rough Proofs 


Old Gold says its new contest will 
be bigger and better than ever, per- 
haps meaning that losing contestants 
will be entitled to bigger and better 
headaches. 

Vv v v 


The many millions of losing par- 
ticipants in advertising contests 
would probably appreciate a special 
deal from the sponsors on Bromo- 
Seltzer. 

+ v 


Many a _ speculator who smiles 
when he loses a 100-to-1 shot at the 
racetrack does a big-league job of 
griping wher he loses a 1,000,000-to-1 
shot in a contest. 


, | “a 


When the promoters postponed the 
Louis-Farr match last Thursday 
night, they insured plenty of excite- 
ment—for the program and traffic de- 
partments of the network, anyway. 


oe 


Ohio State won’t let its shoe-shine 
sponsor say a word about football in 
its broadcasts, but maybe at least it 
can slip in the cheery suggestion that 
the Buckeyes polish off all their 
opponents. 

_. @ Vv 


Clothing manufacturers are trying 
to inject a little joie de vivre into 
theif advertising by sho 
how much” fin it is to be well 
dressed. This is a thrill reserved 
heretofore exclusively for the little 
woman. 

vweey 


Women have always admitted open- 
ly that they love clothes, and so 
their self-sacrificing bread-winners 
have had to pretend that they don’t. 


*, Oo 9 


Other actors in the cast of “Souls 
at Sea’ undoubtedly greeted with 
cheers the announcement that among 
those present in the movie would be 
George Raft. 


> 7 =. F 


John Montague’s sad experience 
just goes to show that Hollywood’s 
publicity facilities have become en- 
tirely too good. 


7, 3? = 


Another moral to be readily drawn 
from the Montague tragedy is that 
the best way to get national pub- 
licity is to try to avoid it. 


> S. 9 


Speaking of publicity, a successful 
advertising agency now measures its 
success in automobile promotion in 
terms of free space in the news- 
papers. : 
> 2 

Hat manufacturers are so_ dis- 
turbed by the vogue for bare heads 
that they couldn’t be blamed if they 
Proposed that going hatless be made 
a capital offense. 


7, FF 


Advertising’s hottest job: writing 
anti-freeze copy for publication in 
zero weather while August thermom- 
eters try to break the altitude record. 


vy 9 


_ O. Soglow’s king wears a full beard 
for some advertisers and a mustache 
‘or others. But what'll he do if he 
Sets a job with Gillette? 


Copy Cups. 


men 


SEEK TO FORCE 


COAL PROMOTION 
FUNDSINTO OPEN 


Producers, Retailers, Lay 
Plans Before Commission 


Washington, D. C., Aug. 26.—Ef- 
forts of the newly established re- 
gional coal boards in Eastern terri- 
tory to write a rule, barring adver- 
tising contributions, into the forth- 
coming market rules and regula- 
tions governing the bituminous coal 
industry met stout resistance from 
retail groups under the leadership of 
the American Retail Coal Associa- 
tion, today in sessions before the 
National Bituminous Coal Commis- 
sion. 

Diversion of advertising discounts 
by many retail coal dealers was de- 
plored by George W. Reed, represent- 
ing the Eastern producers, who sub- 
mitted to the commission a rule to 
the effect that, “No allowance shall 
be made from code prices to any 
purchaser for advertising. This shall 
not prevent legitimate advertising of 
any brand or type of coal by a code 
member or his agent.” 

Mr. Reed suggested that producers 
allow advertising discounts only on 
the presentation of a receipted bill 
an@ that..no deduction from mini- 
mum prices set by the commission 
be allowed. 

Coal producers are generally sup- 
porting this regulation because of 

(Continued on Page 36) 


Hookahs Blush; 
Air Condition 
Dundee Pipes 


New York, Aug. 26.—Shades of 
oriental splendor with hookahs ko- 
towing to the latest in occidental 
comfort will be evoked for the pipe 
smoker by Continental Briar Pipe 
Company, Brooklyn, in its advertising 
to break in early September for “Air- 
Conditioned” Duke of Dundee pipes. 

But whereas the hookah resorted 
to water to produce a cooled smoke. 
the Duke of Dundee has a “synchro- 
nized air-conditioner” which “scien- 
tifically cools smoke.” Moreover, it 
has a “super-absorbent” filter which 
“cleans smoke and never clogs.” The 
combination results in “the filter 
pipe that never bites,” according to 
the copy slogan. 

Consumer advertising will appear 
in rotogravure and magazine sections 
of newspapers in 45 key cities and 
in Life and The Saturday Evening 
Post, according to George Wilson, 
vice-president and sales manager. 
Paris & Peart, New York, is the 
agency. 
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Appella Corporation has turned apples 

into a year-round product as a break- 

fast food. Izzard Company, Seattle, is 

preparing a campaign for the new 
product. 


BREAKFAST FOOD 
FORM FOR APPLE 
TO BE PROMOTED 


Seattle, Aug. 26—‘An Apple A 
Day in a Brand New Way.” This 
slogan will highlight a campaign for 
two new apple products, Appella 
Crisps and apple powder, it was 
disclosed today as plans for quan- 
tity production of Appella Crisps 
neared completion. 

The new products represent an 
unusual effort to establish sustained 
demand and defeat seasonal peaks 
and valleys which have plagued pro- 
ducers. 

Appointment of The Izzard Com- 
pany, Seattle, as advertising coun- 
sel, also was announced today coin- 
cident with the start of formation 
of national advertising plans for the 
two new products. 

While plans for distribution of 
apple powder are as yet immature, 
nation-wide distribution of the Ap- 
pella Crisps is being outlined cur- 
rently and the Appella Corporation, 

(Continued on Page 37) 


Armour to Bow 
WithSliced Ham 


By the Package 


Chicago, Aug. 26.—-In a move to 
take ham out of the luxury class and 
to heighten its point of purchase ap- 
peal, Armour & Co. next month will 
begin a new campaign on behalf of 
Star Ham, featuring its introduction 
in a small unit, cellophone-wrapped 
package, W. R. Hemrich, advertising 
manager, disclosed today. 

Increased consumer acceptance of 
the product in its new form is antici- 
pated, Mr. Hemrich said, in the fact 
that it will enable the housewife to 
make more frequent purchases of 
ham and will also assure her of get- 
ting only the choice cuts. 

Each package will contain two 
slices of approximately five ounces. 
It will be priced according to the 
package and not at so much per 
pound, 

Dealers are likewise expected to 
give approval to the plan, inasmuch 
as they will be selling only choice 
center slices and will be spared the 
necessity of having to charge enough 
for them, as has been the case, to 
offset loss on thé less desirable butt, 
shank, bone and waste portions of 
the ordinary full sized ham. 


Use Magazines and Newspapers 


Utilizing the theme, “A New Way 
to Buy Ham,” full-page copy to sup- 
port the new merchandising plan will 
appear in publications including The 
American Weekly, Family Circle, and 
the October issues of Good House- 
keeping, Ladies’ Home Journal and 
Woman’s Home Companion. Exten- 
sive use will be made in this copy 
of the “Meal of the Month” menus, 
designed by Marie Gifford, Armour 
home economist, which will feature 
Star Ham. 

Complementing the magazine ad- 
vertising will be newspaper space in 
more than 150 key cities, plus exten- 
sive dealer display and point of sale 
material. The latter will comprise a 
counter card holding six of the new 
packages. 

Lord & Thomas, Chicago, is the 
agency in charge of the account. 


Last Minute News Flashes 


Artists, Photographers Must Pay N. Y. Tax 


New York, Aug. 27.—The New York Court Appellate Division today 
ruled that advertising photographers and illustrators must pay the city 


sales tax. 
appeal would be taken immediately. 


Arthur Garfield Hays, counsel for the Artists’ Guild, said an 


Philco to Stage $50, 000 Prize Contest 


Philadelphia, Aug. 27.—The Philco Radio & Television Corporation to- 


day announced plans for a $50,000 prize contest to open Sept. 6. 


The con- 


test will be promoted over 200 radio stations over a period of 16 weeks. 


New Sunday Supplement to Be Issued 


New York, Aug. 27.—Plans for Week End, a new rotograv ure-tabloid 
Sunday supplement, to appear Feb. 6, were announced today by Simda Pub- 


lishing Company. 


Hopkins is advertising manager. 


Circulation of 1,000,000 is expected. Dr. 
former publisher of Frankfurter Zeitung, heads the company. 


Kurt Simon, 
Joseph M. 


Marionette Show Promotes Canadian Products 


Toronto, Aug. 27.—The first use 


vertising vehicle was unfolded by Canadian Industries, Ltd., at 
Cellophane and Windsor Salts were 


nadian National Exhibition today. 


of marionettes in Canada as an ad- 
“he Ca- 


among the products simulated in the dramatization. 


New Old Gold Contest 
Prizes Total $250,000 


LORILLARD T0 
PRESS INITIAL 
EFFORT VANTAGE 


Follows Payoff to First Com- 
petition Victors 


New York, Aug. 27.—P. Lorillard 
Company gave a loud affirmative an- 
swer to the question, “Do Contests 
Pay?” today when it moved to con- 
solidate immediately gains from its 
just concluded $200,000 Old Gold 
contest with a new contest boosting 
the cash prize total to $250,000. The 
contest will be announced first in 
double trucks in newspapers through- 
out the country next Monday. Checks 
were mailed to winners in the first 
contest this week. 

Although similar in design, the 
new contest will vary substantially 
from the picture puzzles which 2,- 
000,000 entrants in the first contest 
attempted to. solve. The new on- 


test, it was learned, will be pro. 


moted as one in which “you can win 
a fortune without laborious mental 
effort.” 

A cartoon series, with three to ap- 
pear each week for 15 weeks, will be 
used but it will not consist of puz- 
zles. Instead, the first cartoon. 
for example, will portray two men 
with a balloon quote for one of them 
reading, “I like to buy my cigarettes 
from an old established firm.” The 
balloon for the second man is blank 
and it is this that the contestant 
must fill in with a likely quote 
which will naturally give a further 
sales punch to Old Gold’s merits. 


Judges’ Opinion to Decide 


The second cartoon pictures a 
woman in a grocery store, saying to 
the grocer, “A carton of Old Golds, 
please. They go fast at our house.” 
Here, the contestant nrust fill in an 
answering comment by the grocer. 
The same idea will be continued 
throughout the series. To those en- 
trants who, in the opinion of the 
judges, submit the best “fill-ins,” will 
go the prizes. 

The contest also again requires 
that the entrant submit three Old 
Gold wrappers or facsimiles with 
each set of cartoons. Entry blanks, 
appearing on the first copy, will 
place the entrant’s name on a mail- 
ing list and subsequent cartoon 
series will be sent directly to him. 
They will also be obtainable through 
cigarette dealers and Western 
Union telegraph offices. 

First prize will be $100,000; sec- 
ond, $50,000, against $30,000 in the 
first contest, and third, $25,000, 
against the original $10,000. A total 
of 1,000 prizes again will be 
awarded, with lesser prizes also in- 
creased. 

An individual file will be estab- 
lished for each entrant and entrants 
may also submit more than one se- 
ries of answers although only one 
prize may be won. Each series sub- 
mitted, however, must be kept 
separate from the others. 

It is understood that Lorillard will 
follow the same space schedule as 


(Continued on Page 36) 
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Macy Distributor’s Price List 
Found to Range Much Higher 


New York, Aug. 26.—The Wilkes | 
Barre, Pa., emporium of Fowler, Dick 
& Walker, whieh burst into the mer. | 
chandising limelight by becoming the | 
first outside distributor for ‘“Macy’s 
Own” brands, this week found itsel! | 
in the position of observation post 
with all eyes focused on consumer | 
reaction as indicative of trends in 
the private label vs. nationally ad- 
vertised brand battle. 

Although admitting that numerous 
inquiries have been received by othe: 
stores throughout the country for ex 
clusive representation of the Macy 
lines in their areas, Macy officials 
today declared that no further nego- 
tiations have been completed for ex- 
tension of the brands elsewhere. 
Malcolm Burnside, president and gen. 
eral manager of Fowler, Dick & 
Walker, also said that he had re- 
ceived requests for information from 
department stores in Allentown, 
Seranton and Hazelton regarding the 
procedure for taking on the Macy 
lines. 

The proximity of Wilkes-Barre to 
New York may interfere with the 
Fowler, Dick & Walker merchandis- 
ing experiment, department store 


officials here commented today. Com- 
parison of prices for the same mer- 
chandise in Wilkes-Barre and New 
York showed substantially higher 
prices in the Pennsylvania city, it 
was pointed out, and the fact that 
New York newspapers have a size- 
able circulation in Wyoming Valley 
may result in unforeseen consumer 
resistance as soon as customers note 
the discrepancies. 

Typical price comparisons com- 
piled by Women’s Wear Daily 
showed the following quotations for 
Macy brands, with the New York 
price listed first in each instance: 

Milk of magnesia, 16 oz., 17 cents 


and 29 cents; aspirin (100’s), 18 
cents and 29 cents; shaving cream, 
6 oz., 18 cents and 29 cents; cold 


cream, 31 0z., 23 cents and 37 cents; 
face powder, 54 cents and 69 cents; 
peroxide, 16 oz., 12 cents and 29 
cents. 

Despite the assertion of Fowler, 
Dick & Walker that 15 per cent of its 
original stock of Macy brands was 
disposed of the first day, merchan- 
dising observers said today that busi- 
ness is not quite up to par in Wilkes- 
Barre at present. 


FITCH EXPERTS 
DENY LISTERINE 
DANDRUFF GERM 


Des Moines Company Opens 
New Guarantee Drive 


Des Moines, Aug. 26.—The F. W. 
Fitch Company today made known 
results ef its scientific battle over 
existence or non-existence of a dand- 
ruff germ, coincidentally with the 
breaking of a new campaign in which 
Fitch introduces Lloyd’s of London 
as backer of the company’s guarantee 
to remove dandruff with the first ap- 
plication. 

The new tack in Fitch advertising 
indicates that the dandruff germ con. 
troversy will not be taken up pub- 
licly by the Des Moines company al- 
though no _ specific comment was 
forthcoming on this point. 

Interest from a copy standpoint 
was focused on the dandruff germ 
question a month ago when Lambert 
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are the best in the ation 


Translated into cash that means $600,000,000 for Iowa farmers 


this year—a real lift to hearts and purses as well as voices ...a 


real lift to the sales of alert advertisers who put their selling 


messages before Iowans inexpensively (milline $1.76—lowest in 
Iowa) through the one newspaper that half the families in Iowa 


read, The Des Moines Sunday Register . . 


. 312,540 circulation. 
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SHAMPOO 


F. W. Fitch Company, Des Moines, gives 

a new twist to promotion in the scalp 

and hair tonic field with Lloyd's of Lon- 

don backing for the Fitch dandruff re- 
moving guarantee. 


Pharmacal Company announced dis- 
covery of a germ which causes dand- 
ruff—pityrosporon ovale — through 
scientists of Applied Research 
Laboratories, Dayton, N. J. 


Reward Not Paid 


At that time an offer by F. W. 
Fitch, president of the Des Moines 
company, made in June, 1936, to pay 
$1,000 to the person who proved ex- 
istance of such a germ was placed 
in the limelight and the question 
arose as to whether Lambert’s scien- 
tists were in line for the reward. 

Announcement today by Mr. Fitch 
of investigation of the germ dis- 
closed that the reward is still unpaid 
and that, insofar as Mr. Fitch is con- 
cerned, there still is no germ at the 
root of the dandruff evil. 

In his statement, Mr. Fitch told 
ADVERTISING AGE that the offer, which 
expired technically Jan. 1, 1937, was 
held open to the Lambert scientists 
until they could present definite proof 
“about the germ that they claim 
causes dandruff.” 


“Recently,” said Mr. Fitch, “the 
Applied Research Laboratories pre- 
sented their findings before two 


world-renowned dermatologists and 
myself, and I agreed to abide by 
their decision on the findings as to 
whether the reward should be paid. 


Claims Are Presented 


“We met in New York and the 
laboratory representatives presented 
their claims, together with rabbits, to 
prove they had discovered the germ 
that causes dandruff. 

“After making extensive scientific 
and laboratory tests, these expert 
dermatologists found that: 

“1. Lesions on the skin of a rabbit 
following application of cultures of 
pityrosporon ovale, resembled crusts 
more than scales. The term “dand- 
ruff’ denotes scaling, while crusting 
of the scalp is the result of an in- 
flammation from one of many differ- 
ent causes. 

“2. The finding of pityrosporon 
ovale in scales is not new as it often 


——_.. 


present on so-called normal scalps. 

“3. Evidence as presented lacked 
verification of the claimed resultant 
presence of actual dandruff. 

“4. The Lambert tests have not 
definitely proved that pityrosporon 
ovale is beyond any doubt the cause 
of dandruff. 


Scratch Doesn’t Count 


“5. Through the application of the 
so-called germ, pityrosporon ovale, 
up to date they have not been able to 
infect the human scalp. The rab- 
bits were infected only after the skin 
was abraded or scratched, which is 
not a normal condition. 

“In the face of this decision by two 
of today’s outstanding dermatolog. 
ists, the $1,000 could not be awarded 
to the Applied Research Labora- 
tories, Inc. In other words, the re. 
ward of $1,000 for a germ that causes 
dandruff is still unclaimed.” 

The new campaign for Fitch, play- 
ing up its guarantee of dandruff-re- 
moving with the first application, it 
was announced, will employ large 
space in The American Weekly, Col. 
lier’s, Good Housekeeping, Holland's, 
Modern Magazines, The Saturday 
Evening Post, This Week, True Story 
and Woman’s Home Companion, as 
well as rotogravure sections in metro- 
politan newspapers and a broad list 
of business publications. Fitch’s Sun- 
day evening NBC Red network radio 
show likewise will promote the guar- 
antee. 

L. W. Ramsey Company 
charge of the campaign. 


is in 


Brown-F oreman Plans 
Expanded Fall Drive 


Brown-Foreman Distillery Com- 
pany, Louisville, will add magazine 
advertising on four brands in its fall 
and winter campaign, with newspa- 
per copy continued on brands now 
being promoted and added on a new 
blend of straight whiskies, Old Haw- 
thorne. 

The agency is Ruthrauff & Ryan, 
Chicago, except on Bottoms-Up news- 
paper advertising in six states, which 
will be handled by McKee-Albright & 
Ivey, Inc., Philadelphia. 


G-E Consolidates 


Plastics Activities 


Administration of all plastics ac- 
tivities of the General Electric Com- 
pany has been consolidated in Pitts- 
field, Mass., with G. H. Shill new 
manager of the plastics department, 
directing all sales, engineering and 
manufacturing. 

K. W. Nelson is new plastics sales 
manager. Headquarters in Pittsfield 
will be at 1 Plastics avenue. 


Displays Adds Three 


Ad-Pro Displays, Inc., New York, 
has added J. K. O’Donnell and C. E. 
Scofield as account executives, and 
Harry R. Edwards, member of the 
art staff. Mr. Edwards was formerly 
art director and Mr. Scofield in the 
sales department of Gardner Dis- 
plays, New York. Mr. O’Donnell was 
formerly affiliated with Western Pub- 
lishing Company. 


1938 will reward 
PRACTICAL BUILDER 


80 0.65% of PRACTICAL 
BUILDER readers select, 
recommend or cooperate in 
selecting the electric wiring 
and equipment when —_ | 


build on contract. | - 


PaacnicaL BUILDER, 


! CHICAGO 


*Survey will be sent upon request. 


influences 
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a a —three to get ready and four to go”, ran the 
— old jingle. 

| And that was a logical progression before 
ee | the days of Spot Broadcasting which has in- 
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ready to go (No. 4) 

Where are you going? Into what markets? 
On what stations? If these are properly 
chosen, you are headed for Spot Broadcast- 
ing success. 


Here are markets—here are stations—that | 1. — amity eon K 
are important factors in the most successful _ | THE COLONIAL NETWORK 


: - TEXAS QUALITY NETWORK _ 
Spot Broadcasting campaigns. Z 


- ‘Macchuas throughout the United States 
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Booths to Make 
N. Y. Commuter 
Shopping Easy 


New York, Aug. 24.-—A_ unique 
shopping service, aimed at the fruit- 
ful suburban market in and around 
the New York metropolitan district, 
will be put into operation this au- 
tumn by Railroad Advertising Com- 
pany, Inc., New York, under the 
name of Commuter’s Shopping Serv- 
ice. Stores and manuiacturers who 
advertise in suburban trains and sta- 
tions, space of which is controlled by 
the company, will be eligible to join 
in the project. 


Distribute Shoppers’ Guide 


Booths will be established in the 
suburban terminals to take orders for 
goods sold by the co-operating stores, 
whether or not the particular prod- 
uct has been advertised through the 
company’s medium. A _ “shoppers’ 
guide” will be distributed free on the 
trains, giving a weekly list of prin- 
cipal items advertised by the co-op- 
erating firms in New York newspa- 
pers, Booths will carry display ma- 
terial in addition to taking orders. 

To avail themselves of the serv- 


ice, advertisers must contract for a 
minimum amount of space in stations 
and trains for one year. 


Will Promote Service 


It is expected that Commuter’s 
Shopping Service will begin opera- 
tion about Oct. 1, F. R. Barnard, sales 
manager of Railroad Advertising 
Company, said today. Car cards in 
all trains and three-sheet posters in 
suburban stations will be used to pro- 
mote the service. Reproductions of 
newspaper advertisements, and lists 
of companies advertising through 
Railroad Advertising will appear on 
the cards and posters. 

Particular care will be taken in the 
handling of liquor orders at the 
booths. Customers wishing to place 
such orders will be handed a pen 
and posteard to fill out the order 
themselves to comply with the licens- 
ing laws. 


“Topics” Now Daily 
Topics, Santa Monica, Cal., for- 
merly a tri-weekly, has become a 
morning daily, and is represented na- 
tionally by Fenger-Hall Company, 
Ltd. 


Advertising Section Moves 

Effective Aug. 30, the advertising de- 
partment of American Steel and 
Wire Company, Cleveland, will be in 
the Rockefeller bldg. 


JOIN ON HIGHWAY 


iy, ems I 


PPO TEXAS sentiBiR ron WEEK 


Motor carriers of Texas this month co- 
operatively sponsored heavy newspaper 
campaigns in half a dozen cities, expand- 
ing the Motor Transportation Week pro- 


motion launched three years ago in 
Amarillo. 
Gets Eimac Account 
Kitel & McCullough, Ine., San 


Bruno, Cal., manufacturer of Eimac 
vacuum power tubes, has appointed 
Frederick Seid, Advertising, San 
Francisco. Class publications will be 
used. 


YOURE WRONG, BILL IT 
AIN'T ME SEX APPEALS | JES’ 
KNOW DE FOURTH FAMILY 


ee to ae 


Oe aah eR ea 


@ The Fourth Family is food in the hand, money in the pocket 


for advertisers hungry for more business in this major market. 


How well Portland food chains, independents and markets know 
this fact! They realize that the daily Journal with a circulation lead 
of 31% in Portland, Oregon, reaches four families to every three 
families reached by the second paper. They backed that know- 
ledge in the first six months of 1937 by using more lines of retail 
food advertising in the Journal than in the second paper— more 


in fact than in both other Portland papers combined. 


™ JOURNAL 


PORTLAND 
OREGON 


REYNOLDS-FIT ZGERALD, Inc., National Representatives 


New York * Chicago °* 


Philadelphia + Detroit * San Francisco 


* LosAngeles + Seattle 


INDEPENDENTS 
ENTER PARLEYS 
WITH MUSICIANS 


Phonograph Company License 
Plan Is Opposed 


New York, Aug. 25.—A _ counter- 
proposition to the demands of the 
American Federation of Musicians 
will be made by independent radio 
stations after a survey to determine 
just how many musicians can be put 
back to work by the industry. 

This decision came as a result of 
conferences held yesterday by about 
135 representatives of the 161 inde- 
pendently-owned stations now affili- 
ated with networks. A committee, 
headed by William S. Hedges, vice- 
president of WLW, Cincinnati, was 
appointed to negotiate with the AFM 
and to formulate the counter-pro- 
posals. Other members of the com- 
mittee are Samuel S. Rosenbaum, 
president of WFIL, Philadelphia; 
Emile Gough, vice-president of 
Hearst Radio; Edwin W. Craig, vice- 
president of WSM, Nashville; and 
John J. Gillin, Jr., manager of WOW, 
Omaha, Neb. Ex-officio member and 
permanent chairman is Mark Eth- 
ridge, general manager of the Lowis- 
ville Courier-Journal, which owns 
WHAS, Louisville, Ky. 

The newly-appointed committee has 
already met with president Joseph N. 
Weber of the AFM, and it is re- 
ported that Mr. Weber made a stand 
in favor of a definite yardstick which 
would in the final analysis mean the 
employment of about 3,000 more 
musicians than are now being hired 
at an average wage of $35 per week. 


Want Own Representation 


Opinion among the independents 
is strong against having the net- 
works deal with the union as spokes- 
men for the stations. Majority opin- 
ion favors elected representatives of 
the independent stations as negotia- 
tors. This arrangement, however, 
would run head-on into the AFM’s 
insistence that no local deals can be 
made. 

Phonograph record companies, who 
are also up to their necks in the con- 
troversy, have meanwhile run into 
difficulties with their plan to license 
broadcasting stations to use their 
records. The record companies had 
taken the opportunity of the present 
state of the entire industry to bring 
forth their long contemplated plan of 
controlling their products after sale 
as reported in ADVERTISING AGE, Aug. 
16, but the Music Publishers Pro- 
tective Association has stepped in 
with notice that the manufacturers 
have no authority, under prevailing 
agreements with music copyright 
owners, to issue such licenses. A let- 
ter to the disc makers from Harry 
Fox, general manager of the associa- 
tion, said in part: 

“The manufacturing license grant- 
ed to you by the copyright owners 
of the musical works recorded on 
such records does not extend permis- 
sion to manufacture recordings in- 
tended for public performance for 
profit.” 

Advertising agencies, invited into 
the fray by a pamphlet recently is- 
sued by a transcription manufac- 
turer, E. V. Brinckerhoff & Co., Inc., 
New York, who brought up the ques- 
tion of why agencies hadn’t been 
asked to enter into the parleys, have 
so far kept out of the discussions. 
Although the pamphlet was addressed 
to members of the Four A’s, that 
body has not yet made any statement 
ot its reaction. 


Goshorn on B&B Staff 


Clarence B. Goshorn, formerly with 
Arthur Kudner, Inc., New York, has 
joined Benton & Bowles, Inc., New 
York, as vice-president. 


Harris with Freitag 
Kenneth Harris has joined Freitag 
Advertising Agency, Atlanta, in 
charge of production. 


August 30, 


BOOK LORE 


HOW TO BE 


POPULAR 


Carnegie Book 
Sets Style for 
Berghoff Copy 


Chicago, Aug. 24.—Based on the 
average human’s desire to be popu- 
lar, as evidenced in the sales of Dale 
Carnegie’s “How to Win Friends and 
Influence People,” new test copy for 
Berghoff beer, product of Berghoff 
Brewing Corporation, Fort Wayne, 
Ind., may pave the way shortly for 
an expanded campaign on the same 
lines, E, A. Trizil, of L. W. Ramsey 
Company, the agency in charge, re- 
ported today. 

Advertisements sponsored by local 
distributors are currently appearing 
in several Michigan cities. Each 
insertion is a sequence in a “How to 
Be Popular” series. 

Topped by a humorous cartoon, 
the copy first stresses a salient point 
in making people like you. The sec- 
ond paragraph packs a sales punch 
for the brew, emphasizing its fea- 
tures in “making you feel friendlier, 
more pleased with the world.” 


(eos 
A good club is 


rarely crowded 


A man who, through ability and 
hard work, has pushed into the upper 
income brackets, lives differently and 
doesn’t think or act like men of aver- 
age mentality and income. He has 
his own table at the club instead of 
toting a tray of food over half an 
acre of cafeteria looking for a seat. 
He may not be any happier but he 
spends more money. He buys good 
cars, drinks good liquor, smokes good 
cigars, puts up at good hotels, and 
travels first class, 


There are about half a million such 
men, according to income tax statis- 
tics. That half million constitutes 
the entire market for many quality 
products. Honestly, doesn’t it seem 
wasteful to advertise to ten million 
to reach half a million? 


THE DIGEST is a service for busy, 
able, successful men and women; a 
service of interpreting, condensing 
and digesting everything of signifi- 
cance that the world is doing and 
thinking. It is read mostly in homes 
of the better sort, and in clubs and 
offices. It reaches half a_ million 
people of good incomes. It may 
reach everyone you have any chance 
of selling—and no one else. 


ALBERT SHAW, JR- 


233 Fourth Avenue 
New York City 
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CHECKING THE WORLD'S MARKETS! 


World-wide investigation of markets! That is the new comprehensive service now 
offered to American Business by Ross Federal Research Corporation! 


International research coverage of manufacturing and consumer markets has long 
been an urgent-necessity. This service now becomes an established fact through 
Ross Federal's affiliation for foreign research with the Might Directories Limited 
of Toronto, Canada, and an association of foreign research companies extending 
throughout the world—all under the centralized, coordinated and responsible 
control of Ross Federal on commitments placed with it by American business clients. 


Every important market in both hemispheres —from Australia to Alaska —may be 
analyzed accurately, speedily and impartially. The new facilities of Ross Federal 
embrace the markets of sixteen foreign countries in addition to the United States 
and its territories. 


We are gratified to introduce to American Business the facilities of the Market 
Research Division of Might Directories Limited, and its associated foreign com- 
panies. With its background of sixty-two years of service to Canadian and foreign 
clients, Might ideally supplements Ross Federal's vast field organization and thirty- 
two branch offices, located in the key markets of the United States. 


Let us help you heighten the effectiveness of your national and international sales 
programs with sound marketing research. 


ROSS — IS = WORLD-WIDE! 


ROSS FEDERAL RESEARCH CORPORATION 


nv a. WititTtH ROSS FEDERAL SERVICE | 


Consumer Studies: Buying Habits, Brand Preferences, Penetration of Advertising, Copy Testing © Wholesale and Retail 
Surveys: Distribution and Merchandising Policies ® Radio: Consumer Listening Habits and Program Preferences © News- 


popers and Magazines: Circulation and Editorial Analyses, Reportorial Service © Package Testing ® Shopping Service 


EXECUTIVE OFFICES: 6 EAST 45th STREET, NEW YORK, N. Y. 
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Six Are Added To 
“Look’s” Sales Staff 


Broadening its Chicago and New 
York sales offices, Look has appointed 
Comer Winters, formerly with Good 
Housekeeping ; Robert McDonald, for- 
merly with Charles Daniel Frey 
Company, and Tod Reed, former 
General Household Utilities Corpora- 
tion advertising manager, in Chi- 
cago, and Alvin H. Dessau, formerly 
with Cosmopolitan; John Morrissy, 
previously with Country Home, and 
Robert Kennedy, formerly with 
Physical Culture, in New York. 


Gans Gets College 


Gans Advertising Agency, New- 
ark, has been appointed advertising 
representative of Seton Hall College, 
Orange, N. J. 


experiment. 


top of the ball 


Lehn & Fink Will 


Sponsor Texas Show 


“Helen’s Home,” story nearing its 
500th episode as a sustaining pro- 
gram from Station WBAP, Fort 
Worth, Tex., will be sponsored by 
Lehn & Fink Products Company, New 
York, for Hind’s Honey & Almond 
Cream, beginning Oct. 4. 

The contract calls for 250 broad- 
casts over Texas Quality Network 
Stations WBAP and KPRC, Houston. 
William Esty & Co., Inc., New York, 
is the agency. 


Klein in New Post 
Joseph J. Klein, formerly associate 
advertising manager of the Celetox 
Corporation, has joined Building 
Supply News, Chicago, as director 
of research. 


Thompson Co. Resigns 


Rubinstein Account 


Blaine-Thompson Company, New 
York, has resigned from the Helena 
Rubinstein account, effective Sept. 
15. 

Betsy Anne Schellhase, account 
executive, has resigned from the 
agency to join Rubinstein as asso- 
ciate advertising manager. 


Buchen Issues Book 
on Ricketts’ Article 


The Buchen Company, Chicago, has 
issued in booklet form an article on 
“Measuring Advertising Effective- 
ness” by W. B. Ricketts, director of 
market surveys of Booz, Fry, Allen & 
Hamilton. 

Mr. Ricketts was formerly Buchen 
research director. 


RYERSON WILL 
CERTIFY STEEL 
UNDER NEW PLAN 


Chicago, Aug. 26.—Joseph T. Ryer- 
son & Son, Inc., today offered a new 
plan of steel certification expected to 
be of particular advantage to small 
users which embraces analysis and 
classification of steel and is described 
as of particular value on alloy steels 
that usually require heat treatment 
before use. Under this plan, it was 


boys who'll be the money makers of 1967. 


$$$ Up in the attic they're fussing over some new radio gadget. 
Down in the garage they’re bedevilling the old car with a new- 
fangled gas saver. The kitchen sink reeks with some chemical 


$$$ They're all busy, making things — just as Ford and Edison 
and Chrysler and Kettering were, before them. 


neighbors and everybody else will want them. 
$$$ And then they Il make money. 


$$$ But ahead of the money will come problems — of sales and 
labor and materials and production. And every problem must 
be solved before any money is made, either for 
the man himself, or his employees or his stock- 


holders. 


$$$How will these money makers keep on 


make money / 


how will they know how to 


Scattered across the country today are a lot of fifteen-year-old 


$$$ By keeping forever in touch with business news — by watch- 


ing progress and analyzing 
mind and a willing ear for 


move men. 


conditions, by always having an open 


the trends that move markets as they 


$$$ For these men there will be a daily newspaper tomorrow 


that will give them clearly, concisely and accurately all the 


business news there is. We hope and expect that paper will be 


then, as it is now, The Wall 


$$$ Some day they'll make things so well and so cheaply that the 


Street Journal. 


$$$ Today this daily-but-Sunday paper prints 16 to 20 pages of 


important news. It maintains offices or correspondents in every 


important business and political center. Its news foresight is 


keen, its editorial opinions 


ness news 33,000 men pay 


and the advertisements. 


carefully considered, highly valued. 


$$$ For this complete, unbiased, true report of world-wide busi- 


$18 a year. With 65,000 associate or 


pass-along readers they spend 2914, minutes a day on the news 


$$$ To tell your story to these men, the industrial and commer- 


cial leaders of America. use The Wall Street Journal — the morn- 


ing must of the money makers. 


e morning MUST of the MONEY MAKERS 


explained, Ryerson selects entire 
heats of alloy steels that come 
within certain narrow analysis lim- 
its. The steel is tested for chemica] 
and heat treatment characteristics 
and complete data is prepared for 
delivery to every customer buying 
the steel, whether only a few bars or 
several tons. 

When large tonnages are involved, 
it was further pointed out, the user 
can purchase whole heats and it is 
then practical for him to analyze 
each heat and also test it for heat 
treatment response. In this way he 
is able to control his heat treatment 
process so as to offset any differ- 
ences between heats. 


Product Pre-Analyzed 


When average lots of alloy steel 
are purchased from stock, the cus- 
tomer can hardly afford to run ex- 
pensive analysis and heat treatment 
tests on the different bars as they 
are received. Therefore, the only 
solution of his problem is to furnish 
him with alloy steel that has already 
been analyzed and tested before he 
gets it. 

Two fundamental problems were 

presented, company representatives 
said, to accomplish the desired re- 
sults. 
The first was to secure standard 
alloy steels for stock which con- 
formed to an analysis range closer 
than that specified in the S.A.E. 
ranges, and which were closely con- 
trolled in general hardening charac- 
teristics such as inherent grain size. 
The second problem, after having 
secured such steel, was to develop 
a method of informing each customer 
of the complete analysis and heat 
treatment characteristics of each bar 
shipped to him. 


How Problem Was Solved 


The first problem was solved by 
writing specifications for all their 
alloy steels on a much closer chemi- 
cal analysis basis than the standard 
S.A.E. specifications and including in 
these specifications other factors 
governing the heat treatment re- 
sponsiveness of each type of steel. 
Arrangements were made to watch 
heats and select only those that 
came within this restricted range. 
The heat is then identified by letter 
symbols and later rolled into bars, 
bearing the same letters. 

The Ryerson company is prepar- 
ing a booklet describing the plan 
and its advantages in detail. 


Name Loundagin, Hunter 
Simpson-Reilly V-P’s 

N. F. Loundagin and Maxwell J. 
Hunter have been named vice-presi- 
dents and members of Simpson-Reilly, 
Ltd., Pacific Coast publishers repre- 
sentatives. 

Mr. Loundagin is manager of the 
Los Angeles office with new quarters 
in the Garfield bldg., 403 W. Eighth 
street, and Mr. Hunter is new Pacific 
Northwest manager with headquar- 
ters in San Francisco. 


NEW GOOD-WILL BUILDER 
TO PEP-UP SALES CAMPAIGNS 


MICRO-LITE 


(POCKET FLASHLIGHT) 


KEY-CASE 


Name, trade- 
mark and 
advertising 
message can 
be neatly 
and inex- 
pensively 
imprinted. 


(U. §S. and Foreign Patents) 
COSTS LITTLE MORE THAN 
A PACK OF CIGARETTES 


The tiny _(3” small) compact Micro-Lite 
flashlight is all molded . . . In 7 rich 


colors. .Key case in genuine black leather 
. . « holds 6 keys. Throws powerful 100 ft. 
beam. Surefire hit with executives, dis- 


tributors and salesmen. Appeals to men and 

women. Swell gift for conventions and sales 

meetings. Takes standard battery and bulb. 
100% American made. 


Write to Dept. A 
for sample, prices and catalog 
of complete line. 


MICRO-LITE CO., Inc. 36 W. 25th St., New York, N.Y- 
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On January 1, 1937, the Pink Beauty brand of 
Northern Pacific salmon, packed by the New Eng- 
land fish company, was unknown to Oklahoma 
grocers and Oklahoma housewives. | 


By July 1 over 576,000 cans had been sold in 
the Oklahoma City trading area, representing a 
retail sales value of $72,000. 


The reason? Pink Beauty was being adver- 
tised in The Oklahoman and Times, and Oklaho- 
man and Times subscribers, a truly impressible 
market, began buying. 


Webster says that Impressible means capable 
of being impressed, susceptible, sensitive. By this 
definition Oklahomans are impressible ... they are 
impressed by an advertiser's message to the point 
of making actual purchases. Even today more 
than forty-nine percent of the people in Oklahoma 
were born in other states and came to Oklahoma 
minus the old fashioned customs, traditions and 
taboos that stand in the way of sales and advertis- 
ing progress. 


Pink Beauty Salmon has performed a remark- 
able selling job because those who read the Okla- 
homan and Times faithfully buy the things that 
their modern dispositions demand. 


OKLAHOMA PUBLISHING CO. 
THE FARMER-STOCKMAN RADIO WKY 


MISTLETOE EXPRESS 
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Shade Makers 
WantChanges 
Twice Yearly 


New York, Aug. 25.—Encouraged 
by the success of its first campaign 
conducted last spring to bring cloth 
window shades into the limelight of 
style, thus increasing seasonal de- 
mand for products formerly generally 
considered fixtures to be replaced 
only when worn out, the Window 
Shade Institute is launching in Sep- 
tember issues of home furnishing 
magazines and in the business papers 
an expanded program of institutional 
advertising. One objective is to in- 
duce housewives to buy two sets of 
shades yearly. 

Concentrating on modish appeal, 
the new campaign will feature win- 
dow shades in a new fall color called 
Sunrose, described as a coral tone in 
keeping with fall ensemble schemes 
worked out by all branches of the 
home furnishing industry. Full color 
pages with occasional black and 
white pages will be used in consumer 
magazines and black and white pages 
in business papers. 

The new campaign will also in- 
volve more intensive cultivation of 


wt 


color posters, an improved consumer 
booklet on how to dress windows 
tastefully and create ensemble room 
effects, and with a variety of mer- 
chandising counsel. Through the 
combined efforts of manufacturers, 
dealers and the institute, housewives 
are to be encouraged to purchase two 
sets of window shades to provide one 
tone for spring and another tone for 
fall. 

Miss H. Eisenhardt, institute sec- 
retary, said advertising efforts of 
member companies, which still have 
their own promotional work to do, 
have increased as a result of the 
institutional campaign, which has for 
its purpose the building up of style 
interest in window shades and the 
development of the industry of cloth 
shades over paper shades and Vene- 
tian blinds. The institute claims to 
represent 75 to 80 per cent of the 
manufacturers of cloth window 
shades and rollers. N. W. Ayer & 
Son, New York, is advertising coun- 
sel. 


Boosts Rider Figure 


Transportation Advertisers, New 
Orleans, has announced a new mini- 
mum guarantee of 300,000 car and 
bus riders per day, an increase of 
20,000, with minimum rates of 50 
cents per car per month. 


BANDWAGON RUSH 
FOR N. Y. FAIR 
GAINS MOMENTUM 


Annual Report Lists Host 
of Major Participants 


New York, Aug. 25.—A rapidly ex- 
panding list of commercial and in- 
dustrial exhibitors for the 1939 New 
York World’s Fair, scheduled to open 
April 30, was reported today by Ex- 
hibitors Advisory Council, Inc., indi- 
cating a wide range of promotional 
activity at the show. 

Among the major companies to 
sign contracts during the month, 
either for space or for the erection 
of individual buildings, was Devoe & 
Raynolds Company, which has con- 
tracted for 10,000 square feet of 
space. Another August signer was 
Petroleum Industrial Exhibition, Inc., 
organized by 13 member companies 
of the American Petroleum Institute. 
Petroleum Exhibition has taken 64,- 


bring a new conception of radio co-opera- 


tion to our many friends in Georgia and 


the entire South. 


In calling F. Lacelle Williams to this im- 
portant new post in Atlanta. we have se- 


cured a man whose 


fourteen years of advertising work in both 


experience 


cerity are already well-known in 


now Otianta man, ah?” 


REE & PETERS, INC. is happy to an- 
nounce the opening of an Atlanta Office 
an office which we believe is destined to 


the radio and newspaper fields a man 
whose experience, and judgment, and sin- 


Atlanta. 


Whether or not your radio activities orig- 


inate in the South, we hope that you will 
avail yourself of Lacelle Williams’ facilitie= 


covers 


for serving you. 


Behind him is every re- 


source of this pioneer radio-representation 
company, and of all the top-flight radio 
stations we have the honor to represent. 


FREE & PETERS. inc. 


(and FREE, JOHNS & FIELD, INC.) 


WHO .. . . Des Moines 
WGR-WKBW . Buffalo 
WHK-WJAY Cleveland 
WHKC . . Columbus 
KMBC . . Kansas City 
ar Louisville 
WTCN . Minneapolis-St. Paul 
Sea wrt. Omaha 
KOIN-KALE . Portland 
ix os & St. Louis 
Nae-k-5 9 Syracuse 
ae Seattle 


NEW YORK | 
110 East 42nd St. 
Lexington 2-8660 — 


Charleston 


. . . . Davenport 
Fargo 


. Knoxville 
. Omaha-Lincoln 
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BALDWIN 


LOCOMOTIVE WORKS 
Philadelphia, Pa. _ 
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Picture of a locomotive is noticeably absent in this copy for Baldwin Locomotive 
Works, Philadelphia, which used a graphic illustration to bring home a railroad 
modernization message. 


889 square feet for an exhibit featur- 
ing the economic services rendered 
by the industry. 

General Electric Company, which 
will build its own structure, is an- 
other recent participant, signing for 
68,339 square feet at a rental price 
of $34,687. 

The first organization to sign a 
contract for construction of an in- 
dividual building was the American 
Telephone & Telegraph Company. 
This organization is thus far the high 
spender in this group, paying $48,790 
for 139,400 square feet. 

Other companies who will erect 
their own buildings include Ameri- 
can Gas Association, 122,000 square 
feet at $42,951; Consolidated Edison 
Company, 75,183 at $25,383; Johns- 
Manville Corporation, 29,317 at $17,- 
438; United States Steel subsidiaries, 
55,166 at $31,606, and Radio. Cor- 
poration of America, 81,699 at $29,- 
399. These figures do not include 
the cost of the buildings. 

Among those companies which 
have contracted for space in build- 
ings to be erected by the Fair Cor- 
poration, listing the footage and 
price paid, are Westinghouse Elec- 
tric & Mfg. Company, 10,922 at $152,- 
908; Metropolitan Life Insurance 
Company, 4,018 at $57,252; Interna- 
tional Business Machines Corpora- 
tion, 3,653 at $51,142, and John A. 
Roebling’s Sons Company, 1,575 at 
$20,286. 

Space charges in the exhibit area 
of the Fair range from $3,300 to 
$59,000 per lot on a sliding scale per 
square foot. Frontage of main thor- 
oughfares is priced at $25 per front 
foot, with space on other lanes avail- 
able at $15 and $5 per front foot. 
Interior space in the 25 or more 
exhibit structures to be erected by 
the Fair Corporation is priced at 
$14 per square foot. 

Active promotion by states of their 
territorial advantages and major 
products is anticipated in addition 
to the commercial exhibits. Bills 
providing for participation in the 
fair have been adopted by 19 states. 
with others expected to follow suit. 


CBC Will Make 
Broadcast Day 
Sixteen Hours 


Toronto, Aug. 24.—Plans to extend 
United States network commercials 
to stations operating through the 
Canadian Broadcasting Company 
were given double impetus this week 
with a visit of CBC operating heads 
to New York and announcement of 
extension of CBC’s time from the 
present six hours daily to 16 hours. 

The announcement of the time ex- 
tension came from Transport Minis- 
ter C. D. Howe, addressing a political 
rally at nearby Woodbridge. The 
date on which the 16 hours would go 
into effect was rather indefinite, Mr. 
Howe suggesting Sept. 1, but CBC 
officials here later insisting Oct. 1 
would see this inauguration. 

Extending the network time will 
be a major step in conforming to 
schedules of American broadcasting 
companies. 

The visitors to New York were W. 
Gladstone Murray, general manager, 
and E. A. Weir, commercial manager 
of the Canadian chain. Both declared 
the visit was purely “exploratory” 
and that many other obstacles were to 
be overcome before the matter of 
setting up a conforming rate card 
could be undertaken. 


Join Malcolm-Howard 


John L. Sullivan, formerly pro- 
gram director of Station WGES, Chi- 


cago, has joined Malcolm-Howard 
Advertising Agency, Chicago, as di- 
rector of radio production. Saul R. 


Woolf, formerly president of Woolf- 
yurwit Advertising Agency, Chicago, 
has been appointed account executive 
for Malcolm-Howard and will also 
serve as merchandising counsel. 


Joins Florida Utilities 


J. E, Cozine has been named sales 
{manager of Florida Public Utilities 
{C ompany, West Palm Beach. He was 
Peeelege vin sales manager of Macon 
Gas Companv. Macon, Ga. 


| Intensively 


e 
Sectionals tie ONLY BusiNEsS 
and financial newspaper published daily in, by, and for 
the Central West, is the closely-read and authoritative 


Chicago Sournal of Commerce 


AND LA SALLE STRETT JOURNAL — 


which they manage and maintain. 


NATIONAL REAL 


139 N. CLARK ST. CHICAGO 


ABC: ABP 


How Many Shingles On a Roof? 


The roof of the average 6-room house requires caaaaaaiis! 
1, ,600 standard individual composition shingles. 


For the 74,000 new homes which they are building this year, NATIONAL. 4 
~ REAL ESTATE JOURNAL subscribers are buying hundreds of millions of 
shingles (wood a's well as composition) . . 
103,000 existing homes which they are modernizing . . . 
of square feet of built-up roofing for the 200,000 stores os apartments, a 


. hundreds of millions more for the 
. hundreds of millions 


ESTATE JOURNAL 


NEW YORK, 60 EAST 42nd ST 
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LONGINES agency finds Dealer 
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Responsive to ROTOGRAVURE § 


When the Arthur Rosenberg Co., Inc., was faced with the problem of stimulating the sale of 
Longine watches, they didn’t hesitate over which medium to use. Experience with the promo- 
tion of other products had proved to them that the quickest way to influence dealers and win 
acceptance from consumers lies in using rotogravure. Therefore in planning the Longine cam- 
paign, they made rotogravure one of the principal features! The results more than bore out 
the soundness of their judgment, as this letter from one of their important outlets proves. 

"There is no doubt in my mind," writes the New York jeweler, A. E. Betteridge, 
"but what the use of rotogravure is largely responsible for the increased 
interest the public has shown in Longine watches. We feature these 
excellent watches in our windows as well as in our display cases and 
never overlook an opportunity to tie up with the Company's rotogravure 
advertising." 

Thus rotogravure gives another convincing example of its ability to win not only public 
recognition but enthusiastic dealer cooperation for the advertiser shrewd enough to employ 
its unequalled reader interest and coverage as a background for his sales story. 
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Yeu can do it better with ROTOGRAVURE ‘ 


At one time the only selling job advertising was expected to fulfill was to 


paigns as it is of space in newspapers. Therefore in specifying printed a 


get the picture of a product and a sales message concerning it before the material to dealers and prospects, specify that it be printed on Kimberly- ts 


consumer. Today every alert advertising man knows that this is not enough Clark paper—Kleerfect, Hyfect, or Rotoplate—designed for fine — 


rotogravure reproduction. er 


...and realizes that any ad or campaign which does not exert as much 
influence on dealers as it does on buyers is falling short of effectiveness. 

That is why an ever increasing number of advertisers are making ar 4 O } 
rotogravure their primary medium. For the combination of high reader Established 1872 © Neenah, Wisconsin dies 


NEW YORK CHICAGO LOS ANGELES 
122 East 42nd Street 8 South Michigan Avenue 510 West Sixth Street presi 


interest and saturating coverage it gives them can be duplicated in no 


other way. And this is as true of mailings designed to tie up with cam- 
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HOME SECURITY 
FOR FURNITURE 
IS DRAMA MOVE 


Dealers Tell How Plan Spurs 
Old Credit Idea 


Detroit. Aug. 25.—A new merchan- 
dising plan for furniture stores, in- 
troduced here and now being syndi- 
cated throughout the country, gives 
promise of turning furniture adver- 
tising into new channels for an ex- 
tended period ahead. 

More than 100 stores are already 
using the new approach to sales, 
which is timed to tie in with the 
government’s social security  pro- 
gram. In effect the plan involves 
the offering of “insurance” on pay- 
ments against such difficulties as ill- 
ness, unemployment, death of the 
family breadwinner, or fire. 

The stores using the campaign tell 
their customers that “the Supreme 
Court gave you social security—now 
we give you home security.” Then 
are explained the salient features of 
the plan: That if illness or unem- 
ployment comes to the family, pay- 
ments are postponed until the con- 
tingency is overcome; if the head 
of the family dies, all payments due 
are canceled, and similar procedure 
is taken in the case of fire which 
destroys the furniture. 


Dramatizes Old Idea 


The most unique feature of the 
plan is one that is definitely not 
mentioned in the advertisements— 
that the entire idea is little more 
than a dramatization of conditions 
which have always prevailed in the 
credit furniture field. As one furni- 
ture executive explained it to ADVER- 
TISING AGE: 

“Our customers are either able to 
pay even in the face of most unusual 
circumstances, or they’re not. If 
they’re able to pay, they will almost 
always go on paying, with the home 
security plan or without it, and we’re 
protected. If they’re unable to pay, 
we couldn’t collect anyway in the 
absence of the home security plan, 
so we'd either abandon the furniture 
or if there is a considerable unpaid 
balance, we’d never be able to get it 
out even if we replevined the furni- 
ture. Under the home security plan 
we let them keep what is worth very 
little to us, and we reap the good 
will attached thereto. 

“Furthermore, in the case of fire, 
for instance, people have to buy new 
furniture. It is rare indeed that we 
would lose a lot on a fire, but even 
when we did sustain such losses be- 
cause of the security plan the vic- 
tims of the fire would be in the store 
in a few days to replace it, and we’d 
have a profit from the new sale 
which we might not have had other- 
wise. 

Small Losses Noted 


“In short, the good will we’re get- 
ting more than compensates for the 
losses we suffer. And the losses are 
hardly noticeably different than they 
were before we offered the plan.” 

The innate appeal of the plan has 
been aptly demonstrated in the way 
it has been imitated. Where the 
idea has been introduced as ‘Home 
Security,” the original keynote of 
the idea, it has already stirred up 
many rival plans on parallel lines, 
but with different titles. 

The merchandising of the idea in 
copy follows through on the basic 
principle of “Home Security.” All 
copy describing specific items of 
merchandise makes reference to the 
Security Certificate which guaran- 
tees the “insurance” advantages of- 
fered in the ad, and which comes 
without charge to all purchasers. 

The “Home Security” series was 
originated and syndicated by Evans 
& Brisebois, Inc., Detroit agency. 


Bentley Joins Reach 


W. Clemens Bentley, formerly vice- 
president of Monroe F. Dreher, Inc.., 
Newark, has joined the copy depart- 
ment of Chas. Dallas Reach Com- 
pany, Newark. 


NEW MANAGERS 


Ralph H. Harrington (left), a veteran in 
the General Tire & Rubber Company 
advertising department, has been named 
manager. Harry E. Peterson (right), for- 
merly with Gruen Watch Company, has 
been named general manager of Air-O- 
Light Corporation, Chicago. 


Sleet Master 
Wants Drivers 


Guarded Early 


New York, Aug. 24.-—A _ substan- 
tially expanded advertising program 
for Sleet Master, “vision control” 
blade for automatic windshield 
wipers manufactured by the Ander- 
son Company, Gary, Ind., will get 
under way in consumer media early 
in October. The drive will be put 
into full swing early in the season 
in an attempt to get motorists to 
buy “before sleet strikes.” 

Space will be used in Collier’s, 
Life and The Saturday Evening 


Post, with copy built around the 
headline “Pull in Your Neck,” origin- 
ated last year, when Sleet Master 
was put on the market for the first 
time. Emphasis will be given to the 
product as a regular accessory for 
winter driving, along with winter oil 
and anti-freeze. 

Radio spot broadcasts, principally 
news, weather, and sports, will be 
placed with 33 stations. Stations 
WOR, Newark; WGN, Chicago, and 


WIND, Gary, will carry 15-minute 
programs, while others will be 
shorter. 


Business paper advertising in The 
Gasoline Retailer, Motor, and The 
Super Service Station has already 
begun, and will continue through No- 
vember. As in consumer copy, prom- 


inence is given to the advisability of 
including Sleet Master in the regular 
routine of readying an automobile 
for cold weather use. Direct mail 
broadsides round out the campaign. 
Schwab & Beatty, New York, is the 
agency. 


Gets Unlimited Time 
Advertiser Publisher Company, 
Ltd., Honolulu, operator of Station 
KGU, has been granted a license for 
unlimited time, two and one-half kilo- 
watts, 750 kilocycles, by the Federal 
Communications Commission. 


Winsauer to WCCO 


Roy Winsauer, formerly with CBS, 
New York, has joined the production 
department of Station WCCO, Minne- 
apolis. 


TISERS 


oar 


To prepare the way for volume sales 
of your product in Central Indiana 
this fall, point your sales message to 
the 91,000 families in Indianapolis 
and the 63,000 families in the In- 
dianapolis Radius who read and like 


The News. 


No other newspaper is 


necessary to effectively cover this 
prosperous market, 
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ADVERTISING AGE 


August 30, 1937 


Advertising Is 
Center of Dog 
Food Sale Suit 


Wichita, Kan., Aug. 25.—Alleging 
fair trade acts violation, the Quisen- 
berry Feed Products Company, Kan- 
sas City, filed a $100,000 damage suit 
in federal court here this week 
against the Wichita Beacon and four 
retail Wichita stores. 

In its petition, the Quisenberry 
company asserts that the Beacon and 
other defendants conspired to injure 
the market for Quisenberry products 
by an underselling campaign on 
Green Gold Dog Food, manufactured 
by Quisenberry, and listed for retail 
sale at 35 cents per two-pound box. 

The petition specifically accuses the 
Beacon of purchasing 20 cartons of 
the Green Gold Dog Food from the 
John Milgram Stores, of Kansas City, 
and giving the dog food, or selling it 
below cost, to the four co-defendant 
companies. The petition asserts that 
the Beacon then carried, without 
charge, advertisements listing the 
dog food for sale at 19 cents per two- 
pound box. 

Quisenberry claims the alleged con- 
spiracy was entered into by the Bea- 
con and defendant companies after 
the company had granted the Eagle 
an exclusive advertising contract. 
Dealers designated by Quisenberry 
were advertising through the Eagle 
and were said to be selling at an 
agreed-upon price of 35 cents per two- 
pound box of Green Gold Dog Food. 


Lazar Directs Gravure 


Joseph F. Lazar, for the past 10 
years in charge of advertising for 
the New York Herald Tribune Sun- 
day magazine section, has _ been 
placed in charge of rotogravure ad- 
vertising. 


Keegan to “Photoplay” 

Jack Keegan, formerly with Har- 
per’s Bazaar, will join the Western 
sales staff of Photoplay, Sept. 7. 


POND'S 10 TELL 
WOMEN VIRTUES 
OF VITAMIN A 


Enters Field After Three 
Years’ Experiment 


New York, Aug. 26.—Convinced of 
the beneficial value of Vitamin A in 
rebuilding skin tissues and having 
developed a method of adding the 
ingredient to its creams as a result 
of more than three years of inde- 
pendent research, Pond’s Extract 
Company, New York, will announce 
the outcome of its experimentation 
to women of America in double- 
page spreads in the October issues 
of 16 women’s magazines and on the 
Pond’s Husbands and Wives pro- 
gram broadcast weekly over a 
coast-to-coast hook-up of the NBC 
Blue network. J. Walter Thompson 
Company is the agency. 

Henceforth Pond’s will add the 
“skin-vitamin” to all its creams, 
Cc. M. Baker, president, ‘told 
ADVERTISING AGE. Consumer promo- 
tion of the new development was 
withheld, he said, until national dis- 
tribution was completely estab- 
lished. The front label of every jar 
and tube containing the “skin-vita- 
min” will be marked with a small 
“SV,” Mr. Baker said. 

Tracing the background of the 
company’s research, Mr. Baker re- 
called that the connection between 
Vitamin A and the skin has been 
known for some years. It was not 
until 1933, however, that the first 
report was published showing that 
certain skin symptoms were due to 
a lack of Vitamin A in diet. It was 
also indicated that Vitamin A ap- 
plied to the skin was successful in 


BUDWEISER GETS STRIKE FROM FISHERMAN 
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This new Budweiser poster brings a rise from fishermen by a humorous illustration. 


Lithography is by Forbes Lit 


hograph Company, Boston. 


healing wounds, burns and _infec- 
tions. 

“Almost immediately Pond’s re- 
tained eminent biochemists and der- 
matologists to start research on 
how this vitamin in Pond’s creams 
might benefit the skin,” Mr. Baker 
said. “This research has gone on 
for over three years. It is still be- 
ing carried on, and will be main- 
tained so long as new knowledge on 
the subject keeps coming from the 
scientific world.” 

Five research projects were 
dertaken by Pond’s as follows: 

1. Working out a special method 
of adding “skin-vitamin’ to Pond’s 
Creams. 

2. Animal tests on changes in the 
skin brought about by lack of Vita- 
min A in the diet. 

3. Animal tests to find how the 
application of Pond’s’ “skin-vita- 
min” creams might correct these 
symptoms. 

4. Animal tests to establish the 
loss of Vitamin A in skin due to 
“weathering” and washing. 

5. Animal tests to find how 
Pond’s “skin-vitamin” creams might 
restore the lost Vitamin A to the 
skin. 


Copy Stresses Experiments 


un- 


Initial copy promoting the develop- 
ment shows not only “before and af- 
ter” experiments on rats, but also 


emphasizes human application by as- 
serting that women have tested the 
new creams. “In four weeks, they 
say, lines are disappearing, pores 
look finer and skin smoother, live- 
lier,” the copy asserts. 

With its entry into the field of 
vitamin cosmetics, Pond’s has 
joined Hinds Honey and Almond 
Cream Vitamin D_ hand iotion; 
Woodbury’s “Sunshine Soap”; Vita- 
Ray irradiated creams; Louise Riv- 
ers “vitamin cosmetics’; Dorothy 
Gray; Elizabeth Arden; and a num- 
ber of private brand soaps claiming 
“Vitamin F’’ content. Practically all 
cosmetic vitamin claims have here- 
tofore been limited to either Vitamin 
D or F, with introduction of the in- 
tangible health giver accomplished 
by either “irradiation” or the injec- 
tion of a “vitamin concentrate.” 

Previous developments on the 
vitamin content study sponsored by 
the Toilet Goods Association, New 
York, and the findings of medical au- 
thorities were published in ADVERTIS- 
ING AGE, issues of March 15, April 19 
and July 12. 


Coward on Air 7 Years 


Coward Shoe Company, New York 
and Boston, begins over WLTH Aug. 
23 its seventh year of Jewish broad- 
casting and continues with the 
“House Friend,” or the Jewish Voice 
of Experience. 


Beauticians 
Hit Attacks 


on Cosmetics 


Chicago, Aug. 25.—Accusing the 
federal government of knowing 
nothing about cosmetics and of get- 
ting its information second-hand, 
Florence E. Wall, instructor at New 
York University, told members of 
Beta Beta Lambda, national organ- 
ization of beauty operators in conven- 
tion at the Congress Hotel here this 
week, that derogatory statements 
about cosmetics must be combatted 
and that sound public relations is 
the greatest need of the industry. 

The purpose of the organization, 
composed of 9,000 members in 30 
states, is “to promote better legisla- 
tion and education.” 

Miss Wall also accused teachers 
in high schools and colleges of be- 
ing biased, saying that “educational 
people are devoid of information 
from accurate sources about cos- 
metics and know nothing in its 
favor.” She stressed that books con- 
demning cosmetics are on the re- 
quired as well as on the recom- 
mended reading list at New York 
University. 


Defines Public Relations 


“Public relations doesn’t mean ad- 
vertising or promotion,” Miss Wall 
said. “It means interpretation and 
explanation.” She urged the beauty 
operators to become press conscious 
and to defend their work when mis- 
information is printed about it. “Any- 
thing derogatory about cosmetics,” 
she said, “makes headlines. We want 
publicity, but we want it from the 
educational side.” 


Gets C heailane dasme 


Bradway Chocolate Company, New 
Castle, Ind., has appointed Pettinger- 
LaGrange, Inec., Indianapolis, to 
handle its advertising. Business 
papers and direct mail will be used. 
L. F. Welsh is account executive. 


WORE 
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VEN TO BUY... 


Spendable income in WLW’s territory has 


attained a new high level, not only in the 


cities, towns, villages and crossroads com- 


munities, but on the farms. 


And the key to the Spending ... is 
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magazine sold on the newsstands repre- 
sents a month-by-month mass opinion 
of its editorial merit. 


More women are buying each issue 
of Pictorial Review-Delineator from 
newsdealers than ever before. Current 
gains are making history in the women’s 
service field. August, for example, with 
605,000 newsstand copies, is up 83% 
over August 1936. September, estimated 
at close to 700,000 copies sold through 
newsdealers, hits another all-time peak. 


Of the many arguments advanced to 
prove reader interest, none is so convinc- 
ing as increasing sales on the newsstands. 


And because advertisers and agents 
know that an active reader interest 
means an active response to advertising, 
Pictorial Review-Delineator has made 
substantial linage gains for nine consec- 
utive issues. Its cumulative linage gain 
of 30% for the year to date is by far the 
largest gain in this field. 
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Sherman Law Still Here 


The Tydings-Miller act authorizing 
manufacturers to enter into price 
maintenance contracts with retailers 
in states where fair trade laws have 
been enacted is really a_ partial 
waiver of the penalties provided by 
the Sherman anti-trust law for agree- 
ments in restraint of trade. But it 
is still true that if two competing 
manufacturers agreed to maintain 
prices, they would violate the law 
and be in danger of criminal action. 

The effort now being made under 
the new legislation is to protect retail 
merchants, primarily independent 
stores, from the predatory price-cut- 
ter who makes a football of adver- 
tised goods and prevents his competi- 
tors from making a legitimate profit 
on their sale. Manufacturers, 
especially advertisers, want their re- 
tailers to make money, and therefore 
many of them will proceed to make 
contracts for price maintenance in 
states where this is possible. 

Here, however, is the feature of the 
situation which may give manufac- 
turers pause. If a producer of auto- 
mobile tires, for instance—and this 
product is mentioned because it has 
been the subject of numerous price 
wars among manufacturers and deal- 
ers—decided to give his retailers the 
protection of the fair trade laws, he 
would want to be certain that his 
competitors did likewise; for if his 
product were the only one to be sold 
at a fixed and legally established 
price, and the prices of other well- 
known competitive brands could be 
cut by any dealer who cared to do 


so, his position would shortly become 
untenable. 

But if the tire maker agreed with 
other competing manufacturers to file 
contracts under fair trade laws for 
the purpose of maintaining prices, he 
might easily be held to have com- 
mitted an infraction of the Sherman 
law. For, from the legal standpoint, 
he would be regarded as having used 
the Tydings-Miller act and the state 
fair trade laws for the purpose of 
camouflaging an agreement’ with 
other manufacturers to fix prices and 
eliminate the sort of competition 
insisted upon by the Sherman law. 

The present national administra- 
tion, while enacting the Tydings-Mil- 
ler bill, is also prosecuting alleged 
offenders under the anti-trust law. 
The oil companies know that the 
Department of Justice is looking ask- 
ance at any sort of uniform price 
action, even when this is based upon 
established and quoted market prices 
for crude and refined oils. Hence, 
no one is justified in being too opti- 
mistic in deciding what the govern- 
ment at Washington will or will not 
do in cases which seem to come under 
the provisions of the Sherman law. 

This is only one phase of the price 
maintenance situation, but if, as 
President Roosevelt asserted in his 
message accompanying his reluctant 
approval of the Tydings-Miller act, 
it may tend to raise prices and in- 
crease the cost of living, the national 
authorities may be tempted to look 
around for a convenient whipping- 


boy. 


Preparation for Advertising 


An advertising manager, an agency 
executive and a publisher were 
among a group of advertising men 
who were sitting recently at the 
nineteenth hole discussing the out- 
look for the son of one of them, who 
plans ultimately to enter advertising. 
The question was raised as to the 
best preparation for this lad, espe- 
cially as to summer employment and 
work to follow immediately upon his 
graduation from college. 

The reason the discussion, undoubt- 
edly one of many constantly going on 
among advertising executives, is men- 
tioned here is because of the agree- 
ment of this group that the best pre- 
liminary to an active advertising 
career is retail sales work. Getting 
behind the counter of a well operated 
retail store, they said, would give 
the prospective advertising man facts 
about consumers and how they buy 


which would be invaluable in later 
years. 

This practical point of view is be- 
coming so general, and is agreed to 
so heartily by men occupying differ- 
ent points of vantage in the adver- 
tising world, that it has real signifi- 
cance. It not only suggests that the 
advertiser is studying the consumer 
more carefully, but that he is study- 
ing her from the viewpoint of the 
retail merchant who supplies direct 
contact with her as the purchasing 
agent of the American family. 

Copy may be good, bad or indif- 
ferent, but if it is written after first- 
hand contact with consumers, it will 
hardly fail to serve a good purpose. 
This is a thought which the young 
men and women who presently will be 
leaving the schools and colleges for 
the business world may profitably 
bear in mind. 


IT'S THE SUBJECT MATTER THAT COUNTS 


—Dry Goods Economist. 


“Have you got something with sheep on it? My husband has insomnia and his 
arithmetic is mentite terrible." 


Views Some the Outside 


Contests 


(As viewed in The Narcotic Re- 
view, publication of the Interstate 
Narcotic Association): 

According to ADVERTISING AGE, the 
P. Lorillard Tobacco Company’s 
$2,000,000 Old Gold contest drew 2,- 
000,000 entries. 

The high salaried copywriters 
did a good job. Two million people 
nibbled at the bait they so subtly 
and alluringly wrote into the 4,500,- 
000 lines of advertising that were 
run in the 300 different newspapers 
during the Old Gold contest. With 
2,000,000 people sparring for a cash 
prize award, P. Lorillard will nat: 
urally catch some big fish by way 
of new dealers and increased sales. 

It is reported that the company 
will use further heavy advertising 
to maintain their freshly won laurels. 
Naturally, hot competition has been 
stirred up among the big tobacco 
companies. All would maintain 
laurels heretofore won. There can- 
not help but follow fierce mental 
sparring between copywriters whose 
zeal to be a “topnotcher” in produc: 
tion of increased sales has been set 
on fire by the increased money in- 
ducements proffered by the respective 
competing tobacco companies. 

This will bring more misery to the 
unsuspecting and uninformed public 
who follow as rigidly the alluring 
suggestions of the copywriters as 
they would were they gleaned from 
a standard text book. 


New Business 


(As viewed in Distribution and 
Warehousing). 

Where is new business? Without 
a doubt that’s the most important 
question today in the minds of execu- 
tives and sales representatives in the 
warehouse industry. 

Is this industry going to continue 
to just look for more barrels, bales, 
boxes and cartons of food and mer- 
chandise, or is it going to modern- 
ize along the lines of many other 
industries and get busy with some- 
thing new as an additional reve- 
nue producer that pays better? 

Take the railroads for example. 
For a time they seemed to be lying 
down to be run over by bus, truck 
and airplane competition, but more 


modern sales ideas have brought new 
business which existed for years but 
was never catered to or thought of. 

Just recently the Pennsylvania 
Railroad modestly advertised a trip 
from New York to its Altoona shops 
for a Sunday inspection by young: 
sters and oldsters who want to see 
how it is done behind the scenes. 
Over 1,700 enthusiasts filled four 
trains — two from New York, one 
from Philadelphia, one from Chicago, 
and bought their tickets 10 days in 
advance. 

Out of the way places or those im- 
mediately under the feet have pro- 
duced business when connected up 
with ideas. 


Double Effect 


(As viewed in Drug Topics) 

Pressure for a chain store tax has 
resulted in a boomerang in at least 
one state—Georgia. 

Georgia’s new tax law, it has been 
found, applies not only to chains but 
also to any two or more stores that 
operate as a co-operative group or as 
a voluntary buying organization. 

In other words, if two or more in- 
dependent druggists were to decide to 
buy certain goods jointly or to en- 
gage in co-operative advertising, this 
would automatically bring them 
under the purview of Georgia’s chain 
tax. 

Whether Georgia independents can 
look to the United States Supreme 
Court for relief from their new pre- 
dicament remains to be seen. Far 
simpler and more certain of quick 
action would it be to prevail upon 
the state legislature to revise the law. 


Drink Trend 


(As viewed in The Tavern Weekly 
News) 

Capacities of women drinkers for 
alcoholic beverages have increased to 
the extent that the members of the 
fair sex of the nation are consuming 
as much liquor as are men, it was 
revealed in a survey on the question 
recently made by a New York uni- 
versity. 

One unusual feature brought out 
in the survey is that 65 per cent of 
the youngsters between 18 and 21 
who were interviewed declared their 
parents do not object to their drink- 
ing. 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from com- 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 


tive writing on his business letter- 
head. 


No. 1217. Going Home. 


The Milwaukee Journal has issued 
this detailed study of Milwaukee 
newspapers’ home-read_ circulation 
and buying power coverage in Mil- 
waukee and suburbs. It includes a 
breakdown of Journal circulation by 
counties, cities and towns. 


No. 1218. The South—A Six Billion 
Dollar Retail Market. 


The influence of farmer buying in 
the South is indicated in this study 
issued by Progressive Farmer and 
Southern Ruralist. It provides a de- 
tailed analysis of the distribution of 
retail sales by population groups in 
the 14 Southern states and covers 
several classes of merchandise. 


No. 1219. Distribution of Retail 


Sales in Towns Under 10,000 Pop- 
ulation, 


The series of charts contained in 
this booklet issued by The Household 
Magazine show that more than half 
of the states have an average of 50 
per cent of their sales in towns of 
10,000 and less. The study covers 
total retail sales, and also food store, 


drug store, lumber, building, hard- 
ware and automotive sales. 
No. 1185. A Guaranteed Distribu. 


tion of Advertising Motion Pic- 
tures. 


In this folder, the Motion Picture 
Bureau of the Y. M. C. A. outlines 
the scope of its service in the dis. 
tribution of industrial advertising 
films reaching consumer audiences in 
the non-theatrical field. 


No. 1184. Velvet. 


This brochure, issued by Fortune, 
tells about a survey revealing the 
extent of advertising velvet created 
by the thousands of non-subscribers 
—“free riders”—on the subscription 


of some friend, associate or organi- 
zation. 


No. 1187. 
borhoods. 
Criterion Advertising Service has 

issued this brochure which outlines 
its sales and operating activities, and 
contains a breakdown by state, city 
and district, of Criterion poster dis- 
play coverage. 


Market Coverage by Na 


No. 1179. Radio in 1937. 


This analysis of radio ownership 
and listening habits is the latest pres- 
entation of a continuous study, now 
in its fourth year, issued by Colum- 
bia Broadcasting System. 


No. 1212. Do You Eat 72 Pounds 
Each Year? 


Census figures show that bakers 
produced 9,307,578,674 pounds of 
bread in 1935—or 72 pounds per per- 
son, says this folder issued by Bak- 
ers’ Helper. Tables show the per 
capita value of products, number of 
establishments, and value of products 
from 1879 to 1935, and a state by 
state breakdown for the industry. 


No. 1182. Your Michigan Market 
Outside of Detroit. 


Booth Newspapers have issued 
this brochure covering detailed in- 
formation on the Michigan market 
outside of Detroit. It includes maps 
of the various trading areas, and 
data on the Booth newspapers cover- 
ing these zones. 


No. 1211. Mrs. Cohen Goes A-buying. 


Issued by Station WLTH, this bro- 
chure describes a Ross Federal Re 
search Corporation survey of grocery 
merchants in typical Jewish sections, 
showing which medium they believed 
food manufacturers could use most 
effectively in selling the New York 


Jewish market. 
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im - 
eh must hive by consuming that part ot somebody 
hd- = else's income that has been saved. 
u- S A e rc | yY Vv A L V J Let us consider for a moment, just where the 
or. farmer comes in with all this social security busi- 
: ness in the form of homes for the homeless, cash 
The opinions advanced in these letters are the opinions of Our Folks ; - yon "hie oe Bs co Rcmngoene om 
the Farm Journal expressly disclaims any responsibility therefor. without end. If we could include a shot of 
ed thrift for the thriftless, with a double dose for a 
ee : : eae han few million political parasites, it would prove to 
Voti foreigners are injurious to young America. You po Pp tes, P 
on ot ng Themselves Support only seem to realize the enormity of the few be more helpful than anything that has been sug- 
il- W. P A We think that the idea advanced in your who have turned out for the worse in this gested to date. 
a ; . e = paper some time ago, that WPA Workers and country, and you do not stop to enumerate the Necedah, Wis. John Parson 
by offic hould not be permitted to vote, American-born who are dangerous criminals, 


is an excellent suggestion. Especially in regard 
to WPA Workers. If the balance of society is 
required to support them, we hardly think it fair 


My father and mother were Swedish im- 
migrants to this country. I went to public 
schools here in America and I can truthfully 


Very Weak 


We are glad to know that there is one editor 


on that they by their vote should be permitted to say that I went home from school more than who speaks through the columns of the Farm 
say just how well or in what manner they once with the stinging jeers and cries of “damn Journal so firmly for upholding American first 
in should be supported. foreigner” burning in my ears. principles of Government. It is too bad, from 
dy Afton, Va. W. A. Moon, Sr. Is that the way to help the children of foreign- _—_ President R down, no one in the govern- 
my born ee pee sear de 7 Pannell onl rey will control and stop all of these strikes 
: ents with the characteristics of model American- that are putting honest men out of work and 
A Polluted and Askew ism? Rather it fosters the need for their own closing P aotan R is showing himself to 
° Ali Mr. Pitkin doesn’t know a thing about that language, own customs, and own people for be a very weak man in many directions, and 
in 1ens which he writes. Is this article some kind of condolence. undoubtedly we will all be glad when he is gone. 
rs val New York City Kristiania M. Bernadotte 


Adrian, Mich. 


pconaggpda, designed to still the dread in Mrs. Jennie H. Hill 


the hearts of real Americans when he thinks of 
the ghettos and Harlems existing everywhere, 
il while groups of inferior racial stocks grasp dom- 
ination of our business and economic life and 


Disorderly Vowels 


Haven't we a right to a more rational and 


How G-Men Work 


p p- ‘ : : . . IS HAUPTMANN STILL ALIVE? I BE- 
G M even of our literature, with their doctrine of orderly spelling of our speech than that we now JIFVE HE IS — THEY HAVE JUST 

: . en Sato racial solidarity and group attack? Is this sheet call “correct”, spelling so disorderly that every JiaTCHED UP HIS CONVICTION TO 

in eb—ours_ap agency for such propaganda? Mr. _ letter but one is now dead or superfluous some- TAKE THE PRESSURE OFF THE REAL 

bla Pitkin’s facts are from a Potterred: mehis_ where? KIDNAPPER AND WHEN THE TIME 

alf facts are all askew, his logic is faulty, or it IS And doesrr rt 7 e long. 4 jtO less than COMES TH REAL KILLER OF THE LIND- 

50 propaganda. Thanks a lot. 33 spellings’ Doesn't it associate the singl?—“REReTy ILL COME OUT AND GET 

of RFD, Doylestown, Pa. R. PM Murray letter « with the spelling of no less than 22 FRISKY THEN THE G-MEN WILL CLOSE 
S; 1] ; bee : ae , sounds? Aren't our forty elementary sounds jj 

rs De Ing I've gone over the vital statistics with the spelled in at least 500 ways by count, an aver- : , , , 

e, bestaurhoritics: and the record is amazingly age of twelve ways apiece? Isn't the same vowel Kinsley, Kans. Merlin K. Weidenheimer 


d- clear. All the alien stocks are SYNE Wer Sectnmnncound.nngaijed with not less than six of our 
If you want supporting facts, they can choke — seven voWel letters? (see spelling of short :; 


pee ge tS ae oe : 2 : Communist Leaders 
° you to death with data.”—W. B. Pitkin. earn, fern, firm, worm, burn, myrrh, prove the 
. | Communism 


The union workers in the United States, un- 
knowingly, are cutting their own throats, for 
they do not understand the ambitions and selfish 
hopes of their leaders, the self-styled saviors of 


same for another vowel). 

Mr. Editor, surely someone could do America 
a great favor by sponsoring better education, 
education ttrat=neweis._LAL/ TH where disorder, 


RE 


This has always been a rich man’s world, 


: and some of these “upper crusters” seem to unreason and LIES now prevail. the poor man. . 

. think that the common people haven't a right Van Wert, Ohio. A. A. Smith The parents Th the United States and else- 
‘ * I O to live, let alone be treated fair. They call the — will not offer their children for bloody 
; 7 ‘i . __— C.1.0. Communist. Well if wanting to be ane a2: slaughter, so that the Communists may perpetu- 
. 

: Trearedferr—pnd square makes any one a Com- Victims of Politics ate the-reign of terror throughout the universe. 


C. R. Parsons of Campbell, Calif., summed 
up the situation for many “Forgotten Old 
Couples”. [Farm Journal, July 1937, page 42] 
Here are real honest-to-goodness thrifty Ameri- 
can people saving all their lives for a decent, 
self-respecting, comfortable old age. Then 
througi ult of their own, politics change. 
Then:—bank interest cut in half! Saved dollars 
cut in half! Living costs up 50%! So what! 


News concerning Soviet Russia is no news at 
all. Communistic Russia sends out only propa- 
ganda. 


Fresno, Calif. 


Dr. Townsend’s Plan 


munist, there certainly must be a lot of Com- 
munists in the world. I think these strikes we 
Old A are having at present are mentioned in the 
ge Bible, only in another form: “Go now ye rich 

meniand howl for the misery that has come 

upon you.” It's a well Rifoweface-ehesthe rich 
r and those that have plenty are doing lots of 
3 D squawking if not howling. So eventually, I think 

rr. 7. 


Henry Wilson 


Supposing we used just plain commonsense 


John L. Lewis and his backers will win, because in enacting a social security law. Should it not 


; . om God is with him. I dare you to print this. New Bedford, Mass. Reader embrace every citizen of this ‘country instead of 
A Uv Ora, FH —— Just a Reader just the present wage earners? Certainly it 
; Strikes—Caming should. Under the present set-up, millions of 
‘ 0 , good citizens who have contributed their part 
2 Strike Three Classes I surely want to keep on with Farm pouren! in building _the wealthiest nation on earth, 
” S pane Making a survey of the entire case, there are But if you turn New Deal or Pro-Lewis, I'll and who are in need today, are given scant 
¥ - djpust three classes opposing the Townsend want my money back. : cz consideration indeed. 

a Plan or General Weltare AC OMt93?- Like Tim Webb, I am in a position to say, There is only one sensible plan being offered 


"This is wamat the country voted for” and “I 
told you so”! 

So far the strikes haven’t struck our small 
farms in the hills, but are coming nearer each 
week. 


First—are those who are uninformed and 
have never taken time to give it any thought. 

Second—are those who imagine it will in 
some way interfere with their profits. 

Third—are the “toad-eating rats’ both pub- 


lic and private which are found in every man’s Plymouth, Calif. 
orarrary: 


Dubuque, Iowa. Fred W.Ctore—Seeurity hy Saving 


We fear reader Clute’s survey has not been If each individual -consumed each day all tht 


that will give adequate protection to the old as 
well as the workers of this nation, and that is the 
Townsend Plan. 


Saginaw, Mich. R. H. Knapp 


Sur ‘Plus 


Mary S. Davis 


Cannot Be Done 


I would like to know how we are going to 
sell _the surplus farm crops if we do not buy 
from those nations#that buy from us. We can- 


Sa ving 


as complete as he assumes. We know many 
Townsend Plan skeptics who fall in none 
of the three classes listed.—Eb. 


value he produced, there could be no security 
for anybody. There could be no farms, nu 
homes, no railroads, no factories and no pay- 
rolls. Before anybody can be assured a living 


ducing_amperiod of idleness, somebody must 


Foreigners 


Mrs. R. M. Neal, from your letter on im- 
migration of foreigners to this country [Farm 
Journal, August 1937, page 31] I have gathered 
that you are just as unfair, narrow-minded, and 
unjust as all the rest of those who believe 


live on pdrt of his income*and save the balance. 
That part of production which is saved, not that 
part which has been consumed, must provide us 
with whatever security we are to enjoy. If the 
individual who is benefited by special legislatian 
has never saved any part of his own income, he 


not have our cake and eat it too. In other words, 
we cannot expect to sell our goods if we do not 
buy from them. 

I have been farming for over 50 years, and I 
think the 1930 Smoot-Hawley tariff was the 
worst mistake they ever made. It broke the 
camel's back. 

A lot of people think we can live by ourselves, 
but it cannot be done. 


William Cousins 


Murray City, Utah 


Letters | : 
Reveal] the 


Farmers’ Broad Interests 


H . 

£re are typical exam 
I 
eaders. They come in 


Farmers want 
up-to-the-minute com 
ment and j 
Jects of general farm interest... want it ee on all sub- 
e 


---and they want it with all th ; complete, concise 


; e freshn — 
writer to reader service makes ‘elie and timeliness that 4-Day 


By giving modern farm 


ples of thousands of letters from F arm Journal 


-. from every section of the country 


tising gain in the nation 


al farm field. 
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RETAIL CHAINS 
MAKE GAIN OF 
1,439 IN °3] 


Chicago, Aug. 24.—The number of 
retail chains in the United States has 
increased 1,439 during the past year, 
with the total now at 9,539, a study 
issued today by the brokers’ division 
service of the National Association of 
Real Estate Boards, discloses. The 
study does not tabulate the number 
of units included in each chain. 

Outstanding in this general in- 
crease is that shown by retail drug 
chains. This group, rising from a 
1935 low of 399, now totals 626, an in- 
crease of nearly two-thirds and 
closely approximating the 1930 total 
of 682. 

Variety stores and hotels are two 
groups which show a decline. Accord- 
ing to the study, there are now 171 
variety store chains as compared with 
181 last year; while hotel chains have 
decreased from 133 to 121 during the 
same period. 


Filling Stations Lead 


The lines of sale in which chains 
are at present most numerous include 
filling stations, with 1,509 chains; 
grocery and meat stores, with 1,413 
chains; lumber dealers, with 808 
chains; drug stores, and shoe shops, 
with 546 chains. 

Retail shoe chains which decreased 
heavily during the past few years are 
shown to have made their first post- 
depression rise, although the present 
total of 546 chains is less than half 
the 1,001 in 1930. 

Filling station chains have consist- 
ently increased, even through the de- 
pression. In 1930 the total was 699, | 
as compared with the 1,227 in 1936 
and the present total of 1,509. 


Clothing Chains Up 


Women’s wear and _ furnishings 
chains have also increased, now total- 
ing 361, in comparison with 335 last 
year. Clothing and men’s furnish- 
ings chains have increased from 407 
in 1936 to 488 shown in the current 
year in the study. This group was 
another to fall heavily during depres- 
sion years from the 1930 high of 1,021 
chains. 

That feminine beauty is still more 
interesting and profitable than mas- 
culine is indicated by the fact that, | 
while barber shop chains now total 
but 20, the same as in 1936 and much | 
lower than the 1930 total of 
beauty shop chains have leaped from | 
a 1930 figure of 57 to a present tota’ | 
of 103. | 


Qn 
od 


| 


To Push Appliances | 


E. F. Jeffe, vice-president, Consoli- | 
dated Edison Company, New York. 
has announced a campaign to start 


Sept. 1 to promote retail sales of 
Electrolux gas refrigerators and I. 
Ek. S. lamps. Newspapers and other 


media will be used to support both 
campaigns. 


Complete Broadcast- 
ing Facilities Wired 
and Transcribed 


TRANSAMERICAN BROADCASTING 
AND TELEVISION CORP. 


JOHN L. CLARK, PRESIDENT 


NEW YORK HOLLYWOOD 


521 Fifth Ave, 
MUrray Hill 
6-2370 


5833 Fernwood 
Avenue 
HOllywood 5315 


CHICAGO 
333 N. Michigan Ave. 
STate 0366 | 


Launch New Magazine 


Electrified Industry will make its 
debut Sept. 18, published by B. J. 
Martin, formerly with Electric Light 
and Power and Electrical Dealer, un- 
der the company name, B. J. Martin, 
Inc., Chicago. It will appear in 9x12 
format and will deal with the in- 
dustrial application of electricity for 
light, heat and power. 


NBC Promotes Nelson 


A. E. Nelson, general manager of 
Station KOA, Denver, has been ap- 


pointed general manager of Westing- | 


house Station KDKA, Pittsburgh, 
effective Sept. 1, succeeding H. A. 
Woodman, who will be transferred to 
New York. Robert H. Owen, chief 
engineer at KOA, will succeed Mr. 
Nelson. 


\ 


\ 
\ 


More Than 


. — vN\ 
WHEAT Bows TO ELEVATORS 


1937 wheat at Walla Walla grain growers 
warehouse eastern Washington, 
capacity 165,000 bushels. 


\\ \ SAS 


Expect Record 
Attendance at 
FAA Convention 


Chicago, Aug. 25.—Final plans for 


the 22nd annual convention of the 
Financial Advertisers’ Association 


were rapidly being wound up today 
as the membership prepared for the 
trek to Syracuse for sessions Sept. 
| 13-16. 
Early registrations, Preston E. 
|Reed, executive vice-president re- 
ported at association headquarters 
here today, indicate record attend- 
ance. 

Meantime he announced speakers 


at the convention will include Ray 
A. Ilg, vice-president of the National 
Shawmut Bank, Boston; Lester Gib- 
son, associate editor of the Amer- 
ican Banker; William A. Thomson, 
director of the Bureau of Advertising 
of the American Newspaper Publish- 
ers’ Association; Benjamin J. Butten- 
weiser, partner in Kuhn, Loeb & Co., 
New York; Glenn Griswold, editor of 
Business Week, and Paul Walbright, 
general secretary of the New York 
State Savings Bank Association. 


Williams in New Post 


Robert M. Williams, formerly gen- 
eral manager of Nashua Balcom Ice 
Company, Nashua, N. H., has been 
appointed advertising and sales man- 
ager of Eldredge Brewing Company, 
Portsmouth, N. H. 


— 


Hurlbut New Western 
Manager for “McCall’s” 


Harry J. Hurlbut, formerly on the 
sales staff for the Southwest terri- 
tory, has been appointed Western 
manager in Chicago for McCall's 
Magazine. 

He replaces Milton P. Ghee, who 
ane retired to his farm in New Mex. 
co. 


Buys Lawrence Papers 

The Telegram, Sunday Sun and 
Lawrence Store News, Lawrence, 
Mass., have been purchased by Law. 
rence Publications, Inc. L. Parker 
Likely is manager of the new com- 
pany. Mr. Likely also heads the 
Newspaper Appraisal Corporation 
which has executed a long-term man- 
agement contract with the owning 
company. 


Weighi 
Wheat 


ng 


for many years. 


TN THIS is written, in mid-August 
new wealth is flowing into the 
Spokane area in greater volume than 


The second half of 1937 is already 
showing substantial gains over the 
year’s first six months when the fol- 
lowing advances were recorded over 
the same six months in 1936--- 


GAINS IN SPOKANE --- Residence building 

; permits: number, 27.3%; value, 18.5%; Bank clear- 
Src ae ings, 9.6%; Bank transactions, 20.2%; Deeds, Spo- 
kane County, 11.0%; New automobile sales: 1.7% 
over 1936; 45.1% over 1935 (Spokane Market). 


SUNDAY 


110,000 Net Paid Circulation 


TRAFFIC Afows TO STORES ——_ 


Main street of Lewiston, Idaho in August, 1937. 
Note the stream of automobile traffic. 


THE SPOKES 


-REVIEW 


—— 


a 
See 
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MORNING 


(82 


SPOKANE, 


% UNduplicated, 


Advertising Representatives—JOHN B. WOODWARD, Inc.—New York—Chicago—Detroit—Boston—Kansas City—Los Angeles 
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Pagano in New Offices 


Pagano, Inc., New York, has pur- 
chased a building at 11 E. 51st street 
to co-ordinate services of its several 
studios. This office will provide fa- 
cilities for the production of advertis- 
ing art. 


Wenner Promoted 


Cc. Stanley Wenner, formerly assist- 
ant divisional manager of Western 
States Grocery Company, publisher 
of Oakland, Cal., Food, has been 
named advertising manager. 


McAssey Joins Agency 


Cc. P. McAssey has joined Schwim- 
mer & Scott, Chicago agency, as ac- 
count executive. He was formerly 
commercial sales manager of WCFL, 
Chicago, 


Scholl Enters 
Stipulation to 
Moderate Copy 


Washington, D. C., August 25.—A 
more conservative advertising policy 
is promised the Federal Trade Com- 
mission by The Scholl Mfg. Com- 
pany, Chicago, in a stipulation filed 
today. 

Among Dr. Scholl products men- 
tioned in the stipulation as having 
been misrepresented in certain re- 
spects are Toe-Flex, Bunion Reducer, 
Onixol, Pedicreme, Wenal Ointment, 
“2” Drop Corn Remedy, Foot Balm, 
and Ligtone. 

Representations to be discontinued 


include that the company’s bunion 
appliances build up crippled struc- 
tures and tissues, or are recognized 
by orthopedic surgeons as practical 
in every detail, and that by use of 
any of Dr. Scholl’s products one may 
obtain permanent or immediate re- 
lief from whatever foot trouble one 
has, and that any or all of such 
products tone up the feet or enable 
a patron to wear smaller shoes. 


Commodore Leads 


Hotel Commodore was the largest 
user of newspaper’ advertising 
among New York hotels during the 
first six months of this year, figures 
compiled by Needham & Grohmann, 
New York, show. The Commodore 
was followed closely by the New 
Yorker. 


Retail sales (29 weeks) gained 8.9% 


over 1936, 20.6% over 1935. 


On top of these and similar gains in 
other lines comes the money from one 
of the Inland Empire’s greatest har- 
vests, from materially increased output 


of lumber, minerals 
products; and from 


payroll at the Grand Coulee dam, 
eighth wonder of the world. 


With exceptional sales opportunities result- 
ing from these favoring factors, an increasing 
number of substantial advertisers are putting 
The Spokesman-Review and Spokane Daily 


and other basic 
the substantial 


Chronicle on their “A” schedules in 1937. 


? 
i we 
ee 


“— - = 
{ “ “yy / te — x = 
Sh tho la pe 
v4 <r ; ~~ 3 
, * « “ sie. ~~ a ae » ms 
v 7 A “4 " 4 


tS la og 


A Lumber 
Jack 


nm to Stack-Goble 


Winthrop Orr bas been appointed 
radio director of Stack-Goble Adver- 
tising Agency, Chicago. During the 
past year, he has been in NBC's Chi- 
cago studios. 


Halo Shampoo to Ayer 


Colgate - Palmolive - Peet Company, 
Jersey City, N. J., has appointed 
N. W. Ayer & Son, Inc., New York, 
to handle promotion of its new prod- 
uct, Halo shampoo. 


Eichler Starts Drive 


John Eichler Brewing Company 
Bronx, N. Y., launched a newspaper 


advertising campaign for its product, 
Inc., 


Aug. 13. Geare-Marston, New 


York, is in charge. 
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WHERE COLUMBIA RIVER Adows 


Status of Grand Coulee project in July, 1937. Here is rising 
the greatest man-made structure in World history. 


TO THE MILL 


mill to meet the big increase in 
va demand for lumber. 


Inland Empire saw 


ie! 


pokane Daily Chroniéle 


WASHINGTON 


EVENING 


R. L. Polk & Co.) Largest Circulation in the History of These Papers 


—San Francisco—COLOR REPRESENTATIVES—Sunday Spokesman-Review Magazine and Comic Sections—Associated Weekly 


FORD AND G.M. 
ANSWER PRICE 
CHARGE OF FTC 


Washington, D. C., Aug. 24.—Both 
Ford and General Motors took strong 
exception last week to the Federal 
Trade Commission’s charge of mis- 
leading advertising in allegedly plac- 
ing the f.0.b. price of an unequipped 
car upon illustrations of fully-equip- 
ped machines. 

The commission also alleged that 
the advertisements carry fine-type ex- 
Planations that taxes, advertising, 
handling and conditioning charges 
are to be added to the f.o.b. price and 
that these explanations are ‘almost 
totally obscured” by the large type or 
figures featuring the f.o.b. price. Sev- 
eral other manufacturers agreed to 
stop this practice, but Ford and Gen- 
eral Motors have gone to bat with 
the commission. 

Ford’s answer relies upon the grad- 
ual growth of: a general custom in 
the industry of advertising the gen- 
eral price brackets in which a par- 
ticular manufacturer’s output be- 
longs. In the early days when the 
variety of makes began to grow ad- 
vertising was built to “convey in the 
few words available in the ordinary 
advertisements a fair and honest im- 
pression of the general price bracket 
of the vehicle and its relative price 
as compared with the prices of com- 
peting vehicles.” 

Then, and now, it became imprac- 
ticable, Ford’s answer claims, to ad- 
vertise the exact delivered price at 
which all readers of the advertise- 
ment would be ab!e to buy regardless 
of the place they are located, “a situa- 
tion particularly acute in advertise- 
ments intended for national coverage, 
but also inherent in most others.” It 
then became the general practice of 
manufacturers to advertise prices of 
a standard vehicle without acces- 
sories which were optional to the 
buyer. 

Inasmuch as the motor industry 
“long regarded a price in advertis- 
ing as merely indicative of a price 
class of the particular make of ve- 
hicles, and as there was a wide range 
of devices being offered as acces- 
sories,” it was not customary for 
many years to attempt to define the 
exact equipment included in adver- 
tised prices, Ford claims. At present 
Ford advertises a delivered price at 
some one particular place and this 
price includes all standard acces- 
sories usually sold with the particu- 
lar model. 

General Motors contends’ that 
prices are not generally advertised, 
this information being available from 
price lists, catalogues or similar 
compilations. The corporation ad- 
mits that retail buyers pay more than 
the advertised price but claims that 
the advertising does not purport to 
inform them of exact amount of the 
extra charges for transportation, spe- 
cial equipment and other charges. 


FACTS FOR 
SPACE BUYERS 


96.1% CIRCULATION 
goes to 
FAMILY GROUPS! 


Ask for the FACTS! 


SCREENLAND 
UNIT 


45 West 45th St.. New York City 
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Cochrane Will 
Extend Effort 


to Consumers 


New York, Aug. 26.—In building 
special promotions around full color 
pages in the fall issues of American 
Home and House Beautiful, the 
Charles P. Cochrane Company, Phila- 
delphia, manufacturer of carpets and 
rugs, will extend its usual business 
paper advertising this coming season 
to embrace direct consumer appeal, it 
was revealed here today by the 
agency, Chas. W. Hoyt Company, Inc. 

Reproductions of the magazine ad- 


vertisements will form an important 
part of the display material furnished 
the dealers, while the latter will be 
urged, it was stated, to co-operate in 
local advertising of the company’s 
products. 

An augmented campaign of the 
kind usually conducted by this com- 
pany in the home furnishing, hotel 
and interior decoration publications 
will also be staged this season, it was 
said. 


Fagan Joins B. & B. 


William J. Fagan, formerly with 
the sales staff of Columbia Broadcast 
ing System, has joined Benton & 
Bowles, Inc., New York, as business 
manager of the New York radio de- 
partment. 


Patzke Adds Duties 


O. P. Patzke, sales 


dent 
activities. 


Uses B. C. Newspapers 


Stewart McIntosh, Ltd., Vancouver 
B. C., is placing a newspaper cam- 


paign in British Columbia for the 
Standard Motor Car Company of 
England. 


Two Appoint Fairfax 


H. W. Fairfax Advertising Agency 
Inc., New York, has been appointed 
to handle the advertising of Sharp & 
Nassoit Management Corporation and 


Beaux Arts Apartments, New York. 


msseee« JULIUS WILE. IN 


Smith Steel Foundry Company, Mil- 
waukee, has been elected vice-presi- 
in addition to directing sales 


TASTE TESTS 10 


, 


rector of Julius Wile Sons 
New York importer. 


PUT OVER WINES 


New York, Aug. 26.—The use of 
sample-sized wine bottles to help pro- 
mote wine drinking in this country 
is widely needed in the wine indus- 
try, according to Harold J. Grossman, 
’|educational and sales promotional di- 
& Co. 


“The most important point to con- 


1,470,000 sesvens » noose 


WIVES e 


GROCERY CUSTOMERS—.READ 


THE FAMILY CIRCLE MAGAZINE 


400 Madison Ave., New York.; 6 North Michigan Ave., Chicago; 1217 Russ Bldg., San Francisco 


Every copy of THE FAMILY CIRCLE MAGAZINE goes to a person on the buying 
side of a grocery counter. It’s all voluntary circulation. Housewives have been 
remembering to get their copy of THE FAMILY CIRCLE every week for five years. 
They are 4-star prospects for most everything needed in the home, because 


they are right there, at the counter, every week, buying things for the home. 


SHELF SUPPORTING 


Seventeen, Inc., New York, has prepared 
this Bath Shelf gift package with hook 
and all to facilitate hanging on the wall. 


sider,” he told ADVERTISING AGE, “is 
that you can’t sell anything you 
know nothing about. And you can’t 
sell anything your prospective buyer 
knows nothing about. In the wine 
industry, restaurateurs must be edu- 
cated to know wines, and the public 
must be taught how to order and 
drink wine. 

“To help educate the public, the 
company is now offering a six-ounce 
split, or quarter bottle, at low prices. 

“Of course the idea,” Mr. Grossman 
said, “is not to sell splits—they are 
too costly—but the idea is to give 
the public an opportunity to taste, 
without having to pay anywhere 
from $1.50 to $2 for a bottle.” 

Mr. Grossman made reference to 
the success with which cigarette, 
food, and chewing gum companies 
have used sampling, and declared it 
may be even more valuable in the 
wine business than in some other 
lines. “‘Those of us in the wine trade 
realized shortly after repeal that it 
was a physical impossibility to de- 
scribe the taste of wine in our ad- 
vertising, or other literature, to a 
person who had never tasted it.” 


Must Teach Waiters 


While he believes that the small 
bottle will help win friends for wine, 
Mr. Grossman is emphatic in his be- 
lief that restaurants can do a large 
share of selling if they will teach 
their employes to know the product, 
and to realize that more wine sold 
means more money for all concerned. 
Waiters can be won over to recom- 
mending wine correctly if they can 
be impressed with the fact that the 


larger the customer’s check, the 
larger the tip is likely to be, he 
added. 


To help promote wine to restaura- 
teurs, the Wile company distributes 
“Wile’s Wine and Liquor Circular.” 
This bulletin to the hotel field urges 
careful selling of wine, and gives 
hints for greater efficiency in the 
handling and serving of the bever- 
ages. 

Mr. Grossman, formerly a_ hotel 
proprietor in Cuba, and a member of 
the Wile company since two weeks 
before repeal, is an instructor of a 
course in beverage merchandising 
and service for hotels and restau- 
rants, one of the hotel and restaurant 
courses conducted under the direc- 
tion of the International Geneva As- 
sociation at the Waldorf-Astoria Ho- 
te!. 


“Advertising 


MIDWEST 
FARM PAPERS 
VeriAdd by Post Office Count 
Reaches More 
Midwest Farms 
Than All — 
5 Nationals 

Combined 


Wallaces' Farmer & lowa Homestead 
The Farmer, St. Paul 

Prairie Farmer Nebraska Farmer 

Wisconsin Agriculturist & Farmer 
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SAN FRANCISCO 


twelve major markets. 


OAKLAND 


™ ANGELES 


Ss 
LONG BEACH 


7 
) () AN DIEGO 


GS) puoensx 


VE/bases in the Western sales circuit are loaded with population willing 


able to buy. When you send Associated Weekly in to bat, you release a 


me runs that score immediate and repeat sales for your products in all 


ssociated Weekly, the magazine and comic sections of twelve leading Coast news- 


papers, gives you magazine-type coverage of this entire area plus the localized mer- 


chandising power of each of these twelve newspapers. It reaches 47% of all the 


homes in these seven rich states—the 47% who prefer the quality of nationally-ad- 


vertised products. 


You can’t win in the West with singles. Hit them hard in a dozen strong points 


ssociated 


ae MAGAZINE AND COMIC SECTIONS © 


simultaneously. Schedule your next campaign with the pace-setting Associated Weekly. 


ESTABLISHED “TN 3927 


ASSOCIATED WEEKLY IS THE ALL-INCLUSIVE NAME FOR THE MAGAZINE AND COMIC SECTIONS OF THESE 12 LEADING SUNDAY NEWSPAPERS 


SAN FRANCISCO CHRONICLE 
PHOENIX, ARIZONA REPUBLIC 


OAKLAND TRIBUNE 
PORTLAND OREGONIAN 


SACRAMENTO UNION 
TACOMA LEDGER 


LOS ANGELES TIMES 
SEATTLE TIMES 


LONG BEACH PRESS- TELEGRAM. 
SPOKANE SPOKESMAN - REVIEW 


SAN DIEGO UNION 
SALT LAKE TRIBUNE 
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Mr. Schmidt Takes the 
Mike on Rails’ Radio 


To the Editor: Together with Nor- 
man Ross of the National Broadcast- 
ing Company I noted on page 31 of 
your Aug. 9 issue the story about 
what was supposed to be the first 
broadcast from a moving train on 
the L. & N. Aug. 14 and 15, and 
then in the current issue of Apbvernr- 
TISING AGE I see Mr. Ross’ letter to 
you. 

Just to set the record right, Charles 
Lyon and Norman Barry, together 
with NBC engineers, made a broad- 
cast from the Union Pacific’s first 
streamline train while in operation 
between Grand Island and Central 
City, Neb., on the Red _ network, 
1-1:30 p. m., April 26, 1934. 

Also, NBC broadcast a concert of 
the Philadelphia Symphony Orches- 
tra over a national hookup, 3:10-3:25 
p. m., May 6, 1936, from a Union 
Pacific passenger train while moving 
into Denver and continued to broad- 
east for five minutes while standing 
in the station. Similarly, a concert 
of this same orchestra was broadcast 
May 7 of this year, from 3:35-4 
p. m., over its Blue network, from 
a Union Pacific train while moving 
into Denver and continued to broad- 
cast for 10 minutes while standing 
in the station. 

Additionally, upon several occa- 
sions and using a short wave portable 
set, Station KSL, at Salt Lake City, 
has made broadcasts from our trains 
between Ogden and Salt Lake. 

As indicated, I am reluctant to 
take any credit away from someone 
who is using a train for a broadcast, 
but since the subject has been opened 
up we might just as well have the 
information correct. 

Additionally, while I do not know 
it officially, I understand the Can- 
adian lines for several years have 
been experimenting with radio tele- 
phones from their trains. 


E, C. ScuMipr, 
Assistant to the President, 
Pacific Railroad, 


Union 
Omaha. 
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National Tea Field Men 
Give Farm Sales Facts 


To the Editor: I believe you will 
find these comments on farm buying 


from our field supervisors interest- 
ing. 

W. F. Karl, from Rockford, IIl., 
says, “We noticed that last year, 
and for several years previous, the 


majority of farmers had to wait until 
they received their monthly milk and 
cream checks to make purchases in 
town, but now they apparently have 
money to spend all around the month 
and do not quibble about prices. 

“They are purchasing better grades 
of merchandise than they had been 
using and we notice a distinct in- 
crease in our sales of fruits and some 
vegetables to farmers who heretofore 
had been doing without fresh mer- 
chandise. 

“Also farmers and their 
coming to town much more often 
than they had been, and this, in my 
opinion, is a big point in that every 
time they come to town they are 
prospective buyers not only for food 
products but everything handled by 
the merchants of that town.” 


Another country supervisor, R. 
Sward, points to increases in  pro- 
duce and eggs volume and prices and 
heavy sales of farm implements. He 
concludes: 


wives are 


“The farmer today feels more con- 
fident and financially secure and 
spends more freely than ever be- 
fore. This fall will prove, and is 
proving, that business will be bigger 
and better.” 

A. DUNCAN, 
Director of Sales, National Tea 
Company, Chicago. 


Letters are welcome. 


of the Advertiser 


This department is a reader's forum. 


CARTON EMPHASIS SPURS BIGGER SALES 


Carefree Hours Find Thousands Tasting New ‘Delight 


Peter Hand Brewery, Chicago, gives a prominent place to picnic carton pur- 
chases which usually mean more bottles per sale. 


Bigger Orders Come 
From Container Boost 


To the Editor: The Peter Hand 
Brewery Company and its advertis- 
ing agent, Mitchell-Faust, of Chicago, 
have embarked on a campaign de- 
signed to increase the unit of sale, 
which has introduced an entirely new 
note into beer promotion. The novel 
angle is the emphasis placed on the 
containers in which the beer is de- 
livered, particularly the new 24- 
bottle, solid fiber case. 

The carrying-convenience of this 
compact case is vividly illustrated in 
a recent full-page color advertise- 
ment, which shows the ease with 
which it can be stowed in the back 
of an automobile. This advantage 
makes it especially desirable for pic- 
nics and week-end trips. The sturdy, 
light-weight container is equally wel- 
come at home. It is clean and neat- 
looking; it fits ineconspicuously into 
odd corners of the kitchen or pantry, 
and can be moved easily by the 
housewife. 

The object of all this promotion is 
to supplant the two or three bottle 
purchases by case-lot orders. The 
idea of merchandising beer by pre- 
senting the advantages of the con- 
tainers in which it is delivered in 
addition to the quality of the beer 
itself has resulted in a series of un- 
usual and interesting advertisements, 
which have proved very effective. 
We believe that the idea back of this 
type of advertising is worthy of note. 

M. GAUKERUD, 

Assistant Advertising Manager, 

Container Corporation of Am- 
erica, Chicago. 
* * 9 


Students Find Rural 
Radio Likes, Dislikes 


To the Editor: To provide more 
definite information concerning 
habits and preferences of radio listen- 
ers in agricultural areas, a survey of 
radio set owners in the state of 
Kansas, which I directed, was con- 
ducted recently by 36 young men, 
mostly our students. Five thousand 
radio families were interviewed, half 
of them living on farms and the re- 
mainder in 52 Kansas towns, includ- 
ing 22 towns of less than 2,500 popu- 
lation. The survey represents a 
cross-section of the state geographic- 
ally, with information secured in 50 
scattered counties; likewise, families 
interviewed represent income levels 
in rough proportion to those found 
in the agricultural areas in the state. 

Sets in working condition were 
found in 85.2 per cent of the town 


homes and in 70.3 per cent of the 
farm homes at which calls were 
made. In addition, sets not in work- 


ing order at the time of the call were 
found in 4.3 per cent of the homes in 
towns, and in 7.7 per cent of the 
homes in the country. 

Total listening done during the 
daylight hours is greater than that 
after sunset, both on farms and in 
towns. Of total listening reported, 
adults in towns reported 26 per cent 
in the morning, 29 per cent in the 
period between noon and sunset, and 


the remaining 45 per cent after dark 
On farms, the corresponding figures 
were 31, 30 and 39 per cent, re- 
spectively. 

Attitudes were reported by 4,700 
families with respect to chain broad- 
casting, transcribed programs, and 
beer advertising over the radio. In 
towns, 82 per cent like, and 7 per 
cent dislike chain programs; on 
farms, 77 per cent like and 8 per 
cent dislike the chain features. In 
towns, transcriptions are liked by 43 
per cent and disliked by 34 per cent; 
on farms, the figures are 44 and 29 
per cent, respectively. In towns, 13 
per cent like and 51 per cent dis- 
like radio advertising of beer; on 
farms, 11 per cent like beer adver- 
tising and 52 per cent dislike it. 

Contests announced over the radio 
are entered frequently by 2 per 
cent of the radio families in cities of 
more than 10,000 population, by 2.9 
per cent of those in smaller towns, 
and by 3 per cent of families on 
farms. In addition, such contests 
are entered occasionally by 16 per 
cent of those in cities, 18.1 per cent 
of those in towns, and 20.4 per cent of 
those on farms. The remaining fami- 
lies have not entered contests within 
the past year. 

Reception seems to be a much more 
important factor in the selection of 
stations than is usually the case in 
cities. When asked to indicate the 
station listened to most frequently, 
and the reason for the preference for 
that particular station, 43 per cent 
of the families interviewed gave su- 
perior reception as the major reason 
for the selection of their favorite 
station. 

H. B. Summers. 
Department of Public Speaking, 
Kansas State College, Manhattan. 
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Here’s How About That 
Hello Charley (Western) 


To the Editor: Can it be that you 
never saw a “Hello Charley” sticker? 
Since 1929 when the Western Electric 
Company started mass_ vacations, 
thousands of telephone makers from 
our Hawthorne Works, Chicago, have 
been scattering over these United 
States, Canada, Mexico, and even for- 
eign countries with baggage and 
windshields decorated with “Hello 
Charley” emblems, This year West- 
ern Electric Works at Kearny, N. J., 
and Baltimore, Md., also adopted the 
idea and 66,000 stickers were dis- 
tributed and many pleasant meetings 
in far away places have occurred. 

The “Hello Charley” greeting is an 
outgrowth of the referring to the 
company as “Charley Western” or 
“Uncle Charley Western.” Just how 
the term originated is not known, but 
it apparently spread from a peculi- 
arly addressed envelope that reached 
the Chicago office a number of years 
ago. An employe out sick wrote to 
a man in the employes’ service or- 
ganization whom he knew only as 
Charley, and addressed his communi- 
cation, “Charley Western Electric 
Company,” which was _ facetiously 
shortened to “Charley Western.’ Now 


|this year. 


he is the Paul Bunyan of the indus- 
try. 

The girl who adorns the sticker is 
selected in a popularity contest. Some 
15,000 votes were cast for finalists 
Purposes of the sticker 
are to add a friendly touch to vaca- 
ion holidays and to build good will 
for the industry throughout America. 

JoHN B. GIBSON, 

Publicity Director, Western Elec- 

tric Company, Hawthorne Works, 

Chicago. 


vvy 
Rimsa Challenges 9% 
Mexican Commission 

To the Editor: I rubbed my eyes, 
and then I took a _ second look, 
and, lo and behold, it was still there. 
I refer to “Rough Proofs’” comment 
in the issue of Aug. 16, relating to 9 
per cent agency commission in 
Mexico. I have been placing adver- 
tising in some Mexican papers for a 
long time, and so far I have not met 
any that do not allow the regular 
15 per cent, and some allow 20. 

It’s a good thing I didn’t read the 
issue upside down, since that 9 would 
have looked like a 6, and that would 
be even worse. 

Yes, Mexico offers a good market 
for a lot of varied lines, as you can 
verify by an examination of Mexican 
publications. 

F. F. Risa, 
Foreign Language Advertising 
Service, Belleville, Ill. 

[Eprror’s Nore: The comment in 
“Rough Proofs” referred to an inter- 
view in ADVERTISING AGE of Aug. 9 
with Santiago Reachi, Mexican 
agency president, in which Mr. 
Reachi said that average agency 
commission allowed by practically all 
media in Mexico is 9 per cent.] 


a 
Australian Agency 
Marks 25th Birthday 
To the Editor: I feel sure that 
your readers are interested in adver- 
tising and agency developments in 
Australia, and we are proud to report 


the fact that this year the Goldberg 
organization celebrates its 25th anni- 


versary. Beginning as a one-room 
agency in September, 1912, the 
agency has grown, until today it is 
recognized as one of the largest in 
the Southern Hemisphere. It em- 
ploys 300 advertising specialists, and 
its advertising accounts represent a 
capital of $200,000,000. 

During the early years, Frank 
Goldberg, head of the agency, saw the 
necessity of going abroad to study 
the more up-to-date methods of 
advertising practice, particularly 
those in the United States. 

His first visit to the United States 
was spectacular. Instead of paying 
cursory visits to the various adver- 
tising agencies, he applied for, and 
got, a position as territorial manager 
with a large American specialty man- 
ufacturing company. 

The experience he gained with this 
organization, plus the insight into the 
advertising methods of the company 
he represented, further equipped him 
for the rapid expansion of business 
on his return to New Zealand, which 
has characterized the quarter cen- 
tury history of the company. 

V. E. THOMPSON, 

Business Manager, Goldberg Ad- 

vertising, Ltd., Sydney, N. S. W. 
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Results “In Person” 


on Hancock Promotion 


To the Editor: We thought one 
angle of our new mailing might be 
interesting to you because it shows a 
rather unusual way in which we 
have made use of enlargements taken 
from a 16 millimeter company film. 
It winds up by proving its point in 
showing the subject—a paper clip— 
which has been smashed between 
the seat and dise of this Hancock 
valve. 

Our whole campaign for these new 
valves is based on the exceptional 
hardness of these seats and discs, and 
we thought this means of dramatiz- 
ing might catch your fancy. 

Louis BRENDEL, 
Hancock Valve Division of Manning, 
Maxwell & Moore, Inc., Bridgeport, 
Conn, 


see Le 


* Newspaper 


Well over half of Michigan “top” markets, as tabulated 


in the recent Printer’s Ink Market Survey, are markets 


which Booth Michigan Newspapers dominate. Each of 


the eight Booth Newspapers covers an important key 


market completely, at one-paper cost. For further in- 


formation, call or write I. A. Klein, 50 E. 42nd Street, 
New York, or John E. Lutz, 435 N. Michigan Avenue, 


Chicago. 


Grand Rapids Press 
Saginaw News 

Jackson Citizen Patriot 
Bay City Times 


COVERED COMPLETELY BY * 


Flint Journal 
Kalamazoo Gazette 
Muskegon Chronicle 
Ann Arbor News 


GREAT MARKETS 
GREAT NEWSPAPERS 
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* | DIDN'T KNOW THEY 
SPENT THAT MUCH IN. 
THE NASHVILLE MARKET!% 


BILLION DOBLAR 
will Buy a Lot of Goods 


HEN you start looking over markets and making That much money in a market means a lot of buying and a 
up space schedules, here’s something worth remem- lot of business. If you go after it right, it means a lot of 
bering. business for you. 


The spendable income of the Nashville market totalled 
$273,458,000.00 for 1936. Advance reports indicate a 
much higher figure for 1937. 


In the Nashville mar- 


ket, the ‘Tennessean 


Newspapers give you 


The per capita spendable income for the whole area was almost twice as much 
nearly three hundred dollars. For the city of Nashville it circulation as any 
was seven hundred and forty-five dollars. other paper. as 


Tennessean Newspapers 


THE NASHVILLE TENNESSEAN 
SILLIMAN EVANS, President and Publisher FOUNDED 1812 


The Evening Tennessean 


FOUNDED 1918 
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ADVERTISING AGE 


August 30, 1937 


Avoid Bumende ; 
for Local Trade 
Aids, Urges 4A’s 


New York, Aug. 25.—Forced rate 
demoralization and the demanding of 
local trade aids by advertising agen- 
cies were listed this week by the 
American Association of Advertising 
Agencies as “practices to be avoided 
in newspaper relations.” 

In a statement adopted by the ex 
ecutive board, the Four A’s counsels 
that “Agencies are bound to obtain 
for their clients the lowest rates 
available to any other similar adver- 
tiser, whether on a retail or gen- 
eral basis, but they should not force 
demoralization of rate structures.” 

As for trade aids, the statement 
reads, “Agencies are, of course, free 
to accept for their clients any 
amount or kind of trade aid a news 


Single Element Food, 
. Drug Titles Banned 

Washington, D. C., Aug. 25.— | 
A new ruling by the Food and 
Drug Administration, repealing 
a former permissive provision, 
| was issued today, making it 
} illegal to label a food or a drug 
with the name of only one of 
its constituents. 

The fact that elsewhere on 
the label or on other printed 
matter the complete formula is | 
given does not justify a false | 
title, the administration said in | 
elaborating on the ruling. | 


paper may offer, but should not de- 
mand any services of this kind 
which are in excess of what is gen- 
erally regarded by newspapers as 
rroper and which place an unfair 
burden on the publisher. This has 


=——— $$$ —— 


general advertisers whether 
utilize such services or not.” 


they 


Interests Closely Joined 


By way of explanation, the Four 


long-run interests of advertiser, pub- 
lisher and agency are closely inter- 
related.” 

Free publicity is also brought into 
the statement, with an admonition 
to agencies which seek to obtain for 
their clients the type of publicity 
which has no “news, educational, 
or editorial value.” Agencies are 
also reminded of the evil of “induc- 
ing or influencing any publisher to 
print news or editorial items by any 
promise of advertising, or threat to 
withhold it, expressed or implied. 

“In this connection,” the _ state- 
ment interpolates, “it seems unde- 
sirable to forward such items to the 


insert advertising.” 


| 
a tendency to increase rates to all | 


A’s points out that “the true and |«pionde 


—— 
———, 


Department Store Describes 
Follies in Novel Promotion 


Indianapolis, Aug. 25.—The 
Buyer” got William H. 
Block’s department store into serious 
difficulty through her enthusiasm, 
but store executives matched that en- 
thusiasm this week after checking 
results based on special promotion of 
her folties. 

The promotion took the form of 
full color pages in Indianapolis news- 
papers in which the store frankly 
listed its sins in over-purchasing hun- 
dreds of items. 

In short, hard-hitting copy, the 
Blonde Buyer “takes the rap” al- 
though she is not the sole butt of the 
self-critical, selling ammunition 
around each of the items. 

Introducing its “follies” the store 


publisher accompanied by order to | declares, “If there’s one thing we 


pride ourse!ves on more than an- 


A NEW CHAMPLAIN BOOK 
Portfolio of ideas for making 
printed advertising more ef- 
fective is off the press... prac- 
tical suggestions of how col- 
orful printing may be inex- 


pensively produced. Whether 


you'll find this portfolio in- 


teresting and helpful. A re- 


head will bring you your copy. 


you sell printing or buy it, 


quest on your business letter- 


BOSTON 


INTER 


Please Address All Requests to Sales Department D 


INTERNATIONAL PAPER COMPANY 
220 East 42nd Street 


New York, N. Y. 
Branch Sales Offices: 


e CHICAGO e CLEVELAND 


NATIONAL () 


‘\of Baker Advertising 


other, it’s our reputation for variety, 
But alas, so often pride goeth be. 
fore a fall. Sometimes in our ep. 
thusiasm we buy too extravagantly, 
Often we buy too many of one size 
and not enough of another, and so on. 
Every now and then we find our. 
selves out on a limb. Block’s famous 
varieties have become Block’s follies, 
We'll still hang on to the stubborn 
conviction that these things are good 
values.” 
Copy Tells All 


The copy immediately launches 
into its soul-revealing product de. 
scriptions. Listing a number of 
dresses, the copy declares, “Our buyer 
knows a good thing when she sees 
one, but she saw too much. We'd 
rather you’d bought them sooner, but 
we'll be glad if you buy them now.” 

Presenting an array of bathing 
suits Block’s proclaims, “Help! We're 
in over our heads. Our buyer was 
thinking of Coney Island.” 

“We missed on the quantity, but 
we still think the quality is a win- 
ner,” Block’s comments on a group 
of women’s suits. “It’s nice we like 
‘em; we've had ’em long enough!” 

On some drastically reduced, rub- 
ber-lined travel cases, the copy de- 
clares, “Our buyer must have thought 
Indianapolis was peopled with No- 
mads when she bought these.” 


Would Ruffle Customers 


Cotton pajamas called forth this 
comment: ‘Are you too modest to 
sleep in short pajamas? Well, for 
cat’s sake! At this price you can af- 
ford to add another ruffle.” 

The copywriter got somewhat bit- 
ter in the cosmetics division when 
patrons were told about a drastic re- 
duction on Roi Royale Bath powder. 
“From the way you went on about 
the Duke of Windsor,’ -the patrons 
are told, ‘we thought you liked 
titles.” 

Commenting on sun suits, the store 
admits, “We got burned on these in- 
stead of the children.” 

Copy concludes with this plaintive 
note about toilet kits: “We've found 
that nobody buys these except at 
Christmas. Be Santy for us now.” 


Nelson to Parrish 


Frederick G. Nelson has resigned 
as advertising director of Simplicity 
Publications, Simplicity Pattern Com- 
pany, Inc., Pictorial Review Pattern 
Company, Inc., New York, and Do- 
minion Patterns, Ltd., Toronto, to 
join Amos Parrish & Co., Inc., New 
York, as general manager. 


Gets Specialty Account 

Spring Specialty Company, May- 
wood, Ill., has appointed Lee R. Me- 
Cullough, Chicago, to handle its 
i a Business papers will be 
used. 


Benson With Baker 
Nathaniel A. Benson, Canadian au- 
thor, has joined the copy department 


Agency, To- 
ronto, Ont. 


COAL-HEAT 


The Stoker Magazine 


Offers you direct contact with 


the rapidly growing Stoker In- 
dustry. 


Stoker sales in 1936 were double 
those in 1935 and four times 
ahead of 1934. Increased con- 
sumer demand is opening an 
immense new market for all 
kinds of coal-burning equip- 
ment, heating and cooling ac- 
cessories. 


Write for copy of COAL- 
HEAT. See what is happening 
in the basic fuel and heating 
market. 


COAL-HEAT 
20 West Jackson Bivd. 
Chicago, I11. 


Phone: Wabash 9464 
New York Office: 19 West 44th St. 


Phone: Murray Hill 2-6585 
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ADVERTISING AGE 23 


— i ioe  — 


“The world goes ‘round” on foot and in motor 
st f Cars, on trains and in buses, during winter as 
~~, | itdoesin other seasons. The modern slogan is 
1 =f ‘Let's go!”—so wise advertisers sel] people 
as they go, winter and summer, with outdoor 


1 advertising! Write your trade-name BIG this 


THIS MAN KNOWS PEOPLE TRAVEL ALL YEAR ‘ROUND 


winter—write it as a certain gentleman once 
signed his name to the Declaration of Inde- 
pendence—so everybody can see it! The 
best way to-do that is to place it on an outdoor 
message. Now is the time to plan outdoor ad- 


vertising for January as you planned for May! 


Write for our interesting booklet, ‘‘You Will Love Me in December,’’ describing the modern trend in outdoor advertising. 


|| Ourpvoor A pvr diy Hang InNcORPORATED 


60 EAST 42nd STREET—NEW YORK 


ATLANTA ° BALTIMORE ’ 


PHILADELPHIA : 


BOSTON . 
ST. LOUIS ' 


CHICAGO ‘ 
LOS ANGELES ’ 


CLEVELAND ° DETROIT : HOUSTON 


SAN FRANCISCO 


gos } # eo ~ - x “ie F 
a De ple Bh eh ry aa a et wg 
Fhe oh + : alt - ee we ce Mapes 
i chateaus =" : a ress : 5 a 7 : i hal é 5 aera rin | at a : " § 
_ Y ; fi ag fh : ‘ rg E . 5s ale’ ik ee We le: Sek is Peete é i . } ee fe he ; > TT ok 
_* ! “J : ieee SR a “4 Bc gt Sete AR & i ae ate Wo a Oe ames ; a bts ae ; : Me, 
937 August 30, 1937 Beet ast 
a ee S A 
iety, # eee 
he. ; 
en- : 
atly, rine 
iz 3 ogee 
Size ‘ : 
) on, ee 
our- 
10us 
lies, 
orn 
300d ° 
| ee 
“id Lug . ; ‘ YA here cet St 
, F ’ : PS 3 7 ig =e rs Aree « 
ches | a ; : . ti rm i Mey - a ee erat : a 
de- “Ali ~~ i 5 Wa i a Pee z : i a é : é ras a6 i : & al : 
, # me = ie Y F ‘eta ag *. re oe ia oar i ; aM * 
H fs $ * y i P| Boece, th aie 7% e 5 om Bias ge . 4 by & 
of i : Poe) 1 iy Qh 53 es agen” a ois Ses nes me 2 ‘ 
uyer i . foo ; i ee < oe i +3 a sey a p> eae : wy : Co Peg ” ee ee ie ; es 
' es) 7 ; At Ry Ae 5m ae ea ee Giioe Bes ——— Cake he Ree ee eee ae. ake . a lagi ae a 
; 2 é J = . bie " on aes : ee 28. i ee ev Be Cee palate a age —— ees = 
sees % 2 fi - Be: 5 - a io —_ Tae ey ~ Bee rr) aaa te ie ee ee Ry Sees 
y 3 : , ry beeen | 4 ee ae ~ 3 te tae ae = i a ae Se cae ea ss im Re = Soe yl 
N\ e’'d 7 F bag % f & sak 23 - a) : . ft a pe ee ee Lo ee os Sep me a o* ae 
4, og pT Sal} ; a a ~ pea ; = ys ghey eae a , ro ae ave. es 4 Ae Fae My Pees PS eee 
ut onde eh a ‘ ted ery aE! ee | Gay 4 ‘ 2 aoe SS oe ed sack . PERS eee on Eee ee ee: me 
P J roe © ron +e: a RT Pt odie i ; a oa Lex % . cae Pelion it. ee a r PR em eben tates Meee nN eee ie em is uae Lan eee 
ow.” os PAT PLE F 4 ; Ce P > pe eae ne ES ep a 3 a i os . eer! |” eens. Pip eee? eee apatite AN Ai Sa ae aoe ‘ “4 ah 
: eee | RR wert fa ee ae aA) Co | a Mies) fl : eee 
hi -——— a eG ee fi , < ising ee OH pera a ee as ~ ieee aw me a & Bee bo ag a ae es . : see ee Lae ss ‘ ~ ee $ 4 eyes with 
ing : en an al : : ¥ . soa Fy F ak eee ms) Fae ee eS ae a =e | De eek P oe , F omg! pra Ee Nay Se ae ee at e . wee oe 
Te’re : Pe aa* g et te % > an I etal £3) Pe shina vo sal ” dec aman be ae it are Pie a : : 3 2 i al i 
A T ES oe oie st Se | > §e ‘ : ee a aes ay Chie: rs Ss Pads. ees ‘ dag OS 2 ¢ ees mas ‘ : * 3 ? geist ae 
4 gt Lo ae Bs 3 + oe. , i ny pete os ae vi i ‘, 2 oe . . : a dhelen he <A ot fi ee ogee 
wa " aed} ps Ma Aa P Sree en #% Ss aed a fe Fe eS i. a . wee 4 : eee ‘ata ; ‘i uh * mea a 
8 ie i ea 5 age ; , ‘See <5 ee et ion a as a Ga . Ye yy ; ee “as son x £ te 6 
ea ; cee pete , ae 3 a i ef Men ON? BR >: tae ete Re ie / cae 7 id P — .. ial ; gin ee es : . °€ . et e 
; | ae Y Sais i ee A a. Mis.” ¥ aie = ae ae Pane Ae Gee e eee m * | ROE Hi Oe be Z 4 s . Pa eae ea 
b : “4 eo : © See - Cat : es , Be Rae j i nt Oa } E 3 a vy ee oe. : ie he - be Fog oy a Same 
ut i , le oes f = on wy a Ree ae ta > ae et eo ae # ihe Syst 2 ee ek ie a eget | ae a = : wo vi] oe : oo. 5 one 
ese ee aoe ee ie. ££ oS Ss oases tain: RI all ee Ee eT Ra ree, OE 
win- _- oy Pt eae ae EF ee OR. Pi Se mee é “ : Pre ee va 4 3 ee tes a oe GS ; 5 Ser ie f Se Ae a 
ee ee ee a “i Ue oy) eee et Gee a ee me aa ees » fo Eg dah 
0 ee JC bese ; ey E : ad ‘se re a ir ot.) reer _ Risks ai cre ee a are & —— one 
up (re a sho me ee ee j mT = | SR sag ast Rene oe fa: Fee . oe ae ies ee me as : 4 . \ ttc" ceuaeey ; 
like / “eee: CL igi etmetomen ont are! 1  iiiemnen : 1 eee + en Me Ck ae eg see ae ie oe UE ie eee eee Sy : m id, Sera: 3) % ihe 
Mee as OO Ries Fa he: Lee, {tn ee gciaase ie aes me Se ee iss a 5 ae ng q a a i . ie . ae 
” 7 mn we es * > ae one ott sibs secncgatt © Daa oat ae 2% iis a ewe ac, 5. EN eel Save &" oe aa ae ee Peo 4 «contig Ne ; ™ _ a aes ae 
! aa ae Pree ? ee is ENCINO dg tenig a Samy Fe cn eins ‘ eee eg Ves ate ca) , a . kd fo te we we 
Fy rele ie 4 af yey SOE Te SR ety ee ek ae Sigg, Sa Sy. Ooo Se - | ae eer = ee ee my : a . 2 eae ode he ae 4 ae a Sig is ed f 
© em Li 3 = HO RE a ei ae = Peers ¢ ema : oa i aoe Pees A eee 2 sg a ery nia —— a a at . *e . 
rub- pe oi a lige a 7c Defer oe oy i ; y, Am hice : i ooo So nS ae Pot: a. ae 75 be aie ae yet q : 2 i Be. 3 sah ie: veer oe ; etic eath 
Behe) = = eae as , ; ig z : Be aks Ng a RR tay Pe iil in! ; Y She ‘ Be gee ae ee cai - eters 5s : peers) ea 
de- fo tae < + ; , > al <b = f Pee : 7 aS : ae i eee Bs aan, ry : ENG » “, e af i ae is rand a Rae, ein: seer ; Penh ae 
Tay eae at ee ee Wai ee Pres.» ¥, “ee ; gt Be Tee fe Sik a = a ae i t 4 "a vf ite d ; oe a yp . Te. eee & ese Ochs eee Uae 
ees a es “i YJ ; neg Ne ER Ze ck Pe a es she 5 a * e. CPE Sa eee areca e ah Le leas ee 
ught pS & Cra Bee Ah See ‘ er i x i eee ey capes Boe 7 : ieee Sea as ee Bet <a ee tee be i Sn aan ae a. é 
i iaa ‘ See te Oa i ST ne - ala tac ; BES LEER Fe ig beet sgh see \ Hes P a ci Some Oe 4 4 : a 
aNO- ae 2 ee As sree ses abe See ft ea x = < Per ree ie os i Ed ie - eh etaes " “ ike A! af ae < ais cai id 
er a ya dee ee cP Og Bs, ey Oe P ele St eS ee ere! a a a ‘ , : hats fae cae) 3 RA, i - 
4 : ws ie we ae Bde Ts 5S ie, OE er i x an ae « ee Alor 4 Me oot - % ot ee Ee “3 a : er 
& g P — s ae ae aoe A eo aan 8 ae ar Sees se il Bea Pare a ya SE i eee a aie Set ee sg Me ees a 
; 7 ee ae — RE ONE | i ae oe : ease Sy hai ce 
this is : P big ‘ Shing i - Re i ae Me Sy Pe eae, bs ae Pies Be ee Seas wo ake Oe es oe ’ mT ae fer a is ce gt ea em Agealgtan sd ta 
oti Sam r rl Be ee a ae We Oo RS (ae Bes : se 2 e 9. ai a SR SE Bee eee >. aa 3 uae: 
it to — ah rein ._ eae re ep Of ees Sa ast : EE Ser a ee Toho nig re 
a Sg That. «oe os: oe. oes ee hgh d — a, ee -." es a e ‘ Ser oe + a ee ee eee . : joe oe: 
for id 3 / ROME iy other er cor + ea 4 ‘ee ers te ry eee ea ty Be air oe eoietaa eS Es geist : 4 : ie 8 “ae ee ae mee 
4 Cae ’ ri Pen ean a a < : ga oa 1g ager se SE A Re eae tees Ses re oh a eee 7 ; oe eer . a Bes: 
g ey i . a aang ee vt ae, A _ * ee PRIMES yk i Re MS AN ee ee ee eats, Ra " A er pee ee - ‘ i saan 
n af- Se DEE II 0. ca aes | (aes " J, os aie Bs ae ee Paes RC Ye wee 3 ee oe ce. ae a ar 
a a Sa ee cer eat ot ee” ae : a (eae, eee, Re eae re 3 SEROUS ers oa ee ee es 4 4 anes 
> oe MY Re SOY Re ON eae Mie pee Tam aft ee... Arh Pe ee ee Bas Pie ee Rie Ee ne iginat  socd Fo A LY & 2 iat Pete im 7 te be are 
7. fi ed ao eaeea. eae” i ites a Be | Beret. 2b ae ae ae eine a oh oti ioe te ee Ns PER, a < a5 or RSS ete Se gee $ Sp amen “~— iets : _ a = + 
bi awe fee é “Say ee eae fe PR. ie A == ee iG om {EG a4, es Ag RSet ee eg Pee he hap eens < - wil Oa. te a ic. a = 7 7 re 
t- E, wee Ps dis Sd eee 5G Saeaiane . f e “ae SS a eat “aa ae “ Reni ke SS _ : oe or ae 2 et | eee. a eat Nob 
7 i yo ee : 5s ps ' See Sn ee ee a Cee oF iia. a ae oe 7 NG Be et eae 
len fie Pl ; pdt 2 Bhs ger fon 4) “ae Cre : Ss gaase ge ee i Beis - i aes ae ll pee ES yea ee 
c re- f- sath ene yen ay et arr sie , ae ae . 4 ‘ : hi ™ eo ree a AS i gee eae Ps ne Te ee ee 
She Roe Ads : eae : geen : & ; Rite ; ‘ _ ¢ SE eaige:  e ta ae he age anne —_ «gh aaa ee 
Jia ~ a4 eek tag tye a a Bee peer es Sen § ‘ - aot ae, 7 mon se oF i a oe - : ut wa Oa pr as 
rder. As gl Sp harg 5) es a — Be er Ne sia. reo Meo : <se a “ope * a i gp ae ae ite 7S 
bo — f Ph aa ates, Fa a ee at eit ee i a Re cates ange Ode ae “as . : , ok 3 Ps : ae Ea a | 7 
cc. ois en Se es 2) Se aaah : ee oe al - “ee Mo 2 oF P Pe a en = Re har SE eer oS i , ‘oe Fie Sia 4 ‘ ee 
ut ewe na eae eo OR ee ay eee el as ee ey, eer me as ee aa vie a Sg ae i ag j 
rons a Poe a AA ee. ae ae - tae ae ys Ses See pf Meer eT a ee on i eee aN Ee: — — ae ee g a aed 
ns 5 - 2 Bet oad Leesan z es -— Ei SEEN ee ie 2st ei tad : mer ne e. Pay ier ate gt See Deane vate eee a ee. ik ‘ ee on oe ae eine" : sais : bse * 
iked H J ERE S. “shies cae, ey fe: bi oa KS . ae RS PS Be ape ee Lag SRT, ‘coameare es wie i Pe) st atte - : “3 ae : Be : : SS % -s ae i : aaa “Secale > 
a ae Hodis ioe ee eS, oe 1 Paes te oe. Bis 3 Seo ¥ | SURE See omen ee he i i id i ; oe ae ae * Se ees aes i at Saya 
AS Ae one f : ; ‘ Bint comer ads ne 2 oe GER Ne ke al PS, ee er so Sao eae ie Sat Sea ; : (oat. © ee ite ss 
me ES ty ; , Set Tae gk a a i akg a pe eee ‘oo Pane 2 pee es! pei ane , ER a. <a & ke : FS Se ee a Ce 
. ’ ieee : m a i ‘Si OREN Te OBES. Be Xe eae ¥ ie 4: oe Vigne 5 AS ae J e 7 | eS ae ae, ae [., | a jas an A ee ae ee are 
stor e a . ke La } ai ee ee Se at E ‘ rae SE a < ovee i is Ry he alll ‘i a . 7 # a - ee a \ A ; a Fi _ ae wt a ~ rae is 
; =~ , , " ~A +s vee é ao petwiedaen er eee Plott see a pen Bis eR cs oj Ae ie: fu ie ‘ ae a { ea 
2 in- $7. or noe s es rl sea cad es . Pay ae eee We eee ae re pie kta i Soe Bie ii ee) EN oe oo, ee i ee: cr hie ST RN 
; ‘) Nee: band ‘ Te hl ial ee. ie Vey oe ae bs EE ie Ma. ae yi a ee foe OSS \ | aed 
F ee 7 a ia oii Saal y oe ee ee aaa a oe . sige (ie nn So Meieeee | | tks Beak“ 
om i Hy sia ee act ? bie : age ye eee a oe De oo ee aes tick ; i ° ‘ cs aie say Sipuy , . o. | - et \ et Peau 
P oe aa at a ee ome een Viki eo celll = a. oe ee yf oe he _ es or 3 : ae Pee io. Fae Saale Se | Pe ee 
itive 2° a ve ‘aes EO * ne ie be oan. . 2 aaa . a. a Sige es ae ’ oe 1 ae os | Bs ae 
a é, ie ae eee: er pie = oe eta Peers baie, aa ee ee oe tm ae Gee ee pe san 8% 
ee : ee meh Jee Pos ve rink eM. RN ee terme ge a ll ea { Be ata) pee agpenae a" 
und ein — oo eM i all As ale a eee a a ee __———. * peg ee BE eal 
ee i a mc. Bees Arai a) cic ee et Sega eo ees... aa ee We oe Bel Mie ar en > | Eee ee Be ee ee ee i 2 igs eadoene 
t at ——— - ae Ja eee Ln ae eee ee, oi ph ee Bee 8 ag Ce coe nee eS ei Pe cee 
P = a i 7 ym Cee 51 SOURS FS alii Pes ro =. P be a ek wes. ie gah ia ee i? ae NS Ee aman cc eae Kats ae : Eiger. or Sli ' Neoeee = 
, ae : . . ee ee Seer adits Beet 2 ae of Se Se eae ae a OE ee. Seas 8 pe ae sist ae te oe eee ee See aes Nea tees a> 
A j — ss a" 2 ey Pe ee eer ean at a 2 Re as (ee oe le oe oe 1 ee cis Si ‘eae 
; E . 7 = Me = ae Sea igtAR Aaa eee: oe y a : : Bae! Bes gt Ee ee ok quater a's Te is Bt en ae er aE a Ty ae sf Bice tm. Be: :, ae SS. RR Pieige: ae Lo. Wyse eS ems hs ae ot eee 
h : rs cee o : ' «sale al Mita ee a" Pat ° at ae ee acess SR ARRON SS Wil a Perea Re ase ak Pan a eis 3 es cae a, a ere, MMS aul ne a Se EMERG 
— . ON AS: ey ed Ae a PP ets, eee ey oe oe Te ae ine ee 
8 as & ey a Se Ce ea. ee ee are See ee ge eee ee a i lai 
¢ Seyi! oe : ba f %, a: ay L SF ponte ’ 2 é ee ; “ 7 ~ os a i 
= a og : hj. ie “I -. ba ve ae AS eiee eo : pee er ee gk ae q ‘ea i. ee ae ai esata Shar oe aN ae eee go MM RRL is “ea 1 ae oa 
ae. oes a PM a Sa a es ern < Ogu MIS! Bee oe ed eae “a ye yee ae hac at oe et iad Broek, atc e ir ag eg EVs ee eae te Cea ae es | CU ye eae Shed vo aA eo ia Wace 
si - a are: Peay se ote, Se ae. ees oe a i a 3 Ss 2 wt es “se met 7k Tey ter ‘ as he Aes “gin ae: Pi cae ie 9 SNe ies ae 
zned z ae uae” Lo : oo iY Be eS Pes Sam f 22 ee AS ae x ae ne ecw bie eee et Pie et ah elas ap Site tiers SME cs tae” (em fcc " ek 
Pas c, Begs ta eae oan Aas Beams 8 eas Be ita Gee a ok a ot ee s aa Be rial at ee es nek ee 
: —_— |  ) 7 re he sg. ee. ee ee ee eee 
om- : Ct ey ; : 2 : ; f er ; " i i ae ae be 3 By. 0 aon earl ie ats eee aia Re a Zs Mapas : 
,Oom eS eg Ee : ea % es re . = A : ee Cee TS qo a s ie ae oo. tere ge f 
t io SP ehaeas td ; a DS a ae -- NER SPO 3 fae Epi a eu ay 8 ae 
tern Vin, -oo.ae * oe ny, al i gto ae . ae , ai. aa ee a Re ae - 
Do af a (i {oy ) eee aid le | ee Ge Be: 
N ° « ; j a ae BEE os Aiea se one eee asl ira aurea Ak 
ew be ey meee : 
ap ; 
Oe ee 
t ae pee 
_ , ee | 
Me- § ° 
ll he Te ae 
e el cat 
. 7 a 
oy SN 
a 
a ey 
Tegey Se 
ease 
Rena chapeau 
E Cee ie 
ape: 
meena ‘ 
es 
peer aa aieas 
Ager ey ok 
ee eee? et 
eee Pe, 
Fenn i 
oo < 
oo ae 
igh, "Bae eae 
See ieee 
air Se 
i = 
me % 
f ee 
7 
ll ed 
PN ie 
yo dies 
: eae 
Sad 4 en 
: 
a 
me 
as 
=o 
at 
os 
Se 
oe 
: ES, 
\. 
ee Ore. 
i ioe 
2 | 
i Oe emma te 
=o a 
oo ee 
cv @ 
. i ae 
tS Ay ee SS ee 
: % er 3 ae Spe Manse iar, Si Beg P ait US eae ae 
$ ; ; Pe Cees wets 3 Rs oles : ae ; a ere dee 2 hs Soire Segre : eae wu =i r SS > RE a 
: : . z ee 4 } n Fe { eae + a 8 iz tea ig eo ea oH Nf ca SOP % Sy at eet aie 2 4 LAE as ay Be in ty Fi Be ete, 
a * " ae 2% 


HITE PLAINS means different things to different 

people. To the historian, it’s a Revolutionary battle- 
field. To Broadway and Greenwich Village, it’s a hinter- 
land somewhere south of Albany; to the family man, it’s 
a place of lawns and schools “only 34 minutes from 
Grand Central’’; to New York’s Sunday drivers it’s where 
you can walk on the grass. 

Actually, White Plains is a thriving city of 40,000 
which has a business, social, and civic life of its own. It’s 
big enough to be well-rounded, small enough to see as 
a whole. We went to White Plains to look into the local 
effects of national magazines. 

We found, again, what we had found in many other 
places—that the best way to measure a magazine’s in- 
fluence in a community was to go to the organizations 
which are important in every community: the Rotary Clubs 
and Parent-Teacher Associations, the Medical Groups 
and the Kiwanis, the Exchange, Lions, and Women’s 
Clubs, the realty boards, civic and fraternal groups. 

In a way, we were like Columbus—who sailed for the 
Indies and discovered America. For the closer we got to 
these pace-setters of local thought, the clearer we saw 
that these were the real leaders of America. Not Wash- 
ington or Wall Street or Hollywood, not Green or Lewis 
or Roosevelt or Emily Post, but the individuals and 


...- And Discovered AMERIC 


organizations in the forefront of their own communities. 

In studying the reading habits of these people, we made 
another discovery: most of them read magazines; but no 
matter how many magazines they may read, almost all of 
them read one of the big weeklies. In White Plains, Liberty 
alone is read by 40% of business club members. 

It isn’t hard to rationalize the leadership of the three 
big weeklies— Post, Liberty and Collier’s—among worth- 
while people. They are more than a diverting show. They 
have in their pages the substance of life itself. They deal 
in realities, in the current problems—great and small— 
of America. 

These magazines differ only in viewpoint. Each has a 
definite editorial outlook; each gathers—in every com- 
munity—those with like outlook; each gives its readers 
confirmation of their way of life. Together, they add up 
the major viewpoints of the dominant element in Ameri- 
can public affairs. 

This means that those who would mould and move 
public opinion for a company, a Cause, or a product, can 
tell America, sell America with three magazines. 

Liberty is one of these magazines. The purpose of this 
presentation—and of others to follow—is to show signifi- 
cant examples of Liberty readers in significant communi- 
ties ... Liberty’s vital share of worthwhile America. 


ALL PHOTOGRAPHS 
SPECIALLY TAKEN FOR LIBERTY 
BY ROBERT W. LEAVITT 


Photographer Leavitt drove 
around for an hour trying to find 
a residential street in which trees 
and shrubbery didn’t conceal the 
houses from the camera eye. This 
is one of the few—a new street 
with some fine houses—typical of 
White Plains’ better sections. 


Arthur H. Titus is President of 
the great County Trust, probably 
the most important financial in- 
stitution in Westchester. A banker 
for 40 years, he looks the part. 
In reading Liberty, Mr. Titus 
likes its “common-sense ap- 
proach to public affairs.” 
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Richard J. Peters distributes 
Goodyear tires in Westchester, 
Putnam and Fairfield Counties. 
In his stock room are more than 
10,000 tires. “Liberty is an old 


habit of mine,” says Mr. Peters. 
“I read it at home, and it goes to 
Florida with me every winter.” 


One of the best known druggists 
in the East is Harry A. Reynolds, 
caught here at the prescription 
desk. Mr. Reynolds remarked, 
“From my own reading of 
Liberty, I feel that drug advertis- 
ing in your magazine brings good 
customers into my store.” 


Fred L. Brown, White Plains 
Buick, Chevrolet and Pontiac 
dealer, has been in the business 
28 years. Says Mr. Brown, “I’ve 
had a chance to see for myself 
the power of advertising in good 
publications. I'm glad my cars 
are advertised in Liberty.” 


Snapped getting out of his car is 
James G. Jones, Vice-president 
of Jones & Tracy, White Plains 
Ford, Lincoln, and Lincoln- 
Zephyr dealer. Mr. Jones says, 
““My favorite feature in Liberty is 
your short-short story—after the 
Ford page, of course.” 


Harold Mercer, Sales Ma™® 
for Packard in White Pi 
member of the County 9 
Supervisors, has been # 
reader for years. ‘I have * 
much spare time as a cop ® “a 
day traffic, but I always find 7 
to read Liberty,” says Mf Mer 
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jerick C. McLaughlin, former 
yor of White Plains, now 
ds the Civic and Business 
eration of business, social, 
civic leaders. He says “Four 
of every ten members of the 
nis, Lions, Rotary, and Ex- 
age Clubs read Liberty.” 


Murray Lent is President of 
Knox, Lent, and Stevens—big in- 
surance firm; President, also, of 
the Rotary Club. Mr. Lent, a 
Liberty reader himself, says, ““A 
telephone check of our members 
shows that an even 40% read 
Liberty regularly.” 
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Walter V. Hogan, Editor-in- 
Chief of the Daily Reporter, 
knows good writing. “I know 
why the public likes Liberty. I 
read it myself because it’s so well 
written. I like Clem McCarthy's 
sports articles and John Erskine’s 
‘literary miniatures’ especially.” 


Meet Glenn L. Werly, President 
of the 52 Mayflower Stations 
which handle Socony-Vacuum 
gas and oil in Westchester. “Even 
if my son didn’t sell Liberty,” 
says Mr. Werly, “I'd be a regular 
reader ... 1 might add I'm glad 
Socony advertises with you.” 


Sidney Brussel heads the big 
Brussei’s Market, but not from a 
desk. You'll find him downtown 
at the crack of dawn, or out 
among his customers. “In my 
business, a man doesn’t get much 
timeto read. I like Liberty because 
I can read a lot in a little time.” 
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Frank H. Nye is an important name among the 


youth of White Plains. He’s Principal of the big : 
High School and President of the YMCA. Old Main Street, “Railroad Avenue,” when the 


“Liberty’s most useful service,” believes Mr. Nye, New York Central pushed northward, still bisects 
“is its popularization of important national prob- the modern city, every front foot crowded with 
lems. The editors have the rare ability to simplify busy shops. The trees on the left-hand side mark 
» and personalize very complex subjects.” He reads the front of the old Court House, where justice 
Liberty regularly, as do 37% of the families in for the County is still dispensed. 
the High School Parent-Teacher Association. 
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Mamaroneck Avenue is the “new” shopping 
street. Here are such local enterprises as Brussel’s 
Market and Reynolds Pharmacy. Here, such New 
York stores as Altman’s, Peck & Peck, Stumpp & 
Walter, and Milgrim’s have branches. 
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Admiracion to 
Notify Contest 
Victors Twice 


New York, Aug. 26.—Winners of 
major prizes in a new radio contest 
conducted by Admiracion Labora- 
tories, Harrison, N. J., beginning 
Sept. 12, will be notified by telephone 
in advance of the broadcast during 
which their names will be sent over 
the ether. Notification will be per- 
sonally made by Tim Ryan, star of 
the “Tim and Irene” program over 
a coast-to-coast Mutual hook-up, in 
connection with which show the con- 
test is being held. This is the first 
time that the telephone has been used 
in this manner, Chas. Dallas Reach, 
president of the Newark agency in 
charge, said today. 

Listeners will be asked to write on 
“What was said to me after I first 
used Admiracion shampoo.” There 
will be 503 weekly prizes for 13 
weeks. Three best letters will win 
Gunther silver fox scarfs, valued at 


$200 each. These winners will be told | 


of their success by telephone. The 
other 500 prizes will be 500 pairs ot 


silk stockings, valued at $2 per pair; | 


in addition, each entrant will be sent 
a bottle of 60 cent hair tonic. 

Tie-in of the radio contest with ad 
vertising in other media is still un 
der consideration, Mr. Reach told 
ADVERTISING AGE, There is a possibil- 
ity that radio magazines may be 
used, he said. 


Newell Pomme Agency 


H. M. Newell has organized Ameri- 
can Advertising Agency at 171 West- 
minster street, Providence, R, I. 
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MARKET ANALYST 


Consulting Executive for 
Large Corporations 
Intelligence—Experience—Organization 
—Execution— 


ARTHUR C. WEICK COMPANY 
20 W. Jackson Blvd. Chicago , 
Wabash 5379 


Celotex Directs Copy at 
Worker to Sway Bosses 


Chicago, Aug. 25.—A motivating 
factor in the general magazine copy 
of Celotex Corporation on behalf of 
Acousti-Celotex is the belief that the 
actual purchasers of the product can 
be sold, not only through a direct 
appeal to them via business and 
specialized publications, but by an 
additional appeal to the workers they 
employ, according to LeRoy Staun- 
ton, advertising manager. 

In outlining this two-phase pro- 
gram on behalf of Acousti-Celotex, 
Mr. Staunton also gave details of the 
company’s activities in promotion for 
the four new acoustical products re- 
lcently acquired by Celotex. Indicat- 
ing a broader program for the com- 
ing year on these products, Mr. 
|Staunton added that a substantial 
|/boost in the company’s advertising 
program was likely when final plans 
|were made at the close of the fiscal 
year in November. 


Employes Become Salesmen 


Designed to make “salesmen” out 
of clerks, stenographers and all other 
general office employes, the company 
|has recently released full-page copy 


ito such publications as Collier’s and | 


|The Saturday Evening Post, aimed at 

nfluencing workers to carry. the 
iselling message of Acousti-Celotex to 
|their employers. 
| “This is the first time, we believe,” 
Mr. Staunton said, “that acoustical 
products have been extensively ad- 
vertised in national magazines. While 
jthe campaign is also directed spe- 
cifically at the purchaser, we feel 
that this new phase of our advertis- 
ing will persuade employes of all 
types who are impressed by the in- 
creased comfort and efficiency of a 
quieter office to ‘sell’ the idea to 
their employers. 

“It is an education program with 
a tentative schedule for the present, 
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Is YOUR SALES MESSAGE REACHING 


AMERICA’S 


MOBILE © 


MILLIONS? 


Do you really know the size — the 
scope —the buying capacity of the 
trailer market? 

Do you know that more than 
a million of our fellow citizens are 
actually keeping house on wheels 
—for periods ranging from week- 
ends to year-round? 

Do you know that the majority 
of trailerites (74, )* pay the same 
kind of taxes that the average land- 
owning citizen pays? 

Do you know that 70‘; of Ameri- 
ca’s trailer travelers earn annually 
between $1500 and $7500... that 
61‘, of them are stable ‘‘family 
folks,’’ aged 30 to 60? 

Do you realize that trailer travel 


stimulates the purchase of well 
known national brand merchan- 
dise from recognized retail outlets? 
And why? 

Do you appreciate the potential 
sales and profits that can be yours 
—or your clients—if your sales 
message is reaching America’s 
mobile millions? 

TRAILER TRAVEL Magazine is 
the original and foremost publi- 
cation devoted to the development 
of Trailerland. We can give you 
valuable market, product, distri- 
bution and purchase data! 

If you need to be convinced of Trailer- 
land's opportunities for you, your prod- 


uct, or the wares or services of your 
clients—write, wire, or phone. 


*Figures Based Upon Editorial Survey of Trailer Owners 


;and Time. 
ithe product in a variety of fields will 


but it will undoubtedly be continued 
on a large scale next year.” 

Typical of the general magazine 
copy is an advertisement which ap- 
peared in Collier’s. Headed, “Brave 
Betty Speaks Her Mind,” it por- 
trays a secretary telling her em- 
ployer that “It costs you plenty every 
day you make us pay the price of 
NOISE!” 
| Four photographs in cartoon strip 
style follow this, in which the secre- 
tary’s employer is persuaded to visit 
the employer of her sister who works 
‘in an office equipped with Acousti- 
Celotex. Convinced, the secretary’s 
employer has it installed and later 
‘informs her that “production is up 
12 per cent.” 

A novel attention getter in this 
copy was the use of a “Special Mes- 
sage,” printed in shorthand. Tran- 
scribed, it read, “If your office is 
noisy, if you find it hard to concen- 
|trate on your work, make sure your 
/employer sees this advertisement.” 

Approval of this type of copy was 
voiced by Mr. Staunton, who said 
that Celotex had found “cartoons” 
‘to be potent sales pullers. 

Copy for Acousti-Celotex aimed 
directly at the purchaser will appear 
in a list which includes Business 
Week, Fortune, Nation’s Business 
Emphasizing the use of 


be additional advertising to appear 
in architectural, church, hospital, 
school and restaurant publications. 


Four New Products 


Acousti-Celotex is the company’s 
own product and is not new. How- 
ever, Celotex has recently acquired 
four other acoustical products and 
is promoting them along with the 
original in its “War on Noise.” 
These are Calicel, Calistone, Vibra- 
fram and Absorbex. Each of the 
new products is designed to give 
acoustical correction for varying 
noise conditions and architectural 
requirements. 

Calicel, for example, is generally 
used to quiet noise and correct faulty 
acoustics in monumental type build- 
ings as contrasted with office space. 
This product finds its place in bank- 
ing rooms, railroad stations, lobbies, 
ete. Calistone is similar to Calicel 
except that Portland cements are 
used for binders, producing a water- 
proof and moisture proof tile, ideal | 
for swimming pools and other rooms | 
where high humidity exists. Vibra- | 
fram is designed to correct exces- 
sive reverberation without ‘“deaden- 
ing” the sound and lends itself to 
theater construction and other audi- | 
torium use. Absorbex is a fire-re-| 
sistant, sound absorbing tile with an 
individual textured surface. 

Celotex has not engaged in any 
distributor co-operative advertising, 
leaving the amount and type of copy 
of that nature up to the distributor. 
It has, however, prepared a variety | 
of booklets making much use of | 
testimonials on all of the products. | 
This material is available to distribu- 
tors for localized direct mail cam- | 
paigns. Mr. Staunton reported that | 
this type of promotion done by the 
distributors had proved eminently 
successful in a majority of cases. 

Aside from the booklets and other | 
sales helps, all advertising for Celo- 
tex Corporation is directed by Hays 
MacFarland & Co., with Allen B. 
Dicus as account executive. 


“Sports Illustrated” 


Announces New Rates 


Sports Illustrated has announced 
an increase in rates to $500 a page. 

With the October issue, it will ap- 
pear in a 10x14 size on heavier pa- 
per, and editorial content and policy 
will remain the same. Winter issues 
will be devoted mainly to skiing. 


Sargent Appointed 


Epes W. Sargent, Jr., has been ap- 
pointed apprentice salesman in Chi- 
cago for Radio Sales, Inc., Columbia 
Broadcasting System subsidiary. Mr. 
Sargent, a recent graduate of Rutgers 
University, was one of the 10 college 
men selected this year by CBS for 


training. 


New McKesson 
Gin Campaign 
Makes History 


New York, Aug. 24.—Indicating an 
amazing role just possibly played in 
ancient days by McKesson Distilled 
London Dry gin, historical facts (7?) 
never before unfolded to a waiting 
public are now being presented in a 
number of Connecticut newspapers by 
McKesson & Robbins, Inc., New York. 

Titled “Historical Facts” the first 
of the series reveals that “it is now 
believed that Isabella sent Columbus 
in quest of a fresh supply of the rare 
spices needed to replenish the royal 
stock of McKesson Gin.” 


Why Rome Burned 


Another advertisement announces 
the discovery that “the true reason 
Nero burned Rome was that the citi- 
zens refused to share their remain- 
ing stock of McKesson’s Dry Gin 
with him.” Still another of the series 
pronounces, nationalist patriotism of 
the times to the contrary nothwith- 
standing, that “it is now believed that 
because the Spartan stock of McKes- 
son’s Dry Gin was at the other end 
of the Pass, 300 Spartans made his- 


| tory at Thermopyle fighting the host 


of Persians.” 

Started this month in 10 newspa- 
pers in eight Connecticut cities, the 
campaign, using 112-line space, is ex- 
pected to be extended to other parts 
of the country, if found successful. 
It is said that this history-spoofing 
series for gin was partially inspired 
by the success of the humorous copy 
built around the slogan: “Did he say 
eight? No, he said ten,” advertising 
Marten’s V.V.O. Scotch whisky, dis- 
tributed here by the McKesson com- 
pany. Gardner Advertising Company, 
New York, is the agency in charge. 


Daugherty Promoted 


R. J. Daugherty, formerly public 
relations director, has been named to 
head industrial relations, advertising 
and personnel of Cities Service Oil 
Company, Oklahoma City. This com- 
pany is a reorganization of Empire 
Oil and Refining Company. 


STREAMLINES HISTORY 


HISTORICAL FACTS ? 


‘a 


It is now generally believed that the crue reason Nero 
burned Rome was that the citizens refused to share their 


remainn Mc stock of McKessoa’s Dry Gin with bim 


eet DRY 
DISTRLED BY McKESSON & ROBBINS INC NEW TORK 
90 PROOF —100% GRAIN NEUTRAL SPimiTS 


Historical facts through modern eyes 

give a unique slant to a new McKesson 

& Robbins campaign for its London 
Dry Gin. 


Data Book Issued 


Chemical and Metallurgical Engi- 
neering will publish a special supple. 
ment to the September issue. It will 
interpret present status and impor- 
tant trends in chemical producing 
and chemical-consuming industries, 
The publication has been indorsed 
by the Manufacturing Chemists’ As. 
sociation. 


WBRC Joins NBC 


Station WBRC, Birmingham, will 
become affiliated with the National 
Broadcasting Company, New York, 
Jan. 1, 1938, replacing Station WAPI 
as the Red South-Central outlet in 
Birmingham. The network rate for 
the station will be $160 per evening 
hour. 


Two Join “Producer” 


Frank Showers has been appointed 
advertising representative of Na- 
tional Live Stock Producer, Chicago, 
covering Indiana, Ohio and Ken- 
tucky. Carl A. Schulenberg will rep- 
resent the paper in the St. Louis ter- 
ritory. 


Now “N. Y. Motorist” 


“The Automobile Club of New York 
Review,” published by the New York 
unit of American Automobile Associ- 
ation, has changed its name to “New 
York Motorist,” effective with the 
September issue. David J. Mann is 


| advertising manager. 


FOOLPROOF ASHTRAY MAKES 
IDEAL PREMIUM 


Never in the history of cigarette smoking has there been such a safe and 


sanitary ashtray. 


must fall saside 


It holds the cigarette in its teeth. Jf it burns down it 


never over the edge. Stub slides through trap opening 


into inner chamber where it is extinguished by suffocation. Molded ct 


Beetle in beautiful colors, it’s a clean break in ashtray tradition—a new 


idea that’s bound to succeed as a premium. For particulars write to Beetle 


Products Division of American Cyanamid Company, 38 Rockefeller Plaza, 


New York, N. Y. 


Member P.A.A.A. 
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Ss Last month it was wheat that crowded the Kansas It is littke wonder that Kansas City’s bank clear- 
City market to the limit of its immense facilities. In ings are so large. One week recently they stood 
a single day 7 million dollars’ worth of wheat was seventh in America. Another week they were sixth 
handled in the Kansas City railroad yards, a new high in America. 
record for one day. This great flow of new wealth is being invested in 


i , i , clothing, cos- 
Today cattle claims the limelight. The best live- motor cars, farm machinery, furniture, clothing, cos 


stock prices in eight years are drawing tremendous 
shipments of beef animals to Kansas City. August 9 
receipts of cattle at the Kansas City stockyards You can get your share of this business by telling 


amounted in value to more than 3 million dollars. the story of your wares and your service through The 
Kansas City Star. 


metics, electric refrigerators, radios and all the other 
things that contribute to the joy of modern living. 


The 29,000 cattle received that day was the largest 
j 
‘ number at any livestock market in the United States. 
Chicago was second with receipts of 15,000. 


The Daily Star, with a circulation of more than 
300,000 copies each issue (600,000 copies a day) is the 
largest daily newspaper west of Chicago. 


More than half these cattle were of the stocker The Weekly Kansas City Star (agricultural) has 
and feeder class. They will be bought by farmers and more than 460,000 subscribers and is the largest 
feeders for further fattening before being offered for farmer’s weekly in America. 
laughter. 
—— These two great mediums will put your message 
| Prospects of a good corn crop and fine yields of in more than three-quarter million homes right in 
ne alfalfa and prairie hay have given a strong impetus to the zone where spending is receiving its greatest 
ring the livestock business. stimulation from the bumper crops of 1937. 
{ cf 
“| THE KANSAS CITY STAR 
aza, tr, e 
aif EVENING 314,706 MORNING 311,413 SUNDAY 325,647 WEEKLY STAR 460,020 
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MANUFACTURERS 
PLEDGE RESALE 
PRICE SUPPORT 


Drug Makers Outline Fight; 
Pledge Co-operation 


New York, Aug. 25.—Presidential 
approval of the Tydings-Miller bill 
which made it law was a signal for 
many manufacturers, particularly in 
the drug field, to carry direct mes- 
sages to retailers this week detailing 
their support of the bill and pledging 
co-operation. 

The Pepsodent Company, titling a 
message to retailers, “We Bet $25,000 
and Won,” calls attention to its con- 


LOST 


-A lot of good business, 
goods. aren't 
in The Tele- 
graph and News sales 
territory in South Geor- 
gia, where $15,000,000 
of new tobacco money 


if your 
moving 


is now being spent. 


MACON 


GEORGIA 
TELEGRAPH 
and NEWS 


Representatives: 
THE BRANHAM COMPANY 


tribution of this amount to the Na- 
tional Association of Retail Drug- 
gists in 1935 to be used in the asso- 
ciation’s efforts to procure passage 
of the resale price maintenance act. 

“Now there can be no excuse of- 
fered by any manufacturer for not 
giving you a guaranteed profit,” the 
company says. “And in all sincerity 
may we remind you that Pepsodent 
did not wait for passage of the 
Tydings-Miller bill before giving you 
protection on its products. They have 
been included under every state fair 
trade act as rapidly as possible. Pep- 
sodent is pleased to have played a 
part in assuring druggists of Amer- 
ica a living profit.” 

Weco Products Company = an- 
nounced it would give “teeth” to the 
new law with the statement: ‘“‘Weco 
will work nationally under its pro- 
visions, issue its own direct contracts 
to dealers and back up the provisions 
of these contracts with court action 
whenever necessary. The crusade for 
fair trade legislation has carried 
Weco Products Company into the 
courts of several states where it has 
concluded successful suits against 
large and well-organized price cut- 
ters. This record is ample evidence 
of Weco’s devotion to the principles 
of price and profit protection, the 
cornerstones of fair trade.” 


Plan Advertising Increase 


Over the signature of W. G. Men- 
nen, president, The Mennen Com- 
pany, Newark, N. J., declares: 

“Not only have we. constantly 
aimed at a fair deal for you, but we 
have co-operated to the fullest extent 
with druggists wherever state fair 
trade legislation was enacted. We 
are immediately proceeding with new 
special promotions and increased ad- 
vertising efforts which will bring 
more customers to your store than 
ever before for Mennen products, 
with pretected profits.” 

Saying, “Congratulations, Retail- 
ers,” International Cellucotton Prod- 
ucts Company notes that it “has al- 
ready submitted to each and every 
fair trade committee, a suggested 
form of contract to qualify its prod- 
ucts under all state fair trade acts.” 

Seeck & Kade, Inc., New York, 


maker of Pertussin, invites retailers 


Mr. 


403 West 


Mr. 


RUSS BLDG. 
SAN FRANCISCO 


a 


Simpson- Reilly, Ltd. 


Publishers Representatives 


announce the association of 


N. F. Loundagin 


and 
Maxwell J. Hunter | 
I as Vice Presidents | 


and members of the firm. 


Loundagin is appointed Man- 
ager of the Los Angeles office, which 
is moved to new quarters in the 


GARFIELD BLDG. 


Los Angeles 
° | 


Hunter is appointed Manager | 
for the Pacific Northwest, with head- 4 
quarters in San Francisco. 

| 


OIMPSON : Remy. Lop. 


Publishers Representatives 
_Walter S. Reilly, President 


Eighth St. 


| 

} 
GARFIELD BLDG. 
LOS ‘ANGELES 

| 


Says Churches Need | 
To Be Talked About | 


Los Angeles, Aug. 24.— 
Church advertising is sound | 
investment, Rev. James W. | 
Fitfield, Jr., pastor of the 
First Congregational Church 
of Los Angeles, declared to- 
day in announcing an _  in- 


creased advertising appropria- 
tion for his church of 300 per 
cent. Dr. Fitfield said, “The 
first important thing in con- 
nection with a church is the 
development of a worthy pro- 
gram, the next step is to get | 
people talking about it.” 


to report violations of resale price 
agreements, declaring: “The impor- 
tant new factors are that it is lawful 
for a retailer, operating in a fair trade 
law state, to report directly to the 
manufacturer any violation of the 
minimum price listed by the manu- 
facturer in his fair trade contract 
and it is legal for the manufacturer 
to enforce his contract in interstate 
commerce. It has been,” the message 
continues, “and always will be, our 
policy to help retail pharmacists earn 
a fair margin of profit from the sale 
of Pertussin and our efforts, mainly 
through careful consignment distri- 
bution, have resulted in general ob- 
servance of suggested Pertussin min- 
imum prices throughout the United 
States for some time past.” 


Legal Battles Cited 


McKesson & Robbins, Bridgeport, 
Conn., gives an explanation of the 
significance of the law and declares, 
“Believing in the economic sound- 
ness of this legislation, McKesson 
will carry out the spirit and prin- 
ciple of the new law 100 per cent.” 

Citing its legal efforts to support 
state fair trade acts, Johnson & John- 
son points out it is “now operating 
under fair trade acts in one form 
or another in the several states and 
pledges unremitting efforts directed 
toward the elimination of vicious 
price-cutting, loss leader selling, and 
other unfortunate trade practices, to 
the end that the retail druggist may 
realize a fair profit on the merchan- 
dise he sells.” 

J. C. Eno (U. S.), Ltd., New York, 
outlines its policy with the state- 
ment: “Now that it is possible to 
protect retail druggists’ profits under 
the Tydings-Miller law in all states 
where fair trade acts have been 
passed, Eno will declare a minimum 
price in such states. Contracts will 
be mailed immediately and Eno will 
take every necessary legal step to 
protect and otherwise enforce its 
trade-mark rights.” 


Says Trade-Ins Excluded 


Coincident with the heightened in- 
terest of merchandisers in state fair 
trade acts, State Senator A. Spencer 
Feld, co-author of New York’s law, 
declared today that manufacturers 
who establish resale prices for their 
merchandise have no right to specify 
the exact amount to be allowed on 
trade-ins. In a letter to D. W. May, 
district radio sales manager, Gen- 
eral Electric Company, Senator Feld 
commended a clause in the com- 
pany’s price maintenance contract 
which specifies that retailers are to 
make a “reasonable allowance” on 
trade-ins but leaves the exact amount 
to the dealer’s judgment. 

General practice in the radio field 
at present is for the manufacturer 
to specify in his contract a definite 
amount to be given on trade-in al- 
lewances. Such a stipulation, Sena- 
tor Feld held, would not’ stand 
up in court. There is no way of 
telling in advance, he said, what the 
trade-in value of an old set may be, 
and “to permit a pre-determined 
value would be equivalent to nullify- 
ing the provisions of the Feld-Craw- 
ford act.” An allowance based solely 
on a percentage of the list price of 
the new set would be equivalent to 
granting an additional discount, he 
said. 


WROL Names Blair 


Stuart Broadcasting Corporation, 
Knoxville, Tenn., has appointed John 
Blair & Co. as national representative 
for WROL. 


Food Value of 
Beer Stressed 
in New Drive 


Boston, Aug. 26.—-Taking up the 
theme that modern beer advertising 
is in need of a new treatment, the 
Harvard Brewing Company, Lowell, 
has launched a campaign in 54 New 
England newspapers emphasizing the 
food element and nutritious value of 
beer. The Louis Glazer Agency, 
Boston, is handling the promotion. 

“Ever since repeal there has been 
a need for the promotion of beer as 
a staple article and the public has 
not yet been taught the value of beer 
as a food,” Louis Glaser, head of the 
agency, told ADVERTISING AGE. 

“The advertising of beer has been 
lacking, in most instances, in dignity. 
Copy has been black and heavy and 
has left a scant impression on the 
consumer.” 


Play Down Name 


“There is tremendous potentiality 
in increasing the sales of beer by 
creating a feeling of preference 
among consumers for beer over other 
beverages. Such emphasis in copy, 
rather than stress on the name of a 
product, should be of definite benefit 
to the entire beer industry.” 

The new Harvard campaign is fea- 
tured by drawings calculated to har- 
monize with the central theme of 
each advertisement. Nelson Fisher 
is the illustrator. 

This campaign is in direct contrast 
to previous Harvard Brewing Com- 
pany copy, when the cartoon tech- 
nique was used. 


Krivit Named 


Empire Shoe Stores, a chain of re- 
tail stores on the Eastern seaboard, 
has announced the appointment of 
Samuel G. Krivit Company, Inc., New 
York, as advertising agency. News- 
papers and radio will be used to 
reach a youthful market. 


Day in New Post 


Lloyd Day, formerly in charge of 
men’s wear advertising at the Em- 
porium, San Francisco, has been 
named advertising manager of Hast- 
ings, San Francisco and Oakland. 
Sidney Garfinkel Advertising Agency, 
handles the account. 


Nash Takes Over Quiz 


The Professor Quiz program on 
Saturday nights over the Columbia 
network for Kelvinator refrigerators 
will be sponsored by Nash Motors 
starting Sept. 4. 
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KEYED TO SEASON 


EN the aughty slugger steps up to the 
ate and lifts «fast one” right over the 
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of HARVARD EXPORT 
for thus carefully brewed beer hes 


creamy glass 
BEER 
everything — in taste. in sparkling purity and 


19 refreshing stimulation. 


EXPORT BEER 
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Harvard Brewing Company, Lowell, Mass., 

tickles fans with this timely humorous 

newspaper copy but plans a broader 

appeal shortly to emphasize food value 
of beer. 


“Avocations” Will Appear 


Avocations, hobby magazine, will 
be published early in October by H. 
L. Lindquist, New York. It will be 
devoted to cultural hobbies, includ- 
ing books and autographs, stamps and 
coins, prints and etchings, photog- 
raphy and travel, and antiques and 
glass. 


Daly Adds Two 


Grover J. Daly, Glencoe, IIl., indus- 
trial designer, has been ‘appointed 
by Aladdin Industries, Inc., Alexan- 
dria, Ind., and Rutenber Electric 
Company, Marion, Ind., to re-design 
their lines. 


Gets Brewers’ Account 


Zimmer-Keller, Inc., Detroit, has 
been appointed by Michigan Brewers 
Association as the first step in a cam- 
paign to enlist beer drinking support 
for home state products. Newspapers 
will be used. 


To Hotel Nicollet 


Marian Jung, formerly on _ the 
advertising staff of the Minneapolis 
Tribune, has been appointed advertis- 
ing manager of the Hotel Nicollet, 
Minneapolis, succeeding Vee Town- 
send, retired. 


Nussbaum With Reiss 


Bertram Nussbaum is now asso- 
ciated with Reiss Advertising, Inc., 
New York, as production manager. 
He was formerly in charge of ad- 
vertising promotion of Radio Craft. 
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SEPTEMBER 22, 23, 24, 1937 


Chicago, Illinois 


EDGEWATER BEACH HOTEL 


How industrial advertising men can do 
a more effective job will be the main 
theme of the 15th Annual NIAA In- 
dustrial Advertising and Sales Promo- 
tion Conference and Exposition to be 
held in Chicago, September 22, 23, 24, 
1937. 


Inspiration, practical new ideas, the 
low-down on what the other fellows 
are doing to meet the complex promo- 
tion problems of today—they’ll be 
given you in abundance by nationally 
known industrial leaders, sales execu- 


tives, advertising directors. There'll 
be speaking sessions, round-table dis- 
cussions, clinics, exhibits of the new- 
est in advertising and sales promotion 
materials, 


You Are Cordially Invited 


Whether you're a top executive, sales 
manager, advertising manager, or on 
the way up, you'll find it a highly 
profitable investment to attend. 

Ilrite today for full details. No obli- 


gation. 


NATIONAL INDUSTRIAL ADVERTISERS ASS'S 


H. D. PAYNE, CHICAGO MOLDED PRODUCTS ©® 


(2145 WEST WALNUT STREET, CHICAGO, ILLINOIS 


This space was contributed by Thomas Register and Industrial Equipment News 
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6 Months Circulation 
figures, ending Mar. 31 
Total Daily ...... 135,860 
Total Sunday ....130,175 


New York Boston 


Nebraska Folks Are Really 


Buying This Year! 


Nebraska, with its greatest crop in 
years, offers one of the best selling oppor- 
tunities in the country — for everything, 
from Autos to Chewing Gum! 


The wheat crop, alone, is worth approxi- 


mately $50,000,000.00! 


*Corn, now 12 to 14-ft. high... with 
heavy yields predicted, will add around 
$150,000,000.00 to $165,000,000.00 ! 


Sugar beets are producing heavily! 
Potatoes are yielding one of the largest 
crops ever grown here—up to 500 bu. to 


the acre! 


And Western Iowa looks equally pros- 
perous, with a bumper corn crop in pros- 


pect, running up to 99% of its long-time 
average yield! 


The Omaha-Trade-Territory market 
is one of the easiest to reach. One news- 
paper, at one cost, does almost a COM- 
PLETE coverage job. Your message in 
the Omaha World-Herald reaches NINE 
out of every TEN Omaha homes—as well 
as most of the homes in the entire trading 
territory! 


*Any reduction in the Nebraska corn crop 
from earlier estimates will be largely offset 
by the higher gain in the Western Iowa crop 
which is mostly in the Omaha trade territory. 


Advertising figures prove World-Herald 
leadership, conclusively. All classifications 
of advertisers for years have placed the 
big end of their schedules in the Omaha 
World-Herald—many use this newspaper 
exclusively! 


WRITE FOR COMPLETE OMAHA MARKET DATA! 


@maha dAorld-Herald 


O'MARA & ORMSBEE, Inc. 


National Advertising Representatives 


Chicago Atlanta Detroit 


San Francisco Los Angeles 
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BOWLING “LABS” 
IN TEN CITIES, 
BRUNSWICK PLAN 


Chicago, Aug. 25.—In a merchan- 
dising experiment to discover new 
and improved revenue producing 
techniques for bowling alleys, Bruns- 
wick-Balke-Collender Compan yy, 
through a recently created subsidi- 
ary, Bowling Foundation, Inc., will 
operate 10 bowling establishments in 
test cities, H. L. Wessel, vice-presi- 
dent and general sales manager, re- 
ported today. 

In outlining details of the plan, a 
prospectus of which has been sent 
to all Brunswick dealers, Mr. Wes- 
sel said that the major aim will be 
the development of bowling into a 
full time rather than part time busi- 
ness for the owners of bowling es- 
tablishments. He pointed out that 
while the latter’s overhead is paid 
on a yearly basis, profitable returns 
are had during only nine months of 
the year. 

In these experimental establish- 
ments, Bowling Foundation will test 
the effects of air conditioning upon 
summer bowling, the use of colored 
bowling balls and of noise reducing 
equipment designed to soft pedal the 
clatter made when a strike is scored. 

Cities selected for the test will in- 
clude only those in which Bowling 
Foundation will not be in competi- 
tion with any customers of the par- 
ent company. At present, the list 
comprises Ottumwa, Marshalltown 
and Waterloo, Ia.; Lynchburg, Va., 
Svanston and Kankakee, Ill. Four 
more will be added shortly, Mr. Wes- 
se] said. 

Varying techniques will be fol- 
lowed in each of these establish- 
ments. For example, five will be 
air conditioned and five not in order 
that comparative results may be 
studied. Likewise, revenue compari- 
sons will indicate the type of popu- 
lation most favorable to the sport, 
which is known to be most popular 


ZIPPER FOR CARTON 


Br Pigs Phe ee 
a2 


mma! 


Red Raven Corporaticn, Cheswick, Pa., 

is introducing this new “zipper” package 

for Billy Baxter beverages, the zipper be- 

ing a cord running from a seal on the 

corner of the carton. Hinde & Dauch 

Paper Company, Sandusky, O., produced 
the package. 


Getting Personal 


Coincidence department: Traveling together somewhere in Texas 
were G. B. Lott, who is in charge of General Mills’ grocery products 
operating in the Central and Southwestern divisions, and H. R. Cramer, 
general manager of General Mills’ Oklahoma City office. Traffic on the 
train being light, they found themselves alone in a Pullman, one of 
those gay affairs with sleeping compartments at one end, and club car 
effects at the other. Feeling very much in the tycoon class with such 
exclusiveness, they decided to send a few cards to the folks back home. 
An inspection of the car revealed that its name was “General Mills.” 
After grabbing several breaths, they launched inquiries and the Pull- 
man Company carefully explained that the car was named after a per- 
son with the military rank of general, and not the company. But it 
gave them something to Mill over. . . 


Charles Ball, merchandise counsel, Marathon Company, AttleDoro, 
Mass., is touring Europe, studying jewelry promotion, packaging and 
retailing. He will visit London, Paris and eight other important cities. 
... Chester H. Lang, G-E publicity director, has been elected president 
of the board of managers of Ellis Hospital in Schenectady. He has been 
a board member since 1926... 


in areas with a large percentage of 
Germans, 

Ottumwa is a railroad shop town, 
Marshalltown, a farm market center, 
while Waterloo is a center for manu- 
facture of farm implements. 

tach establishment will operate 
as an independent owner, paying list 
prices for all equipment. Cost and 
profit figures with accompanying 
data will be available to Brunswick 
dealers as a guide to their own ac- 
tivity. 

Another factor under considera- 
‘ion by Bowling Foundation will be 
an effort to increase the daytime 
nopularity of the sport. It was 
pointed out by Mr. Wessel that, even 
during the most profitable season, 
bowling establishments were rarely 
active for more than six evening 
hours. In selling the game to women 
and ehildren, Bowling Foundation 
has engaged Mrs. Floretta D. Mce- 
Cutcheon, bowling champion of 
Pueblo, Col., to promote and teach 
the game to feminine participants. 

At present, Brunswick does not 
contemplate any follow-up advertis- 
ing to publicize the results of its 
experiments, although Mr. Wessel 
reported that the company would 
encourage dealer advertising in 
every possible way. 


Here Comes Help for 
Wohl Shoe Dealers in 


MaGAZINE’s’ 1,750,000 


these dealers were . 


and neither can radio. 


joyed the largest 


NEW MARKET. 


THE 


NEW YORK CHICAGO 


circulation 


Town America specifically. 


degree 


Small-Town America 


Wohl Shoe Co. had a magazine list of 18 
million circulation, Yet a lot of Wo'l dealers 
couldn’t cash in on that until the Louis E. 


Westheimer Agency added Tur Hovusenoip 


in Small 


That’s where 


. and that’s where the 


biggest mere metropolitan list can’t reach— 


Small Town America specifically has en- 


of Recovery. 


And Hovseno tp gives you the largest unit of 
circulation in Small Town America specific- 
ally. That’s giving your Sales Department 
and your dealers the largest available GOOD 


Is YOUR List as Good as Your Distribution? 


HOUSEHOLD 


M AG AZ i N E Arthur Capper, Publisher, Topeka, Kansas 


DETROIT SAN FRANCISCO 


ANOTHER FISH STORY AND A PLEASANT ONE 


Evidence of the day's success off Fire Island is exhibited by Anthony Criscuoli, 
Jules Boday and Wall Juettner, all of McCann-Erickson, New York, but their 
companion, Nancy Fowle, hooked the biggest one—a 55 pounder. 


New York Adclub birthdays: Aug. 23, v. p. John A. Zellers. . . 
26, Clifford W. Ellison. . . 28, Arthur H. Barnes and Charles M. Stephens 
... 29, John E. Wiley and B. Barton Peritz. .. The dates we know but 
not the ages. . . Charles E. Murphy is chairman of the N. Y. Adclub’s 
golf committee for the coming year. . . 


Chet LaRoche, Young & Rubicam prexy, and Don Stauffer, radio 
manager of the agency, are in Hollywood working on the Packard and 
other autumn shows.’. . Howard E. Everett, m. e. of Implement and 
Tractor, Kansas City, met the Normandie in New York recently to greet 
son Howard, Jr., who was completing a play-as-you-go excursion as 
pianist of a five-piece student orchestra, playing in tourist class. Junior 
reported that the strains of the band, wafted up to second class ears, 
brought a demand that the quintet be promoted to the class above. . . 


Vacation homecomings: Arthur Pryor, Jr., BBD&O radio direc- 
tor, returns from the relaxing rounds Sept. 1... H. Gregory Thomas, 
director of the Toilet Goods Association’s bureau of standards, who 
went to Europe July 20,is due back early in Sep- 
tember... 


RELAXING 
Henry C. Kaplan, Oldetyme Distillers prexy, 
returned Aug. 23 on the Queen Mary. Main pur- 
pose of his jaunt was to study the Scotch whisky 
situation in just the place one would expect: Scot- 
land... And Morton Freund, agency head, returned 
the other day on the Berengaria after a seven- 
weeks European tour. One by one the wanderers 
return. .. 


Johnny Johnstone, WOR-Mutual publicity direc- 
tor, has been confined to his home with a chest 
infection. .. Perhaps in sympathy, Lester Gottlieb, 
of his department, was out a day last week with 
a bit of a cold... 


A nation-wide airplane crusade to line up manu- 
facturer’s representation for Sanovan, household 
deodorant soon to be merchandised nationally after 
a New England trial, is occupying E. C. Whitte- 
more, Cosmos Chemical Company v. p. .. Arthur 
O’Neill, color photo expert, who does a lot of the 
best advertising pictures, also went skyward Aug. 
27 on a plane for Hollywood where he will super- 
vise some special color work for one of the studios. 
He’s to be back in New York Sept. 7... 


Jim Johnson, Cal- 
vert Distillers a. m., 
might push off the 
lady at the end of 


the pier. Instead 
he is just taking 
vacation relaxation 
at a New York 
resort. 


Another long-distance traveller is Thomas A. Beck, Crowell Pub- 
lishing prexy, off on one of his flying trips to the West Coast, and 
expected to wing back this week... 


George Jaspert, of KYW’s sales staff, Philadelphia, has returned 
to his home in Drexel Hill to recuperate from an appendix operation. 
..+ Gordon F. Price, Johns-Manville Corporation advertising department, 
and the former Dorothy Ann Callahan, Orange, N. J., are honeymooning 
on Cape Cod, Mass... 


Josephus Daniels, publisher of the News & Observer, Raleigh, N. C., 
and United States ambassador to Mexico, gave the principal address 
dedicating the American naval memorial at Brest, France, recently. He 
was Secretary of the Navy during the world war. . 


Jim Mangan, Mills Novelty Company a. m., is offering “secrets 
on reducing,” after dropping 25 pounds in 28 days. . 


— 


Coming 
Conventions 


Sept. 4-6—Annual meeting, Abji., 
Service Agencies Network, Milway, 
kee. 


Sept. 6-9—Eleventh annual conye, 
tion, Advertising Typographers of 
America, French Lick Springs, [pq 

Sept. 11-19—-National Printing anq 
Allied Trades Exposition, Coliseum, 
Chicago. 

Sept. 13-14—Annual convention, Jp. 
surance Advertising Conferengg 
Briarcliff Lodge, Briarcliff, N. Y, 


Sept. 13-16—Annual conventioy 
Financial Advertisers Associatioy 
Syracuse, N. Y. 

Sept. 14-15—Annual meeting, \, 


tional Publishers Association, Buc; 
wood Inn, Shawnee-on-Delaware, P, 

Sept. 18-19—Annual Intercity (Cop 
ference on Advertising, Hotel |, 
Salle, Chicago. 

Sept. 20-21—First Southern Ney: 
paper Mechanical Conference, Ty 
wiler Hotel, Birmingham. 

Sept. 21-23—Life Advertisers Aggo. 
ciation annual convention, Old Poir 
Comfort, Va. 

Sept. 22-24—National Industria 
Advertisers Association annual coy 
vention, Edgewater Beach  Hote| 
Chicago. 

Oct. 4-7—Mutual Insurance Adver. 
tising-Sales Conference, Pantlan( 
Hotel, Grand Rapids, Mich. 

Oct. 10-13—-Mail Advertising Serv. 
ice Association annual convention 
Hotel Cleveland, Cleveland. 

Oct. 13-15—Direct Mail Advertis 
ing Association annual convention 
Hotel Carter, Cleveland. 

Oct. 18-19—Fall conference, News 
paper Advertising Executives Asy 
ciation, Medinah Club, Chicago. 

Oct. 19-20—Inland Daily Press A; 


sociation fall convention, Sherma 
Hotel, Chicago. 

Oct. 21-22—Annual conventio 
Audit Bureau of 


Cheating 
Stevens Hotel, Chicago. 

Oct. 21-22—Pacific Coast oul 
tion, American Association of Adv 
tising Agencies, Hotel Del Monte, I 
Monte, Cal. 

Oct. 25-28—Advertising & Salt 
Club of Toronto, Inc., annual exh! 
tion, Royal York Hotel, Toronto. 

Oct. 27-30—Annual meeting, Ass 
ciation of National Advertisers, Tit 
Homestead, Hot Springs, Va. 


Burns Joins Reiss 
Robert A. Burns has joined the 


~ 


copy staff of Reiss Advertising, Inc 
New York. 
Joseph Advertising Company, A! 
bany, N. Y., where he specialized iD 
consumer copy. 


Babbitt Plans Drive 


B. T. Babbitt, Inc., New York, has 
announced plans for a newspaper at 
vertising campaign this fall. Daily 
and Sunday newspapers will be used 


— 
— 
ad 


Take The Ho Hum 
Out of Radio 


Ears deafened and 
immune to long- 
winded commercials 
respond gratefully 
and profitably to 


good 25-word copy. 


THE 25-WORD MAN 


Box 1178, care Advertising Ag 
Ten 25-word Ads for $50 


He was formerly with f 
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MINNESOTA 


FOURTH ANNUAL BUSINESS MAP 
NOW READY ceovvvrevvevervees 


See for yourself, and have available for 


ready reference, the factual presentation of 
Minnesota's steady growth as one of the prime 


farm centers of the country. Maps, charts and 


collected data forcefully portray the leading 


Position now held by this state—a state which 
in 1937 will show a farm income of approxi- 
mately a million dollars a day! 


MINNEAPOLIS JOURNAL 
MINNEAPOLIS STAR 
MINNEAPOLIS TRIBUNE 
WCCO 


——— 


$360,000,000.00 \Farm Income Fore- 
cast in 1937—A Million Dollars a day! . . . 


Graphically portraying the unusually fine conditions 
now prevailing in this commonwealth, this business map 
should be in the hands of everyone interested in this 
outstanding market of the Northwest... Both crops and 
prices show a splendid increase —making the general 
farm income higher than it has been since 1929... 
Because of that perfect combination of circumstances 


—good crops and good prices—the market poten- 


tials for the ensuing twelve months are high indeed. 


If you have not already received a copy, 
address any of the signatures below and one 
will be sent you promptly. And do it now, be- 
cause your market data files will not be com- 
plete nor up-to-date until they include the 1937 


Business Map of Minnesota. 


SAINT PAUL DAILY NEWS 

ST. PAUL DISPATCH-PIONEER PRESS 
x & ¥°? 

WTtcCN 


THE FARMER, ST. PAUL 
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FTC PRESENTS 
BIRD-WARD CASE 
SPECIAL REPORT 


Tells Patman How Advertis- 
ing Costs Were Reached 


Washington, D. C., Aug. 24.—Dur- 
ing the four months after the Rob- 
inson-Patman law became effective, 
the advertising expense of the Bird 
Floor Covering Corporation, East 
Walpole, Mass., against Montgomery 
Ward & Co. business amounted to 
0.68 per cent of sales as against 4.02 
per cent of sales to retailers. This 
comparison during the period that 
Bird was discontinuing direct selling 
to retailers was revealed today in a 
special tabulation prepared by the 
Federal Trade Commission on the 
complaint of Congressman Wright 
Patman that something must be 
wrong with the Federal Trade Com- 
mission investigation which, accord- 
ing to Congressman Patman, shows 
“the cost of selling to mail-order 
houses was 18.6 per cent as against 
the cost of selling direct to ordinary 
retailers at 47.1 per cent.” 

This was so out of line with the 
Congressman’s contention on _ the 
floor and in committee when the bill 
was being considered—that lower 
prices to mass-buyers were due 
largely to special rebates and special 
concessions rather than actual dit- 
ferences and costs—-that he called 
upon the commission for an explana- 
tion of its methods. 

The Congressman 


wrote the com- 


Mailing Service 
Multigraphed letters filled-in equal 
to individually typewritten ones. 
ADDRESSING-MIMEOGRAPHING 


THE LETTER SHOP, Inc. 


440 So. Dearborn &t., Wabash 8655 
CHICAGO 


MAGIRN 


No ideas —and the business, meanwhile, 


waits until they come. 


Adopt photographs. We have an unlim- 


ited supply in stock to choose 


merely a glance over them will create new 


idea angles you will hail with 


will recapture for you that precious thing 


—reader interest. Prints sent on approval. 


WOMEN FIRST 


rows 
Zev, Nothing Could Surprise Me” 


/ My friends say that I have been 
Everywhere and seen everything 
But I had a real thrill coming 
When | firet walked through the 


\e 


Bil 
 «@ { 


> New cars on the Wabash 
Banner Blue. Here was luaury 
‘ The like of which I have seldom 
j= Seen, even in the very finest 

i Hotels. Certainly never before in 
!* \ Atrain. Everything breathed with 

\ Comfort and invited relaxation 4 

t The porter, the conductor, the ‘ 
Lounge attendants, al) made me 3 
é Feel like an Honored Guest. It @® 


Was as enjoyable as a visit with 4 
, Charming friends in a beo utijul 
<4 ~ Home The perfect air-condiboning 
\ As Reminded me of the invigoratiag 
%. . Freshness of a mountain lodge in 
f Springtime. In the De Luxe lounge 
Car, lread myfavoritemagaznes, @ 
Listened to my favorite radio “~~ 
Programs. | sipped a delicious 
Cup of tea in the ultra-modern 
Dining car. Such food! Such beauty! 
t.. ang Venetian blinds cast parallel 
& Shadows on gleaming silver aud 
4 "Snowy linens fit for a Queen 
The time slipped by all too fast. 
“Teh Now I know why most of my frends 
Travel Wabash to Chicago. | have 
** Never spent o more pleasant and 
Restful afternoon “iw 


Wabash Railway Company's new "Women 
Only" series in St. Louis newspapers is 
directed exclusively to women and placed 
in women's sections. Free verse copy 
is another unusual angle. Chappelow, 
Inc., St. Louis, prepared the copy. 


~~, 
. 


mission that he understood Bird & 
Son had only a few retail customers 
and compared the commission’s find- 
ings with a report which described a 
300 per cent increase in crime among 
the Chinese in a certain town of 
300,000 over the preceding decade. 
The facts were, however, the Con- 
gressman stated, that there was only 
one Chinaman in the town and he 
had violated three traffic laws. 

The commission prepared the fol- 
lowing statement for the Congress- 
man: 


Mail-order 


houses % Retailers % 


Net sales. .$65,429.44 .,.. $68,901.05 F 
Advertising 443.41 0.68 — 2,769.20 4.02 
Warehous- 

ing .... 229.98 .35 10,311.35 14.96 
Freight .. 3,111.61 4.75 7,036.88 10.21 
Administra- 

tion .... 1,934.76 2.96 5,247.97 7.62 
Total ..$ 5,719.76 8.74 $25,365.40 36.81 
The high warehousing expense 
charged to the retailers was ex- 


A 


[OR 


U 


from, and 


Get This Book 


Contains 1200 photo- 
graphs covering 
every subject. A 
brain stimulator of 
exceeding richness. 
Send for a copy. We 
bill you $5.00 and 
refund it on your 
first order of $10.00 
or more. 


joy. They 


KAUFMANN & FABRY CO, 


Commercial Jilustrative Photographers 


425 South Wabash Avenue - 
106 West 43rd Street . 


NEW YORK . 


CHICAGO -: Harrison 3135 


Phone Bryant 9-6682 


MOST THOROUGHLY EQUIPPED PHOTOGRAPHIC PLANT IN AMERICA 


Douse Lighthouse 
“Lit” Liquor Sign 
Newark, Aug. 25.—‘‘Get Lit at 
the Lighthouse” is not the kind 
| of a sign to hang outside of a 
| saloon, D. F. Burnett, state 
| alcoholic beverage control com- 
| missioner, ruled here today. Or- 
dering an Asbury Park woman 
| to remove the sign, he wrote, 
| “To be sure, it is a smart, 
catchy phrase and does no 
harm if your customers disobey 
it. If, however, I allowed you 
to get away with it, then 
| shortly we would be flooded 
with signs such as ‘Get Soused 
at Sousa’s,’ ‘Stewed at Stuart’s,’ 
or ‘Pie-Eyed at the Pianola’.” 


plained by the commission as due to 
the discontinuing of this method of 
merchandising, involving cancella- 
tion of warehousing contracts. 

“The difference in advertising ex- 

pense between $2,769.20 to retailers 
and $443.41 to mail-order houses is 
due to the fact that the retailers 
were supplied with literature, sam- 
ples, display signs, model houses 
constructed of the floor covering, and 
had the advantage of general adver- 
tising which could not be used by 
the mail-order houses, due to resale 
of the floor covering under their own 
trade names,” the commission ex- 
plained. 
“Freight paid on sales to mail- 
order customers amounted to less 
than 50 per cent of the freight cost 
on sales to retailers, due principally 
to the fact that usually shipments to 
mail-order houses were made directly 
from the factory in large quantities, 
and in many instances locations of 
mail-order warehouses enabled the 
use of cheaper water transportation. 
On the other hand, shipments to re- 
tailers entailed shipment from the 
factory to the Bird Floor Covering 
Sales Corporation warehouses and 
reshipment in very small quantities 
to the retail customers. 


Patman Still Unsatisfied 

“The expenses of the accounting 
and credit departments were dis- 
tributed proportionately according to 
the number of invoices issued to the 
respective groups of customers, and 
the executive and personnel expenses 
were distributed in proportion to the 
yardage sold. It will readily be 
recognized that the majority of in- 
voices represented sales to ordinary 
retailers,” the commission pointed 
out. 

Congressman Patman declared to- 
day after reviewing the report he 
would not follow the explanation of- 
fered by the commission of the dif- 
ference of advertising costs allocated 
to mail-order versus retail customers. 

“It will be noted,” he said, “that 
the mail-order house is only charged 
$443.41 for advertising, while the re- 
tailers were charged $2,769.20. This 
does not mean that the mail-order 
house will not incur an additional ex- 
pense in advertising. It will incur 
such expense, and will spend more 
or less than the retailers, which will 
be added to the cost of the goods by 
the time they reach the consumers. 
The only difference to the consumer 
is that Bird & Son adds the adver- 
tising expense to the ordinary re- 
tailers when the sale is made. The 
mail-order house adds this expense 
after its purchase.” 

Neither did he concede that any 
savings in freight were involved as 
indicated by the commission’s anal- 
ysis. ; 

“It is true that freight to 1,000 re- 
tailers is higher than freight on the 
same quantity to one customer—the 
mail-order house—yet the mail-order 
house when it receives the goods 
must divide the shipments in the 
same way they were divided for the 
retailers and ship in small quantities 
to their customers, just like Bird & 
Son shipped small quantities to the 
retail customers,” he asserted. “It 
is well recognized that mail-order 
houses maintain their own ware- 
houses in different sections of the 
country, and that they break their 
shipments into small quantities and 
ship to the ultimate consumer, 
usually by mail or by express rather 
than by freight, which adds con- 
siderable cost to consumers.” 


Earnings of 
Advertisers 


Armstrong Cerk Company 


Net income for the first six months 
of 1937 amounts to $3,089,360 com- 
pared with net earnings of $1,676,399 
for the first half of 1936. 

The semi-annual report, laying un- 
usual emphasis on employe relations, 
shows that two wage increases have 
been made for hourly workers since 
Jan. 1, 1937, one of 10 per cent and 
another, 11 per cent for men and 15 
per cent for women. The last increase 
represents the seventh wage advance 
made by Armstrong in the past four 
years, it was stated. 

Net sales for six months ended 
June 30, 1937, totaled $22,348,616. 


Caterpillar Tractor 


The company reports net profit for 
12 months ended July 31, 1937, of 
$11,907,525, compared with $7,938,754 
a year ago. Net sales for the period 
amounted to $65,667,248, against $47,- 
477,945 in 1936. For the’ seven 
months ended July 31, 1937, net profit 
totaled $7,407,083, compared with 
$5,349,150 for the same period in 
1936. 

Colgate-Palmolive-Peet 


For six months ended June 30, 
1937, the company reports net profit 
of $1,715,606, after deducting a loss 
of $500,000 flood damage costs at the 
plant in Jeffersonville, Ind. Net profit 
for the same period in 1936 totaled 
$370,198. 

Congoleum-Nairn 


The company shows net income of 
$1,379,983 for six months ended June 
30, 1937. This compared with $1,036,- 
814 for the first half of 1936. 


Standard Oil of Indiana 


The company reports consolidated 
net profits of $27,904,211 for the first 
six months of 1937, compared with 
$22,015,537 for the same period a 
year ago. 


Transcontinental & Western Air 


Report of the air transport com- 
pany for the quarter ended June 30, 
1937, shows a net loss of $127,208. For 
six months ended June 30, 1937, net 
loss was $487,141, compared with a 
profit of $79,090 for the first half of 
1936. Net loss for 12 months ended 
June 30, 1937, was $350,000 compared 
with net profit of $6,831 for the year 
ended June 30, 1936. 


Jewel Tea Company 


Net earnings for seven months 
ended July 17, 1937, were $767,073, 
against $875,851 for the same period a 
year ago. Total sales for seven 
months this year amounted to $12,- 
387,736, compared with $10,600,767 
for the corresponding period a year 
ago. 

McKesson & Robbins 

Showing an increase in net profit 
of almost 40 per cent over a year ago, 
the company reports net profit for 
the first six months this year of 
$1,750,272 compared with $1,250,703 
for the same period in 1936.. Net 
sales for the first half of this year 


ee, 


| Rand, McNally Opens 
Map Store in N. Y, 


New York, Aug. 24.—A “map 
| store,” said to be the first of 
| its kind in the country, hag 
| been opened by Rand, McNally 
& Co. at 7 W. 50th street, in 
Rockefelter center. With aj 
varieties of maps available, the 
shop will serve students, busi. 
ness men, public officials, ex. 


| plorers, astronomers, travelers | 
| and collectors. 


= 


amounted to $84,042,716, against $7 
448,627 for the corresponding peri 
last year. 


American Safety Razor 


The company reports a slight jy 
crease in consolidated net earning) 
for the second quarter ending Jyy 
30, 1937, with $309,118 against $30 
715 for the same period of 1936. Fy 
the first six months of 1937, the cop 
pany reports net earnings of $596.20 
compared with $592,253 for the san 
period in 1936. 


Mohawk Carpet 


For the first six months ended Juy 
30, 1937, net income was $1,321,127 
compared with a net of $180,139 fof 
the 
the first six months amounted } 
$10,539,897. 


Chicago Mail Order 


Net earnings for six months enif 
ing July 3, 1937, amounted to $93,630% 
compared with $282,094 for the likgy 
period of 1936. Sales for the perio 
were $12,550,812, compared with $l 
879,126 last year, a gain of 5.65 p 
cent. E. M. Schnadig reports the 
earnings for the first half of t 


year were affected by a sit-dovy 


and a working hour reduction by 
current fall sales are 9.08 per ce} 
ahead of last year. 


50,000 WATTS @ 820 KILOCYCLES 


417 So. Green St. 
FOR A QUARTER OF A C 


DELIVERED WITH A SMILE 


RECEIVED IN KIND 


WE WILL DELIVER WITH A SMILE 


CHICAGO CIRCULAR 
ADVERTISING SERVICE 


INCORPORATED 


DISTRIBUTORS OF SAMPLES and CIRCULARS 


A million deliveries and a million 
smiles will create a world of good 
will and a host of customers. 


A sample is a salesman who leaves 
friendly regard and eagerness t? 
buy. 


to a million homes in the Chi- 
cago area and we will con 
tact a thousand dealers fot 
co-operation. 


Chicago 
ENTURY 


first half of 1936, Net sales fol 
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NIAA SPEAKER 
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Lyndon O. Brown, Lord & Thomas re- 
search and marketing expert, will be on 
the National Industrial Advertisers Asso- 
sam: ciation convention program. 


Heavy Advance 
wf Registration 


sf for NIAA Meet 


Chicago, Aug. 26.—Assignment of 
subjects to authorities in the field 


Pe of advertising and marketing is 
3.63. > nearing completion for the 15th an- 
> lif) nual conference of the National In- 
erif dustrial Advertisers Association to 


1 $B be held here Sept. 22-24, at the 


2 PES Edgewater Beach hotel, Rudolf W. 
| the | Staud, advertising manager, Ben- 
f thy jamin Electric Mfg. Company, pro- 
‘dow gram chairman, announced today. 

vant In view of the great upturn in ad- 


vertising by manufacturers whose 
cele =p oducts are sold to industry, un- 

> usual interest is being manifested in 
the annual meeting this year as re- 
flected by advance registrations. The 
program has been fashioned along 
lines suggested by members of the 
organization to cover the problems 
of advertising and marketing which 
are giving them greatest concern at 
this time. Indicative of the charac- 
; ter of the program is the fact that 

every subject commences with 
“How to.”’ 


Speakers Are Announced 


Among the nationally known ad- 
vertising men who make up the list 
¥ of speakers for the three day con- 
4) ference is Kenneth M. Goode, of 
Ryan, Leach & Goode, Inc., author 
E of “Showmanship in Business.” 
“How to Write Advertising,” and 
other books on sales and advertising 
subjects. Mr. Goode will talk on 
“How to Add Sales Power and Ap- 
ply Showmanship to Industrial 
8 Copy.” the answer to which indus- 
S trial advertising executives have 
been seeking for many years. 
Lyndon ©. Brown. Lord and 
Thomas, Chicago, well known in 
Niarketing research work and_ in- 
structor at Northwestern University, 


of our Newscolor printing 


A are not confined to one or 
two lines of business. If 

n- we can’t show you a News- 
or color consumer piece used 
‘in your industry, we can 


Probably come close to it. 
What'll it be, gentlemen? 


_ EXCLUSIVE PRODUCT OF 


SHOPPING NEWS 


CLEVELAND. OHIO 


is scheduled to detail “How to Or- 
ganize and Carry on Market Re- 
search Activities and How to Apply 
the Facts.” The matter of public 
relations, of great concern to the 
industrial field at this time, occu- 
pies a prominent position on the 
program and the problem of “How 
Much Shall We Spend for Advertis- 
ing? Where Shall We Spend It?— 
Profitably?” will be discussed by Ar- 
thur W. Ramsdell, Ramsdell and 
Haase, Division of Daniel Starch, 
commercial research, New York. 
William E. McFee, The American 
Rolling Mill Company, Middletown, 
O., is president of the NIAA, and 
W. D. Murphy, advertising manager, 
Sloan Valve Company, Chicago, is 
general chairman of the conference. 


Modern Names Waters 


Modern Products Laboratories, 
New York, has appointed Norman D. 
Waters & Associates, Inc., New York, 
to handle merchandising and adver- 
tising. A shampoo will be introduced 
under the “444” brand. 


MINNEAPOLIS 


Tlouthwests Leading Radio Station 


STANLEY E. HUBBARD, President and General Manager 


25000 WATTS 


For Rates and Schedules, Address Ray C. Jenkins, General Sales Manager, 
KSTP, Minneapolis—Saint Paul, Minnesota, or our National Representatives: 
In New York, Chicago, Detroit and San Francisco—Paul 


100,000 Offer 
Names for New 
A&P Magazine 


New York, Aug. 26.—More than 
100,000 entries have already been re- 
ceived in the Great Atlantic and Pa- 
cific Tea Company’s $2,500 naming 
contest for its new free-circulation 
monthly magazine to appear Oct. 7, 
it was announced today as the con- 
test, promoted exclusively in the 
“A&P Menu,” weekly publication of 
the company, concluded. 

Eight and one-third pages of ad- 
vertising have either been reserved 
or contracted for thus far, E. P. Han- 


son, president, Stores Publishing 
Company, told ADVERTISING AGF to- 
day. The publishing company is an 


organization set up by A&P to han- 
dle the new publication. Mr. Hanson 
was previously A&P advertising 
manager. Advertising for the first 


three issues of the new magazine is 
being sold at $1.50 per page per thou- 
sand, based on 750,000 circulation— 
the same rates that apply to the 
Menu. 

Starting with the January, 1938, is- 
sue, the rate will be $2 per page per 
thousand, based on the then current 
circulation figure, which will prob- 
ably be somewhere between 800,000 
and 900,000, it was said. 

Rates Rise in January 

Once the monthly appears, the 
Menu’s title will be changed to 
“Weekly Supplement to—(name of 
new magazine).” It will appear 
three times monthly, on the weeks 
that the new magazine does not come 
out. The weekly will specialize on 
food news alone, while the monthly 
will include news of general interest 
to housewives, as well as food news. 
Both publications will be edited by 
the same staff. 

The new magazine will be 84,x11¥,, 
with 32 inside pages on 50-pound 
stock, and a four-color cover on 90- 
pound stock. 


Jordan In New Post 


Frederick J. Jordan, Jr., formerly 
Eastern sales representative of Allen- 
Morrison Sign Company, Lynchburg, 
Va., has been appointed Eastern 
sales representative of the Massilon- 
Cleveland-Akron Sign Company, Mas- 
sillon, O. His headquarters are in 
New York. 


Laco Buys Pompeian 


Laco Products, Inec., Waltham, 
Mass., has acquired The Pompeian 
Company, Inc., Bloomfield, N. J., cos- 
metic manufacturer. The Joseph 
Katz Advertising Agency, Baltimore, 
agency for Laco, will also handle ad- 
vertising for Pompeian beauty prep- 
arations. 


Hammer-Bray Appoints 


Hammer-Bray Company, Ltd., Oak- 
land, Cal., maker of Spark gas stoves 
and Spark oil heaters, has appointed 
D’Evelyn & Wadsworth, Inc., San 
Francisco, to handle its advertising. 
Newspapers, radio and farm papers 
will be used in California, Oregon 
and Washington. 


COVERS 


2STATES 


FOREIGN 


COUNTRIES 


ACCORDING TO OUR FAN MAIL 


No, gentle reader, KSTP doesn’t claim that this “world-wide” coverage is 
profitable, nor suggest the probability of delivering your sales message 


clearly (above the noise) in Shanghai, China. 


bY KSTP does not “glorify” or exaggerate coverage but, with pardonable 


SAINT PAUL 


H. Raymer Co. 


pride, makes the indisputable statement that for the past nine years every 
authentic survey made in the Twin Cities Area has proven more than 50% 
listener preference for KSTP in the 7th U. s. Retail Market where annual 
retail sales total a billion and a half dollars. That means most listeners 
per dollar and the BEST BUY in the entire Northwest. 
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Ayres, Founder 


of Coast Club, 
Taken by Death 


Oakland, Cal., Aug. 24.—Rolin C. 
Ayres, a leader in the truth-in-adver- 
tising movement for many years and 
organizer of the San Francisco Ad- 


vertising Club, died last Friday at 
his home here after an illness of 
four months. 


For 27 years he had been advertis- 
ing counsellor of the Zellerbach Paper 
Company and its subsidiaries on the 
Pacific Coast. 

Organizing the first San Francisco 
Advertising Club, he was president 
of the club in 1903 and again in 
1913. He was also instrumental in 
organizing the Pacific Advertising 
Clubs Association. 

Surviving are his widow, Florence 
Steck Ayres, and two sons and a 
daughter. 


Dorfman Joins Randall 


Robert Dorfman, with Fairchild 
Publications, New York, for the past 
nine years, will join Randall Com- 
pany, Hartford, Conn., Sept. 1, as a 
member of the company. The agency 
will move to larger quarters at 75 
Pear] street, Sept. 1. 


Goodwyn Heads Group 


H. K. Goodwyn, St. Tammany 
Farmer, Covington, La., has been 
elected president of South Louisiana 
Press Association. Other officers are 
Mrs. J. H. Persons, Iberville South, 
Plaquemine, vice-president; J. Ben 
Meyer, Plaquemines Times, Dalcour, 
secretary. 


Shell Exhibit at Fair 


Shell Union Oil Corporation, New 
York, will sponsor a marionette show 
in the commercial exhibits building 
at the New Jersey State Fair to be 
held in Trenton, Sept. 26-Oct. 2. 


KMTR Moves Studios 


Station K™MTR, Hollywood, Cal., 
has moved its studios to the Associ- 
ated Cinema bldg., 1357 N. Gordon 
street. 


RETAIL LINEAGE 
GAINS 5.27% FOR 
FIRST 34 WEEKS 


Chicago, Aug. 27-—-Through the 
first 34 weeks of 1937, ending Aug. 
21, retail display advertising was 
32,528,376 lines or 5.2 per cent ahead 
of the comparable period of last year, 
according to the ADVERTISING AGE 
Index of Retail Activity. 

This Index, which measures retail 
display advertising in all newspapers 
in 79 important cities, shows 654,- 
840,985 lines for the reported period 
against 622,312,609 lines for last year. 
The gain for 1937 over 1935 is 11.1 
per cent. 

For the week ended Aug. 21, the 
Index shows a total of 17,689,312 
lines for the reporting cities, against 
17,277,214 lines for the compared 
week of last year, a gain of 412,098 
lines or 2.4 per cent. 

Per cent of gain or loss for each 
week of this year, compared with 


1936, is shown in the following table: 
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Worcester daily paper. 


POPULATION 237 976 


Average 18- 


of highly-skilled craftsmen 


Worcester, Massachusetts 


SUBURBS 


In the Worcester retail trading zone alone the Telegram- 
Gazette concentrates an average net paid daily circulation 
far greater than the TOTAL circulation of any other 


TELEGRAM-GAZETTE 


RETAIL ZONE 
mile Retail Trading Zone (C|RCULATION 


For 3 months ending March 31, 1937 
Through the Telegram-Gazette ALONE advertisers may 
cover more than 85 per cent of all homes, in Worcester 


and throughout the average 18-mile retail trading zone. 
which every day receive a Worcester daily paper. 


Preferred by readers of every class, the Telegram-Gazette 
is the dominant merchandising factor throughout Central 
Massachusetts. In the city, in the suburbs, in the homes 


farms readers turn first to the Telegram-Gazette for news 
of the day and news of the stores. 


TOTAL CIRCULATION . . 114,098 
For 3 months ending March 31, 1937 


Of this total circylation of 114,098—more than 100,000 
is concentrated in Worcester and Worcester’s average 18- 
mile retail trading zone (population 433,287). 


THE TELEGRAM-GAZETTE 


Worcester, Massachusetts 


GEORGE F. BOOTH, Publisher 
PAUL BLOCK AND ASSOCIATES - - National Representatives 


New York, Chicago, Detroit, Boston, Philadelphia, San Francisco, Los Angeles, Cincinnati 


37,478 


and on prosperous modern 


Index of Retail Activity in 79 Important 


Markets 


_— 


ee 
LE 


Based on total retail advertising volume in all newspapers in each city. 


(Copyright, 1937, by Advertising Publications, Inc.) 


PRI 


% Gain % Gain , 
34-Week 34-Week 34-Week or Loss’ or Loss Alters ‘ 
Period Period Period 1937 1937 Week Week 4% gain 
Ended Ended Ended over over Ended Ended or | 
City Aug. 24,1935 Aug. 22,1936 Aug. 21,1937 1935 1936 Aug. 22,1936 Aug. 21, 1937 Loss 
MO OO ni'e04 04.0006 9,782,696 10,282,781 10,888,955 +11.3 +5.9 273,392 283,066 +35 
Altoona, Pa. .......... 3,872,365 4,106,193 4,476,388 +15.6 +9.0 101,598 134,862 +327 
Atlante, GR. 2.060000. 8,752,101 9,144,436 9,731,810 +11.2 +6.4 273,980 302,400 +104 New Y 
Baltimore, Md. ........ 12,898,267 13,691,977 14,553,875 +12.8 + 6.8 339,900 346,163 +19 for its sh 
Birmingham, Ala. ..... 6,552,322 7,461,524 8,144,878 +24.3 +9.2 237,748 243,600 +2.5 o og 
Boston, Mass, ......... 12,474,707 12,553,262 12,541,646 $0.5 —0.1 326,150 297,772 —37 merse 
Bridgeport, Conn....... 5,398,772 5,622,340 6,135,136 +13.6 +9.1 155,372 169,092 +8.8 holiday | 
Ge, eee 10,286,654 10,334,810 11,659,134 +13.3 +12.8 278,474 315,924 +134 poration, 
CaO, Ts Peeks cedtens 2,554,541 2,561,335 2,555,895 +0.1 —0.2 64,864 66,977 +3.3 diary of 
Cedar Rapids, Ia...... 2,996,952 3,197,376 3,349,514 +11.8 +4.8 109,438 104,020 —4, ‘eek ma 
Chattanooga, Tenn..... 4,667,818 4,377,593 4,117,880 —11.8 —5.9 98,110 112,590 +14.8 7 : 
Chicago, Ill. .......... 17'325.394 18.952.313 20,018,310 +155 +65.6 486,059 599,289 +23. je ment in 
Cincinnati, O. ......... 10,262,310 10,623,561 11,190,824 +9.0 + 5.3 284,388 278,982 —1,9 § with lar 
Cleveland, O. ......... 11,469,882 12,544,698 13,641,969 +18.9 +- 8.7 346,389 362,594 +47 and trac 
Cotes. Oy. isaceesss nee ehe oveven .~ <thewades tee vee 228,615 222,148 —28 the first 
Dallas, Tex. ........:. 11,937,255 12,675,156 13,582,172 +13.8 +7.2 336,245 362,410 +78 developn 
DOPIOR, O cciseccccsas 8,881,194 8,555,230 9,948,500 +12.0 +16.3 218,320 249,088 +141 
Denver, Colo. ......... 6,534,267 6,538,338 6,598,560 +0.9 +0.9 172,045 182,025 +5.8 handed | 
Des Moines, Ia........ 4,057,237 4,086,262 4,165,246 +2.7 +1.9 106,150 112,359 +5.8 the rec 
Detroit, Mich. ......... 12,963,961 13,417,093 14,296,026 +10.3 +6.6 339,471 358,362 +5.6 I shaver, 
_. 3 Pere 4,461,772 4,537,578 5,881,652 +31.8 + 29.6 133,532 162,736 +219 BR ford, Co 
Evansville, Ind. ....... 7,625,492 8,368,164 8,046,682 +5.5 aon. 9 204,778 209,174 +21 Specif 
Fall River, Mass...... 2,028,059 2,211,939 2,277,892 +12.3 +2.9 51,891 51,160 —1.4 aagie 
OS Sea 5,310,144 5,713,176 5,858,202 +10.3 + 2.5 162,750 148,736 —8.6 order a 
Fort Wayne, Ind...... 6,683,103 7,298,619 7,617,701 +13.9 +4.4 202,258 197,169 —2.5 facturin 
"eer? 3,380,332 3,900,601 4,790,436 + 41.7 + 22.8 95,260 111,707 =+17.3 BR exploitil 
Grand Rapids, Mich.... 5,627,026 5,785,542 6,767,242 + 20.3 + 16.9 167,622 160,216 —4.4 i Shaver » 
Greenville, S. C........ 3,859,608 3,737,813 4,294,480 +113 +14.9 110,296 112,504 +20 i. é 
Houston, Tex. ........ 8,253,882 9,268,281 10,395,356 25.9 +12.2 277,438 249,116 —10.2 fee vice wit 
Indianapolis, Ind....... 10,380,130 11,094,902 11,874,049 +14.4 + 7.0 316,299 321,692 +1.7 Be any hea 
Jacksonville, Fla....... 4,997,006 5,317,298 5,799,066 == $16.1 +9.1 134,582 145,236 +7.9 B® the sha 
Jersey City, N. J...... 1,419,586 1,545,296 1,533,126 +8.0 ifs 33,038 25,680 —22.3 Pi time L 
Kansas City, Kans..... 1,406,048 1,561,875 1,727,593 + 22.9 +10.6 48,153 50,365 + 4.6 : > be 
Knoxville Tenn........ 5,620,108 6,256,005 6,453,162 +14.8 + 3.2 169,316 182,294 +7.7 fe DOW 
Little Rock, Ark....... 5,993,554 6,138,207 6,067,269 +1.2 —1,2 150,696 155,792 +3.4 [_ Shaver 
Los Angeles, Calif.............. 15,485,372 16,496,955 — +6.5 438,120 483,728 +10.4 learned 
eee ee 6,467,608 6,519,730 6,393,828 —1.2 —1.9 161,518 188,034 +16.4 sign. 
Manchester, N. H...... 2,259,807 2,252,727 2,339,844 +3.5 +3.9 59,340 60,836 +25 In a 
Memphis, Tenn. ....... 7,037,044 7,093,258 7,671,554 $9.0 +8.2 169,764 193,830 +142 & eae 
Milwaukee, Wis. ...... 8,168,382 9,334,517 10,996,975 +34.6 +17.8 262,682 244,578 —6.9 policy. 
Minneapolis, Minn...... 8,878,149 9,569,487 9,444,895 £64 a | 251,667 254,195  +1.0 gm rent is 
Moline-Rock Island.... 4,858,676 5,411,428 5,880,996 +21.0 +8.7 168,378 187,866 +11.6 fe Shaver 
Nashville, Tenn........ 5,176,536 4,998,566 5,148,240 —0.6 + 3.0 159,222 138,264 —13.2 throug} 
New Bedford, Mass.... 2,015,555 2,129,694 2,204,860 +9.4 +3.5 52,052 55,202 +6.1 BR noalers 
New Haven, Conn...... ........ 5,873,252 6,103,264 aie +3.9 160,930 152,096 —5.5 a; z 
New Orleans, La....... 11,650,884 12,460,662 12,921,110 +109 +3.7 418,602 425,619 41.7 fm factory 
*New York, N. Y...... 35,383,394 39,903,138 41,696,964 +17.8 +4.5 1,028,582 1,009,427 —1.9 a bers e 
**Brooklyn, N. Y...... 4,418,192 4,304,022 4,301,958 —3.6 —,1 96,498 98,406 +1.9 coveras 
Norfolk, Va. .......... 6,043,800 6,241,214 6,217,120 +2.9 —0.4 163,702 159,852 —2.4 S added 
Oakland, Calif. ........ 4,756,463 4,875,586 4,984,293 +4.8 +2.2 152,577 143,406 —6.0 Re bu 
Oklahoma City, Okla... 6,606,285 7,149,447 = 7,772,954 $17.7 + 8.7 236,516 982,294. Fiif. 
eevee, Gl vsiecvisc0ti 6,999,059 6,914,778 7,475,637 +6.8 +8.1 232,404 255,168 +9.8 fae factory 
Philadelphia, Pa. ...... 17,457,225 17,951,339 19,054,914 +9.2 +6.1 436,886 444,294 +1.7 “9 which 
Phoenix, Ariz. ........ 4,682,063 4,774,798 4,696,286 +0.3 —,7 111,412 116,788 +4.8 TM of less 
Pittsburgh, Pa. ....... 14,885,500 14,600,406 16,160,236 +86 +10.7 393,386 397,488 +1.0 TM cach a 
Portland, Oreg. ....... 6,687,118 7,527,899 8,245,148 + 23.3 +9.4 252,700 248,444 — 1.7 9 poin 
Providence, R. I....... 8,528,691 8,517,190 8,970,438 +5.2 +5.3 197,702 240,395 +21.6 Rade 
tending, Pa. .......... 6,177,458 5,919,798 6,921,872 +121 +416.9 187,474 197,974 +5.6 Bm vearin: 
Richmond, Va. ........ 7,414,988 8,286,600 8,398,728 +13.3 +1.4 232,848 227,584 —2.3 Mm has t 
+Rochester, N. Y...... 11,293,928 11,594,699 11,539,501 + 2.2 —0.5 305,590 258,058 —15.6 FR Gener 
Sacramento, Calif...... 5,157,509 5,605,477 5,592,447 +84 —0.2 — 170,506 162,932 —4.5 the Cl 
San Antonio, Tex...... 3,548,449 4,225,638 4,252,683 + 20.6 +0.6 103,726 113,602 +9.5 fe ; 
San Diego, Calif....... 8,361,058 9,006,256 9,425,134 +12.7 +4.7 281,736 242,102 —14.1 Detail 
San Francisco, Calif... 9,097,993 10,043,301 10,276,081 +12.9 -2.3 318,428 302,792 —4,.9 [9 paign 
Seattle, Wash. ........ 6,234,252 6,434,494 6,619,610 +6.2 +2.9 161,378 198,870 +23.2 | was a 
South Bend, Ind....... 5,317,701 5,616,530 6,119,454 “$15.1 +89 179,119 186,117 $3.9 FF Bat! 
Spokane, Wash. ....... 4,187,932 4,615,272 4,997,034 +19.3 +8.3 144,186 133,532 —7.4 PR Inc. > 
St Tauis, Mes kc ve cace 10,869,260 11,485,110 12,285,960 +13.0 +6.9 284,270 260,450 —8,4 oat 
St. Paul, Minn......... 7,505,490 8,201,050 7,713,071 +2.8 —5.9 225,589 191,257 —15.2 said t 
Syracuse, N. Y........ 7,093,695 7,378,075 7,560,254 +6.6 + 2.5 199,311 200,662 +0.7 tion Pp 
t8Tacoma, Wash. ...... 3,279,565 3,979,619 ~ 3,950,671. + 20.5 —0.7 116,722 74,620 —36.1 tion : 
Tamee, Pies ...<6ssese 4,017,552 3,782,304 4,005,838 aie +5.9 84,910 95,452 +124 EM adver 
EER On eesaikewkcnh AER waeenete® (Lime, ~ me 229,254 244,552 +6.7 ee 
Toronto, Ont., Can..... 13,302,026 12,697,477 12,612,490 ae ee 295,708 252,031 —14.8 fe ‘ssue 
eS eee 2,787,442 2,452,618 2,685,480 —3.7 +9.5 71,890 64,610 —10.1 jy voted 
ites, GRie. nce ces sse 5,660,228 6,383,865 6,222,140 — +99 = —25 145,642 ~ 165,760 +138 ff) "azor 
Washington, D. C...... 21,058,808 23,595,199 23,856,029 +13.3 +1.1 617,371 608,384 —1.6 tion t 
Worcester, Mass....... 7,330,982 7,532,236 7,756,387 +5.8 +2.9 183,365 178,938 —2.4 Sin A? 
Youngstown, O. ....... 5,693,857 6,116,831 5,891,026 +3.5 —$,7 98,934 161,514 +63.3 Chair 
J) ERE eee 569,060,149 622,312,609 654,840,985 +11.1 +5.2 17,277,214 17,689,312 +24 FF disin 
*New York American discontinued June 24, 1937. ; : "~a » and ] 
**Brooklyn Times-Union discontinued June 8, 1937. i 
7¥Journal and Sunday American discontinued June 8, 1937. 
tDaily Ledger discontinued June 23, 19387. 4 E 
SStrikes affecting department store lineage. 4 Jol 
— memraiecen . a es — New 
‘ ket 
ta ele gtk adele ea Cie ty. egies - 2.6 e . 
BP leaden mahal edna { 14, Gow Named by Curtis Chapperon Appointed area 
We ai sar a oars pte Shag + 2.4/ Curtis Publishing Company, Phila-| Appointment of Harry Chapperon metr 
Lineage data for each individual|delphia, Pa., has appointed Arthur|as director of its liquor research di- Caan] 
city measured by this Index appear|5. Gow as manager of the Philadel-| vision has been announced by Charles Cour 
in the tabulation shown elsewhere on|Phia territory. Mr. Gow succeeds|M. Storm Company, Inc., New York. pape 
this page. Arthur W. Kohler, who was recently |He was formerly with Mida’s Criter- 
appointed New York manager. ion and Beverage Retailer Weekly. 


Ludlum Steel Offers 


Prize at Air Races 


Ludlum Steel Company, Water- 
vliet, N. Y., has offered the Ludlum 
trophy and a cash award of $2,000 
to the pilot who wins the Thompson 
Trophy Race at the National Air 
races in Cleveland, Sept. 6, providing 
he establishes a speed record. 

If a new record is not established 
this year, the award will be held over 
until next year or when the speed 
record is broken. 


Crowell Advances Two 


James A. Welch, advertising di- 
rector of Crowell Publishing Com- 
pany, New York, has been elected 
vice-president and T. L. Brantly, ad- 
vertising manager of Collier’s, was 
named a director of the company. 


TORONTO 
MONTREAL 
WINNIPEG 
LONDON, Eng 


2 J. J. GIBBONS LIMITED 


GIBBONS KNOWS CANADA 
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REMINGTON RAND 
FLECTRIC RAZOR 
PROMOTED ANEW 


Alters Shape After Injunction 
Halts Production 


New York, Aug. 26.—Reaching out 
for its share of the rich electric razor 
market anticipated for the coming 
holiday season, General Shaver Cor- 


ANA Issues New 


Business Paper 
Cost Analysis 


New York, Aug. 25.—Data tabu- 
lated over the period from 1929 
through 1936, showing average net 
paid or controlled circulation, black- 
and-white page rates, and cost per 
page per 1,000 circulation, have been 
included in the Association of Na- 
tional Advertisers’ newly-released 
“Rate and Circulation Study of 335 
Class, Trade, and Technical Publi- 


cations.” 


Speaking of the report, Paul West, 


president of the ANA, stressed its 


factual character and emphasized 
that “it is up to the individual ad- 
vertiser to draw his own conclusions 
in the light of his particular needs. 
A study of the trend in rates and 
circulations will be of value to the 
advertiser in appraising, from a 
quantitative standpoint, current 
values of these publications.” 

Combined circulation and com- 
bined one-time rate per page per 
1,000 circulation are contrasted for 
publications in various groups such 
as advertising, radio, banking, and 
printing. Range charts are used to 
picture fluctuation of cost for the 
individual publications, and in rela- 
tion to all publications. 

The current volume is patterned 
after the first similar study made in 
1933, which was revised and aug- 


Roto Lineage 
in July Shows 
39.6% Increase 


Chicago, Aug. 25. — Rotogravure 
advertising for July increased 39.6 
per cent over the same month last 
year, according to figures released 
today by Kimberly-Clark Corpora- 
tion. 

The total increase was due to a 
heavy jump in national rotogravure 
advertising which aggregated 524,- 


mented in 1934 and 1935. The cost 
of the latest study is $5 to non-mem- 
bers of the ANA. 


504 lines against 285,122 lines for 
the same month last year for a rise 
of 83.9 per cent. 

Local lineage dropped from 250,211 
in July of 1936 to 223,026 for July 
of this year to register a decrease 
of 10.9 per cent. Monotone adver- 
tising for July, according to the re- 
port, totaled 694,994 lines and color 
rotogravure, 52,536 lines. 


Brownell Resigns 


John Anthony Brownell has re 
signed as assistant manager of Byron 
Weston Company, Dalton, Mass. 


Announces Rate Rise 
Baker’s Helper has announced a 
rate increase, effective Nov. 1, ef ap 
proximately 10 per cent. 


poration, Bridgeport, Conn., subsi- 
diary of Remington Rand, Inc., this 
week made its first public announce- 
ment in behalf of the Close-Shaver, 


and trade media. The step marked 
the first Close-Shaver merchandising 
development since an injunction was 


request of Packard Lektro- 
Shaver, by a federal court in Hart- 


Specifically forbidden in the court’s 
order at that time was the “manu- 
facturing, distributing, advertising, 
exploiting or selling” by General 
Shaver of an electric dry shaving de- 
vice with “its present round head, or 
any head similar thereto or similar to 
the shaving head of the Packard Life- 
time Lektro-Shaver.” The product 
now being marketed by General 
Shaver Corporation, ADVERTISING AGE 
learned, has an “octagonal” head de- 
sign. 

In a “frank statement of sales 
policy.” which appeared in the cur- 
rent issue of Drug Topics, General 
Shaver outlined a distribution set-up 
through “normal retail outlets.” 
Dealers will buy directly from the 
factory, the statement said, with job- 
bers eliminated. Until full dealer 
coverage has been secured, it was 


factory at the full retail price,” 
which has been set at $16. In lots 
of less than 100, dealers will pay $10 
each and $9.60 in lots over 100. 

Pointing out that “every product 
bearing the name Remington Rand 
has been extensively advertised,” 
General Shaver Corporation said that 
the Close-Shaver will be no exception. 
Details of a national advertising cam- 
paign will be announced shortly, it 
was added. 

Batten, Barton, Durstine & Osborn, 
Inc., New York, the agency in charge, 
said today that details of the promo- 
tion program will depend on produc- 
tion schedules. First consumer 
advertising appears in the September 
issue of Esquire, with two pages de- 
voted to the announcement of the 
razor. Trade advertising, in addi- 
tion to Drug Topics, will be carried 
in American Druggist, Apparel Arts, 
Chain Store Age, Electrical Merchan- 
dising, Jewelers’ Circular—Keystone 
and Retailing. 


Eichler Beer Expands 
_John Eichler Brewing Company, 
New York, plans to expand its mar- 
ket in the New York metropolitan 
area with copy breaking in three 
metropolitan dailies. In addition, the 
campaign will go into Westchester 
County, N. Y., and Red Bank, N. J., 


papers. Geare-Marston, Inc., New 
York, is handling the account. 
Campbell Program Head 
Chesser M. Campbell, advertising 
Sane of the Chicago Tribune, has 
een appointed program chairman of 
the fall conference of the Newspaper 


ndvertising Executives Association, 
he. at the Medinah Club, Chicago, 
Oct. 18-19, 


— 


Central Outdoor Advertising Co. Inc. 
announces the extension of its poster 
advertising facilities in Ohio to include 
the Cincinnati District. 


All panels are 


of new steel type 


construction, strategically located 
to provide a truly outstanding 
High Spot display. 


The same type of service for which the 
Central-Packer organization is known 
throughout the country will now 
be rendered in southern Ohios largest 
and most important trading area. 


CENTRAL OUTDOOR ADVERTISING CO,, INC. 


A PACKER OPERATION @ 


York & Western Avenue 


Cincinnati, Ohio cr: 
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LORILLARD 10 
PRESS INITIAL 
EFFORT VANTAGE 


(Continued from Page 1) 
that used in the first contest, which 
would include for the first week, in 


addition to the initial double trucks, 
a follow-up of one page, then a 1,250- 


line insertion more full 


page. 


plus one 


First Contest Details 


Success of Old Gold’s sensational 
venture into the contest field, if not 
sufficiently evidenced by its launch- 
ing of a further contest, can be esti- 
mated by the facts and figures finally 
released on the recently completed 
contest. 

It garnered 2,000,000 entrants. This 
was the figure set by experts in the 
field earlier in the year as the num- 
ber necessary to make the venture 


pay off. These entrants purchased 
90,000,000 packages of Old Golds. 
It was indicated in the details of 
the new contest that there would be 
tie-breaking 
last. 


little possibility of a 


series such as followed the 


Q Why So Many Pictures? 


! 
A 


Because NEWS - WEEK 
is alert to today’s inter- 
est in pictures. More 
than one-third of this 
magazine is photographs, 
carefully selected from 
the work of 242 corre- 
spondents in the United 
States and 119 in foreign 
lands. 


NEWS-WEEK 


Five-star final 
of its field 


zkkKKK* 


OMI NT 


--e MEN IN THE 
MAJOR LEAGUES 


Those men every community re- 
sards as leaders ...in turn demand 


similar superior 


Chicago these men find at The 
Stevens the atmosphere .. . the 
comfort they demand of a hotel. 
That’s the reason they call The 
Stevens, “America’s Grand Hotel.” 


cett 
years, has been appointed manager 
of the Detroit office. 
anix advertisers will be served 


In the latter, there was but one cor- 
rect solution to each puzzle and this 
was known beforehand by contest 
officials. This time, the decision 
will depend entirely upon the opin- 
ion of the judges. 

Of the 2,000,000 entrants in the 
last contest, Lorillard executives re- 
vealed today that 54,000 submitted 
perfect answers. A second set of 90 
puzzles reduced this number to 
9,000. A third set brought the num- 
ber down to 8,160. Ussays were 
then submitted on “The Increased 
Popularity of Old Gold Cigarettes in 
My Community as a Result of This 
Old Gold Contest.” It was on these 
essays that the final 1,000 prize win- 
ners were selected. 


Naval Cadet Wins 


William R. Staggs, naval cadet on 
the U. S. S. Ranger, Coronado, Calif. 
Was named winner of the $100,000 
first prize. Second prize of $30,006 
went to Florence Zimmerman, Pe 
eria, Ill.; and third, $10,000, to R. J. 
Johnson, Seattle. 

Every entrant in the contest, win- 
ner or loser, will receive a bulletin 
from Lorillard containing the cor- 
rect solutions to all puzzles and the 
methods by which these were ob 
tained, plus a complete list of the 
1,000 prize winners. 

Well aware of the nervous antici 
pation of the millions who, either di- 
rectly or indirectly, took a part in 
the nation-wide contest, newspaper 
editors shut their eyes to the con- 
stant threat of commercial publicity 
in their editorial columns and took 
the Old Gold contest to their hearts 
~—brand name and all. Few head- 
lines neglected to specify that it 
was the “Old Gold Contest” that 
made a 25-year-old navy cadet $100,- 
000 richer. 


Fawcett Has New Office 


Fawcett Publications, Ine., has 
opened an office in the General 
Motors bidg.. Detroit. Eldon 


Roxburgh, who has been with Faw- 
Publications for the past six 


Mech- 


by 
Reeling, Western advertising 


Modern 


ce, 3. 


manager, from the same office. 


Ely to “Family Circle” 


Hal D. Ely, formerly Eastern man- 


ager, Howland and Howland, Inc., 
New York, and previously Detroit 
manager, Reynolds-Fitzgerald, Inc., 


has joined the New York sales staff 
of Family Circle. 


ue 


Ire 


II 


performance. In 


Their endorsements are their re- 
peated autographs on our register. 


OTTO K. EITEL, Managing Director 


MH 
A ac za 


Room, with Bath, from $3 


| lieve it 


SEEK T0 FORCE 
COAL PROMOTION 
FUNDS INTO OPEN 


(Continued from Page 1) 


their experience in the Chicago mar- 
ket where a fine advertising cam- 
paign, in the opinion of NBCC offi- 
cials, permitted inequities. This cam- 
paign carried through since 1931 by 
the Chicago Coal Merchants Associ- 
ation, held the umbrella over a good 
number of non-members in Chicago, 
who nevertheless deducted one cent 
per ton from mine bills exactly as 
those who deducted and contributed. 
The non-members got the benefit of 
the campaign but did not help pay 
for it. Commission officials are frank 
in stating that coal must be adver- 
tised and that the producers should 
be tied in in the most beneficial man- 
ner possible. 


Commission Can Regulate 


The new coal law permits the Com- 
mission to take a positive attitude on 
advertising. 

The Chicago campaign, handled by 
Charles Daniel’ Frey Company, was 
undertaken at a time when the gas 
“ompanies were launching a big cam- 
vaign of their own. The coal ton- 
nage held up during this period, and 

he American Retail Coal Association 

pointed out to the commission that if 
it can be done in Chicago it can be 
done elsewhere. 


Acting as spokesman for the associ- 
ation. E. W. Dobson leveled a heavy 
fire on the producers’ attempt to pro- 
hibit advertising allowances to dis- 
tributors. 


“This proposed regulation, if 
adopted,” he said, “would effectively 
close the door and forever bar the 
development of a co-operative adver- 
tising campaign by the bituminous 
eoal industry. We are opposed to 
such mandatory declarations, espe- 
cially at this early stage of govern- 
nental regulation of a great indus- 
try. Little thought has been given to 
industry planning and the needs of 
the bituminous coal industry, yet we 
are here confronted with a proposed 
declaration of commission policy, 
which, if sanctioned, would make it 

rluallv impossible for the industry 
to consider in the future the advisa- 
bility of co-operative industry adver- 
tising. This alone should preclude 
ue adoption of the regulation. 


Need Consistent Advertising 


“The drafters of this regulation 
‘vidently intended to prohibit secret 
we neces tor advertising. All of us 
recognize that such secret allowances 
are but a form of price cutting. We, 
of course, are opposed to such allow- 
e and we, therefore, suggest that 
the language of this paragraph be 
made more specific so as to cover the 
abuses which it is desired to con- 
enn. In its present form the rule 
vould make illegal any allowance of 
any description and limit the indus- 
try only to such specific advertising 
of its own products as the individual 
‘ode member may wish to undertake. 
“We suggest that this paragraph 
be amended to read as follows: 


“"No secret allowance shall be 


made from code prices to any pur- 
‘haser for advertising. Provision 
nay be made for co-operative adver- 
ising on the part of producing dis- | 
ivicts, associations, marketing agen: | 
cies, distributing agencies in local! 
markets or national bituminous mar- 
kets by submitting any such contem- | 
Jated program to the commission for | 
pproval.’ 


| 
| 
| 


“The coal industry. because of the | 


intelligent. consistent and effective 
nerchandising of fuel oil and = gas, 
must recognize that deliberately 


janned day in and day out advertis- | 
ing is required by competitive con- | 
ditions. Haphazard, spasmodic ad-| 
vertising here and there and now} 
nd then cannot do the job. We be- 
is just as essential to pro-| 
ide for this in basic mine costs as) 
for labor, supplies, proper overhead, | 
and all the other items in-| 
hided as a matter of course.” 


_ 
aies 


EYE FOR PRICES 


-_ 
FEET race TREGD MARES (7 WISE 


Dodge dealers of Washington, D. C., are 
using novel spot copy in a pre-change- 
over newspaper campaign featuring the 
statement, “Dodge prices have not ad- 
vanced as this goes to press." 


Appoint BBDO For 


4 Koppers Divisions 


Batten, Barton, Durstine & Os- 
born, Inc., New York, has been ap- 
pointed by Koppers Company, Pitts- 
burgh, Pa., to handle its advertising 
in four divisions: Koppers Conn. 
Coke Company, New Haven, Conn.; 
Brooklyn division, Brooklyn, N. Y.; 
Seaboard division, Kearney, N. J.; 
Minnesota division, St. Paul, Minn. 

Fall advertising plans are now in 
preparation for the use of radio, 
newspapers, outdoor and direct mail. 


Van Houten New 
Advertising Manager 


I. B. Van Houten has been ap- 
pointed advertising manager for the 
four divisions of Manning, Maxwell 
& Moore, Inc., Bridgeport, Conn. 

The divisions are Consolidated 
Safety Valve, Ashcroft American 
Gauge, American Schaefer & Buden- 
berg Instrument and Hancock Valve. 
He was formerly advertising man- 
ager of Raybestos Company, Bridge- 
port, Conn, 


Young & Rubicam 
Shifts Personnel 


William R. Stuhler has been ap- 
pointed talent buyer of Young & 
Rubicam, Inc., New York, in addition 
to his duties as director of the radio 
department. Therese Lewis will have 
charge of talent buying in New York 
and Joseph Stauffer, in Hollywood. 

Clarence Olmstead has been ap- 
pointed manager of the radio depart- 
ment in the New York office, and 
will be assisted by Fred Wile, Jr. 


Thompson New Grunow 
Advertising Manager 


M. W. Thompson, formerly adver- 
tising manager of the Alemite divi- 
sion of Stewart-Warner Corporation, 
Chicago, has been appointed adver- 
tising manager of General Household 
Utilities Company, Chicago. 

He succeeds Tod Reed, who has 
joined the Chicago office of Look.. 


SELDES TO HEAD 
NEW TELEVISION 
STUDIO FOR CBS 


New York, Aug. 25.—Columbjg 
Broadcasting System today ap. 
nounced plans for the construction 
of a complete television unit operat. 
ing under typical conditions of age. 
tual daily production. Gilbert 
Seldes, writer and critic, will enter 
the radio field as program directo; 
for the new studios which will be 
located in the Grand Central Terni. 
nal bldg. 

The studio will operate in conjune. 
tion with the new CBS television 
transmitter located in the Chrysler 
tower, chosen because of its favor. 
able point in the New York skyline 
which is expected to eliminate many 
problems of radiation reflection. 

Experiments and more experi- 
ments will be the keynote of opera- 
tions in the new studio, which is 
part of the $2,000,000 CBS television 
program reported to the Federa! 
Communications Commission last 
fall by William S. Paley, president 
of the company. 

Although it is the announced in- 
tention of CBS to raise television to 
a point where its commercial possi- 
bilities will approach or equal those 
of sound radio, it is not believed that 
any sponsored programs 
broadcasi in the near future. 


Will “Shoot” Celebrities 


Celebrity interviews are expected 
to comprise a part of the entertain. 
ment offered and it was with this 
in mind that the Grand Central lo- 
cation was chosen. 


fore the television camera with a 
minimum of delay, while coaxial 
cables radiating to other key points 
in the city will give a wide cover: 
age of newsworthy events. 

The appointment of Mr. Seldes is 
effective Sept. 1 and construction 
on the studios is expected to begin 
early in the month. 
the studios, plans call for a carpen- 
try shop for set construction, a tele: 
vision laboratory, dressing and re: 
hearsal rooms. 

Mr. Seldes’ shift into radio from 
journalistic fields comes as a result 


of a magazine article, an analysis of | 


television, which he _ wrote last 
spring. It attracted the attention of 
CBS officials and led to the confer: 
ences which brought about his ap- 
pointment. 


RADIO EVENTS, INC. 


AN INDEPENDENT PRODUCING GROUP 
SERVING ADVERTISING AGE VC 


535 Fifth Avenue. 
k, 


vast American audience. 


for further details. 


215 W. Ontario 
Chicago 


Street 


EVERYBODY ENJOYS A GOOD SHOW! 


.. and that’s what selling requires. 


Our nation-wide window display installation service is 
equipped to put on a good show for YOUR PROD- 
UCT in the retail store windows of the nation for the 


Installed window displays on your product in all large 
markets is the quickest, most effective way to domi- 
nating advertising coverage . . . and sales results. 

Contact us or any DENNISON sales representative 


WINDOW DISPLAY SYNDICATE, Inc. 


220 Fifth Avenue 
New York City 
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ADVERTISING AGE 


BREAKFAST FOOD 
FORM FOR APPLE 
10 BE PROMOTED 


(Continued from Page 1) 


Seattle, expects to begin production 
shortly of 150,000 cases of the crisps 


as a high class specialty item for 
delivery around Oct. 15, 
Will Limit Distribution 
Brokers or jobbers in 25 to 50 


cities will be selected to start the 
new product to its market, which 
will be intentionally limited at least 
for the present. 

Appella Crisps are puffed apples, 
dehydrated and broken into tasty 
small particles which may be eaten 
as a breakfast food or dessert with 
cream, turned into apple sauce, 
eaten as a confection, served over 
ice cream or used in any of several 
other ways. T. R. Ewart, president 
ot the Appella Corporation, declared 
Appella Crisps provide all the nu- 
tritive value of the apple in a con- 
centrated and easily digested form. 
Apples of good quality are selected 
for flavor, peeled, cored, dehydrated 
and then crisped into “golden nug- 
gets of goodness” by a special pat- 
ented puffing process. 

The granules are somewhat irreg- 
ular in shape and very light in 
weight. A can containing 4% 
ounces, net weight of Crisps, pro- 
vides the equivalent of approxi- 
mately 16 average sized apples. 


Hotels Serve Product 


In Boston last fall, the product 
was served at the International Ap- 


' ple Shippers Convention and won fa- 


vor. They are being served now 
by such exclusive hotels as the Ho- 
tel New Yorker and the French Lick 
Springs Hotel, both being supplied 
with part of the 5,000 cases pro- 
dueed as an experiment from the 
1936 apple crop of Washington and 
Oregon, These two. states grow 
about one-third of the commercial ap- 
ples of the entire United States, 
and the broader use of apples is an 
extremely important matter to the 
entire region. Apple juice is being 
produced also experimentally, main- 
ly for the Northwest market. 
Three acres of ground have been 
purchased by the Appella Corpora- 
tion at Selah, Wash., for a _ plant 
with an initial capacity of 200,000 
cases a year. The new property ad- 
joins that of the Ross Packing Com- 
pany of Yakima, which last season 
through special arrangements pro- 
duced sufficient of the Appella 


In Atlanta 
THEY LISTEN TO 


WATL ~ 


WRAPT ATTENTION 


ew Daocnvery. 


Every Gercie Grande Ciger is Now 
Seoled in tts Own individual Humidor! 


Garcia Grande Cigar Corporation, New 

York, in newspaper copy promotes in- 

dividual “humidors"—newly developed 

metal wrappers—for Garcia Grande 
cigars. 


Crisps for experimental merchandis 
ing campaigns. 

Apple powder is nutritionally simi- 
lar to the Crisps, but its most im- 
portant field appears to be in medi- 
cal and dietary ‘usages. Digestive 
ailments common to children and 
adults have been shown to respond 
beneficially after use of apple pow- 
der in diet, it was said. The 
research of Dr. Ira A. Manville, clini- 
cal instructor in medicine and direc- 
tor of the nutritional laboratory, 
University of Oregon School of Medi- 
cine, Portland, developed the efficacy 
of apple powder for medical pur- 
poses. 

Stockholders ot the Appella Cor- 
poration include leading fruit men 
of the Pacific Northwest. Its direc- 
tors are Mr. Ewart, Wm. H. Hors- 
ley, W. S. LeVan, Lyman Bunting 
and C. C. Ross. 

First step in the advertising cam- 
paign has been the design of an at- 
tractive three-color lithographed 
wrapper for the air-tight can in 
which Appella Crisps are sold. 


Orders Exceed ’29 
Figures of Hoe Co. 


R. Hoe & Co., New York, manufac- 
turer of printing presses and equip- 
ment, reports that orders accepted 
from Oct. 1, 1936, to the middle of 
August, 1937, have amounted to $6,- 
430,000, as compared with $3,554,000 
in the same period of the preceding 
year, and were greater than in the 
same period of 1929-30. 

Heavy purchases of magazine 
presses were said to be an important 
factor in improved business with a 
pick-up in newspaper press buying 
also anticipated. Plans are under 
way for the construction of a new 
factory at Croydon, England. 


Washington to JWT 


J. Walter Thompson Company, Se- 
attle, has been appointed to handle 
advertising of the Washington State 
Progress Commission, 


aad 


WE MAKEN’STAT CAMERAS 
DO TRICKS! 


» -. and shooting ’stats for ‘‘color correction’’ 
is one Trick we do to a “‘T”’ 


Another exclusive ATLAService . . . photostats ACCURATELY cor- 


rected for color. 


A new ATLAS method actually makes it possible to 


separate for color even when Black on Red is involved. ATLAS "Color 
Corrected" Photostats reproduce ALL colors of the spectrum in their 


YW GOODS 
PHOTOSTATS 
QUICK 


Ran 3479 


copy. 


true monochrome gradation . . . and that's 
saying a lot. 


You get clean, clear-cut ‘stats 


regardless of the mass of colors in your original 
Call ATLAS and be convinced! 


ATLAS PHOTO COPY CO. 


General Offices, 225 No. Michigan Ave. 
4 Chicago Locations e All Phones FRAnkiin 3470 
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“Help Wanted,” 


$4.75 per inch. 
insertions. 


All other classifications (single insertion rates): 


j The rates for this department are as follows: 
“Positions Wanted,” 


“Representatives 


Wanted,” 
“Representatives Available,” 30 cents a line, minimum charge §1. 
cash with order. 


and 
Terms 


% in., $2.75; 1 to 3 in. 


Write for descriptive folder describing discounts for term 


HELP WANTED _ 


POSITIONS WANTED 


WANTED—Manager for Sales Promeo- 
tion and Advertising Dept. 
AAA-1l company manufactur- 
ing machinery, marketed = to 
nines, contractors, oil com- 
panies and heavy industries 
through world-wide sales or- 
ganization 

who possesses— 


—keen urge to get things 
done. 

—eagerness to improve pres- 
ent practices. 


—willingness to put organiza- 
tion first, himself second. 
-zood working knowledge ad- 
vertising technique. 
—some amount mechanical 
background and inclination. 
Box 1204, ADVERTISING AGE, Chgo. 


UNUSUAL OPPORTUNITY 

for capable, experienced lithograph- 
ing salesman seeking a larger oppor- 
tunity, permanent connection and 
participation in business. Have non- 
competitive medium of unusual merit. 
Requirements: Good sales record, 
knowledge of lithography, resource- 
fulness, energy, integrity, ability to 
carry self for short time. 

Box 1207, ADVERTISING AGE, Chyro. 
Assistant to circulation manager to 
take charge of promotion work for 
group of outstanding business papers. 
This position offers real opportunity 
for advancement to the right person. 


State fully experience, age, salary 
desired. 
Box 1206, ADVERTISING AGE, N. Y. 


Contact man who knows how to talk 
prize merchandise contests directly to 
sales executives of national firms, Ex- 
ceptional opportunity for right) man 
with leading promotion house. Write 
full particulars. Confidential. 

Box 1205 ADVERTISING AGE, N. Y. 


REPRESENTATIVE WANTED 
PUBLISHER'S REPRESENTATIVE 
NEW YORK CITY 
A splendid opportunity is open to a 
publisher's representative of success- 
ful record, now representing other 
live trade journals. Give us full 
details as to papers you now repre- 
sent, references, etc. We will inter- 
View vou in New York City in the 
very near future, if you give us full 
facts about yvourself and past record. 
tox 1208, ADVERTISING AGE, N. ¥ 


New Boxes for Atlas 
Atlas Tack Corporation, Fairhaven, 
Mass., has introduced a new shaker 
box package for tacks and small 
nails. This new packing prevents 
waste, spilling, and stuck fingers. 


Hartley Expands 
Harrison Hartley, Advertising, St. 
Joseph, Mo., has moved to larger 
quarters in the Mechanics State Bank 
bldg. 


: 


PROMOTION MANAGER, Ideas, copy, 
layouts thet build circulation and 
lineage. Retail campaigns that sell 
space. Can handle promotion of sev- 
eral papers. 17 years experience. 

Box 1203, ADVERTISING AGE, Chgro. 


CARTOONS AND FIGURE 
ILLUSTRATION 
SKYLER VANTZ 

1 West Superior St., Chicago 


__RADIO ADVERTISING __ 


RADIO ADVERTISERS 
Who circularize their prospects can 
obtain 10c for their circular (7e 


profit) with our SELEF-PAYING Radio 
Advertising Plan, Operated on local 
stations on a state-wide basis. Our 
only charge, $50 to $200 (depending 
on state) for necessary electros. 
Longacre Music Co., Room S80, 
206 West 27th Street, New York, N. Y. 


TEXTILE ADVERTISING 


Woven and printed labels and adver- 
tising novelties for the clothing, head- 
wear, furniture and allied trades. 
If it’s woven or printed on a textile, 
we make it! 
LEON FREEMAN 
404 S. Wells St., Chicago, Ill. 
Phone HARrison 4267 


MISCELLANEOUS 


Utilize printing industry's newest de- 
velopment — pnoto - offset. ix re- 
markable method eliminates expensive 
cuts and = typesetting, Anything 
printed, typed, drawn, or handwritten 
can be reproduced. Splendid for illus- 
trated advertising material, ete. 
300 COPIES (size 814x111") $2.50 
Additional hundred copies 25c 
Lower prices in quantity 
Send for samples 
Laurel Process, 480 Canal St., 


N. Y. 


PHOTO POST CARDS 

SEND FOR FREE SAMPLES OF OUR 
NEW PHOTO AD-CARD. A new and 
novel idea in selling that brings re- 
sults. Don't overlook this opportunity 
for additional profits. Write today. 
GRAPHIC ARTS PHOTO SERVICE 

3rd & Market Sts., Hamilton, Ohio 


“Star” Promotes Howard 

Sam Howard has been advanced 
from sales manager to national ad- 
vertising manager of The Minneap- 
olis Star, succeeding Truman D. Wel- 
ler, resigned. 


Gets Cashay Account 
Lennen & Mitchell, Inc., New York. 
has been appointed advertising 
agency for Cashay Corporation, New 


| Tells Scope to 


Be Covered by 


‘‘Institutions’’ 


Chicago, Aug. 26.—JInstitutions, 
tabloid newspaper just announced by 
Domestic Engineering Publications, 
will offer complete coverage of all 


important units in all branches of 
the institutional field. with a con- 
trolled circulation of more than 


54,000 copies. 

O. T. Carson, publisher, explained 
that the publication will deal with 
all problems common to institutions, 
reaching hotels, hospitals, restaur- 
ants, clubs, schools and_ colleges, 
government, state and municipal in- 
stitutions, etc. In addition, all dis- 
tribution factors in the field will be 
covered. 

Format will be five columns to the 
page for editorial material and three 
,columns for advertising. William B. 
| Gothard will be editorial director and 
Paul W. Watson, editor. The first 
issue probably will appear in October. 

Domestic Engineering Publications 
also publish Domestic Engineering, 
Domestic Engineering Catalog and 
Directory, Automatic Heat and Air 
Conditioning, Air Conditioning Blue 
Book, Plumbing and Heating News 
and Institutional Outfitter. 


WMC Installs AP News 


Station WMC, Memphis, has inau- 
gurated six news broadcasts daily, 
with installation of Associated Press 
automatic leased wire printers and a 
tie-up with the Memphis Commercial 
Appeal. 


AFINE HOTEL 


in the 
GRAND CENTRAL ZONE 


Opposite the Waldorf-Astoris 


Single. $4 - - - 


Featuring 
dally. 


Double, $6 


two-room suites from 88 
Serving Pantries, Electric Re- 


frigeration. 


Special monthly and yearly rates 
* 


Excellent Restaurant 
and 
Duplex Cocktail Lounge 
Air-Conditioned 
Music during Cocktail and 
Dinner Hour 


The 


HOTEL 
125 EAST SOth Sf. 


WM. A. BUESCHER, Moneger 
NEW YORK 


CORPORATION 


z. 


Wabash 7820 _ 
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ADVERTISING AGE 


August 30, 1937 


The Sinclair poster shown here 
was created by Federal Adver- 
tising Agency, 440 Madison 
Avenue, New York. . 


P VAC-CUP-BAC’s 


, SI 


gests 


I like the way 
they treat me at 


CLE 


VAC-CUP 


% 
| : | 


stations. / 


On the presses and on the poster 
panels VAC-CUP-BAC Poster - 
- Paperprovesits effectiveness 4 


From approved art-work, 
on through the lithograph- 
ers presses and thence to 
the poster panels - - every 
poster deserves to be safe- 
guarded with the treatment 
which insures complete ef- 
fectiveness. 


Vac-Cup- Bac Poster Paper 
does much to provide that 
sort of insurance. It makes 


in a manner that compels 
attention and respect. Nat- 
urally, too, Vac - Cup- Bac 
posters fight weather and re- 
duce flagging toa minimum. 


Art directors, lithographers, 
advertisers and agencies 
have learned to depend on 
Vac-Cup-Bac Poster Paper 
for reproducing the difficult 


Augu 


, ey eee as well as the “easy” poster ‘ 
‘ for truer reproductionofany ina manner to be proud of. 
oo )=—6a subject, it handles nice- They know, too, that plant 
poster paper gives VAC.CUP-BAC lyon thepresses,and when owners enjoy posting Vac- 
penis tes eee ef Vac-Cup-Bac poster ison Cup-Bac, the paper that 
i the panels it presents the promotes plant efficiency. \ 
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product of the advertiser 


0 &: : 
Tiere Ae DOPING Ate A 
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01s ae OY, 


“WEST ‘VIRGINIA PULP AND ‘PAPER COMPANY — 


: F 30 Park Avenues, iene You: N. | 
. 95 East Wacker Drive, Chicago, Ill. 


503 Ne hus Sireei, ci i anblace: ca. 
- Public Ledger Building. Philadelphia, Pa. 
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Photographic Review of the 
Week =. “wr um 


CLAY MODELS IN SEASON FOR MAIL POUCH Si 


Tofning Bird e: 


Treat yourself to the pees 


Mail Pouch Tobacco’s humorous clay model figures take an effective seasonal 
pose with third-dimensional effect for a new extensive poster showing. 


PUTS A SALES STORY ON ICE 


This "stepped up” fall display of Davenport Hosiery Mills, Chattanooga, adapts an automotive slogan in its appeal for 
“get all three” features in Humming Bird. McClelland Barclay was the artist with lithography by McCandlish Lithographic 
Corporation, Philadelphia. 


BOWS FOR BOW COLORS CARRY OUT PHILCO THEME 


= 


1938 AUTOMATIC TUNING 


PHILCO 


WITH INCLINED « 


>. PANEL 


RADIO STORE 


ADDRESS 


New poster in the Philco Radio & Television Corporation's "natural posture” cam- 
paign procures added emphasis in the natural colors throughout. The artist was 
Art Munn. 


CASSANDRE PAINTING USED BY DOLE ~ 


Lanvin Pretexte, new perfume distributed 
by Maurice Levy, New York, is uniquely 


: pons _ a gold — ~ beneath 
; a gold-leaf stopper. e color combi- 
: Southern Power Journal was pleasantly shocked when a publicity agent posed nation is designed to lay stress on “rich- 
this hot weather picture which appeared in the Pittsburgh Post-Gazette. ness" of the product. 


; JAPANESE ARTIST GETS RAPT OCCIDENTAL ATTENTION 
. ! | Ras —_ 6 eo: 


Seiten ie ai 


* 


+ 


Senin ancl netesnhangn neti, 


aStinetain 


we 


PROM: HAWAII 


7 


+: haneeneiiieieaitall 


¥ 
: 5 
belies -*. 


With a display of his own famous water fowl paintings in the background at McCann-Erickson, Inc.'s exhibition This copy, to appear in the Saturday Evening Post of Sept. 18 for Hawaiian Pine- 
rege in New York, Telsuzan Hori, consultant for a number of Japanese agencies, gives a demonstration of his specialty apple Company, features a painting by A. M. Cassandre, famous French artist, 
- the edification of a group of pupils and Stanford Brigys (third from left), McCann-Erickson, vice-president and art marking wHat is said to be his first color copy in American magazines. Colors are 
‘rector. Mr. Hori is in this country to study American advertising art and demonstrate Japanese art production methods. subdued, except for a vivid spotlight effect on the pineapple juice in the glass. 
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